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tilled  legal 
by  N.Y.  court 

Washington  Post 
to  bid  for  papers 
in  western  states 

Scaife  and  McGoff 
foim  partnership 
in  Caiif.  company 
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TWEEN  12  AND  20 

Why  is  touchdown 
not  a  touchdown? 

By  ROBERT 
WALLACE,  Ed.D. 

Co|riey  News  Service 


Dear  Dr., 

In  football,  whenever 
someone  scores  they  use  the 
term  touchdown.  Yet  when  I 
watch  professional  football, 
after  a  score,  the  player 
sometimes  throws  the  ball 
into  the  stands  and  does  not 
touch  the  ball  down  in  the  end 
zone. 

Why  do  they  call  it  a  touch¬ 
down  if  the  ball  does  not  have 
to  be  touched  down  after  a 
score? 

I  asked  my  father,  and  he 
did  not  know  and  suggested  I 
write  to  you. 

Tommy,  Michigan  City,  Ind. 
Dear  Tommy, 

When  the  game  of  football 
was  played  it  was  never  a 
rule,  but  just  customary  for 
the  player  to  touch  the  ball 
down  in  the  end  zone  after  a 
score,  thus  the  birth  of  the 


term  touchdown. 

Since  the  forward  pass  was 
not  used  in  those  days,  the 
runner  was  usually  on  the 
ground  when  he  scored  any¬ 
way. 

After  the  forward  pass  was 
introduced  into  the  game, 
those  catching  touchdown 
passes  celebrated  by  doing 
“tricks”  with  the  ball.  In  ix‘o- 
fessional  football,  throwing 
the  ball  in  the  stands  (now  a 
fine  of  $50)  was  one  of  those 
tricks. 

Dear  Dr., 

Our  family  is  planning  on 
an  extended  vacation  next 
summer.  Since  I’m  the  only 
teen-ager  in  the  family,  it  was 
I  that  was  delegated  to  seek 
the  following  information. 

What  countries  are  the 
least  expensive  for  Amer¬ 


icans  to  visit?  There  are  five 
members  in  our  family  and 
we  plan  to  stay  one  month,  if 
our  money  holds  out. 

Marie,  Galesburg,  Ill. 

Dear  Marie, 

I  hope  I  can  be  of  service  to 
your  family.  —  At  the  present 
time,  Mexico  and  Britain 
(England,  Scotland,  Wales 
and  Northern  Ireland)  are 
the  most  reasonable,  followed 
by  Ireland  and  Spain. 

Dear  Dr., 

Both  of  my  parents  work  a 
late  shift,  and  this  leaves  me 
by  myself  until  10  o’clock  four 
evenings  a  week. 

I  hate  to  admit  this,  but 
when  it  gets  dark,  I  become 
afraid,  and  fear  being  alraie.  I 
imagine  all  sorts  of  weird 
noises. 


I’m  16  and  should  be  over 
this  type  of  problem.  I  would 
appreciate  your  comments. 
Beverly,  St.  Petersburg,  Fla. 
Dear  Beverly: 

Stay  as  active  and  creative 
as  possible.  A  few  ideas: 
Read,  listen  to  music,  watch 
television  (comedies),  bake, 
invite  a  girl  friend  over  to 
study,  paint,  sew  or  write. 

The  worst  thing  you  can  do 
is  to  sit  and  think  about  being 
alone. 


Questions  may  be  sent  to 
Dr.  Robert  Wallace,  Copley 
News  Service,  in  care  of  ttiis 
newspaper.  Please  enclose  a 
stamped,  self-addressed  en¬ 
velope. 


Send  me  samples  of  Tween  12  and  20 

Copley  News  Service 

P.O.  Box  190 

San  Diego,  CA  92112 

Other  features  of  interest 

Just  check  and  we'll  send  you  samples 

□  Sports  Trivia  —  cartoon  quiz 

□  Of  Course,  A  Horse  —  care  and  training 

□  Phyllis  Schlafly  —  political  writer 

□  Where  Are  You  Now  —  sports  heroes  update 

□  Bob  Englehart  —  editorial  cartoonist 

Name _ 

Organization 

Title - 

Address - 

City - 


Do  teen-agers  read  newspapers? 

Bet  you’ve  asked  yourself  that  question  more  than 
once  or  twice.  Here  is  one  way  to  answer  it:  A 
question  and  answer  column  addressed  to  the  needs 
of  teens.  Fill  in  the  coupon  and  we’ll  send  you  a 
complete  follow-up  kit. 

Write,  wire  or  call  John  Moon  or  Ron  Wells, 
Copley  News  Service,  P.O.  Box  190,  San  Diego, CA 
92112.  (714)  299-3131. 

Copletj  Nfiuis  Swjuice 

Seri  ing  the  neeJs  of  neu  spapers 
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-  State 


—  Zip - 
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BOB  NEUSER'S  DISTRIBUTION  KNOW-HOW 
IS  SENDING  TWO  TENNESSEE  WEEKUES 


DOWN  THE  TUBES. 


'''’‘’“rsTPrm 


Marc  Postlewaite 
is  the  young,  energetic 
publisher  of  two  of  our  weekly  papers 
in  an  historic  section  of  Tennessee: 
THE  GATLINBURG  PRESS  and  THE 
SEVIER  COUNTY  NEWS-RECORD. 
Although  his  newspapers  were  jour¬ 
nalistic  award  winners,  they  were 
being  distributed  to  his  readers  by 
mail.  Often  the  morning  issues 
arrived  late  in  the  afternoon. 

Marc  turned  to  the  Harte-Hanks 
Circulation  Management  Develop¬ 
ment  Program  for  help.  There  he 
found,  and  hired,  25-year-old  Bob 
Neuser,  who  had  completed  the  pro¬ 
gram  and  learned  the  basics  of  circu- 
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jrint  Nothing, 
Offend  Nobody 


“If  all  printers  were  determined 
not  to  print  anything  till  they  were 
sure  it  would  offend  nobody, 
there  would  be  very  little  printed.” 

— Benjamin  Franklin 
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JANUARY 


5-7— Virginia  Press  Association,  Hyatt  House,  Richmond. 

14- 17 — Great  Lakes  Newspaper  Production  Conference,  Executive  Inn, 

Evansville,  Indiana. 

15- 18— Southern  Newspaper  Publishers  Association  Foundation,  “The 

Leisure-Oriented  Society,”  University  of  Florida,  Tampa. 

19-21 — Arizona  Newspapers  Association,  Hyatt-Regency,  Phoenix. 
19-21— Kentucky  Press  Association,  Lexington. 

19- 21— Texas  Press  Association,  Dallas. 

20- 21— Arkansas  Press  Association,  Hot  Springs. 

20-22 — Mid-America  Press  Institute  seminar  "Newspaper  Content  for  To¬ 
day's  Readers,”  St.  Louis,  Mo. 

23-24— United  Press  International  DataNews  Users  Group,  Waldorf-. 
Astoria,  New  York  City. 

26-28 — North  Carolina  Press  Association,  Chapel  Hill. 

26- 28— Tennessee  Press  Association,  Nashville. 

27- 28— New  England  Daily  Newspaper  Association,  regular  membership 

meeting,  Hyatt  Regency,  Cambridge,  Massachusetts. 

28- 29 — Northern  and  Southern  California  Classified  Advertising  Mana¬ 

gers  Association,  Golden  Tee,  Morro  Bay,  California. 

29- Feb.  1— International  Newspaper  Advertising  Executives,  Peachtree 

Plaza  Hotel,  Atlanta. 

29- Feb.  5 — Pennsylvania  Newspaper  Publishers  Association  Manage¬ 

ment  Seminar,  Gentle  Winds  Resort,  St.  Croix,  Virgin  Islands. 

FEBRUARY 

1-2 — Pennsylvania  Press  Institute  Press  Photographers  Seminar,  PNPA 
Press  Center,  Harrisburg.  Pa. 

5-7— "Cameras  in  the  Courtroom,”  co-sponsored  by  Florida  Press  As¬ 
sociation.  Florida  Association  of  Broadcasters  and  the  University  of 
Florida;  Gainesville  Hilton,  Gainesville,  Florida. 

5-8 — Southern  Newspaper  Publishers  Association  Foundation,  "Layout 
of  the  Newspaper,”  Virginia  Commonwealth  University,  Richmond. 

16- 18— Inland  Daily  Press  Association,  Boca  Raton  Hotel  and  Club,  Boca 

Raton,  Florida. 

16-19— Howard  University’s  7th  annual  communications  conference, 
Mayflower  Hotel,  Washington,  D.C. 

22-24— Suburban  Newspapers  of  America  Editorial  Seminar,  Hyatt  Re¬ 
gency,  Phoenix. 

22- 24— Pennsylvania  Press  Institute  Circulation  Seminar,  PNPA  Press 

Center,  Harrisburg,  Pa. 

23- 24 — “Graphics  and  Design  of  the  Weekend  Newspaper,”  College  of 

Journalism  and  Communications,  University  of  Florida,  Gainesville. 

23- 25— Maryland-Delaware-D.C.  Press  Association,  Ramada  Inn,  Balti¬ 

more. 

24- 26 — Alabama  Press  Association,  Kahler  Plaza  Hotel,  Birmingham. 
27-March  3 — Pennsylvania  Press  Institute  Reporters  Training  Seminar, 

PNPA  Press  Center,  Harrisburg,  Pa. 

MARCH 

3- 4— Newspaper  Graphics  Seminar,  Western  Newspaper  Foundation. 

Arizona  State  University,  Tempe. 

5-7 — New  York  State  Publishers  Association,  Marriott  Inn,  Syracuse. 

15- 17— America'East  '78  Newspaper  Production  Conference,  Philadel¬ 

phia  Marriott. 

16- 18 — Circulation  Management  Seminar,  Western  Newspaper  Founda¬ 

tion,  California  State  Polytechnic  University,  San  Luis  Obispo. 
19-22- Southern  Newspaper  Publishers  Association  Foundation,  "News¬ 
paper  Research  and  How  to  Use  It,"  Harte-Hanks  Communications, 
Dallas. 

30- April  1 — Pennsylvania  Society  of  Newspaper  Editors,  Seminar  on  Re¬ 

porting  Crime,  William  Penn  Hotel,  Pittsburgh. 

APRIL 

1-2— North  Carolina  Press  Association  Mechanical  Conference,  Jane  S. 
McKimmon  Extension  Education  Center,  North  Carolina  State  Uni¬ 
versity,  Raleigh,  N.C.  and  Hilton  Inn. 

4 —  New  England  Advertising  Research  Day,  Advertising  Research  Foun¬ 

dation,  Sheraton-Boston. 

7-8 — Editorial  Writing  Seminar,  Western  Newspaper  Foundation,  Univer¬ 
sity  of  Southern  California.  Los  Angeles. 
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More  snow  uc 
...  moremoil^ 
thetattomlii 


From  the  top  of  Glen  Ellen.  Vermont 


Skiing  and  seliing  excelient  in  newspaper-reading  New  Engiand 

This  winter,  weather-wise,  New  England  is  sitting  pretty.  Week  after  week,  ski  areas  here  report  snow 
conditions  good  to  excellent,  all  slopes  and  trails  open,  lifts  operating  full  time,  and  plenty  of  new  powder — 
man-made  or  heaven-sent.  Throughout  the  region,  special  week-end  and  6-day  packages  are  attracting 
skiers  from  far  and  wide  to  areas  where,  unlike  resorts  in  other  areas,  if  snow  doesn’t  fall  from  above,  the 
snow  machines  stand  ready. 

Operators  of  ski  area  slopes  and  trails,  lifts  and  lodges,  restaurants  and  equipment  shops  are  only  the 
beginning  of  the  huge  list  of  beneficiaries  of  New  England’s  winter  playgrounds.  Money  left  behind  by  ski 
enthusiasts  enriches  the  region  by  better  than  two  billion  dollars  a  year,  buying  necessities  and  luxuries  for 
the  resident  readers  of  that  year-round,  all-time  best-seller — the  local  New  England  daily  newspaper. 


Advertising  gets  results  in  these  ieading  New  England  newspapers 

MAINE  MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

Bangor  Daily  News  (M)  Boston  Globe  (M&E)  Bridgeport  Post-Telegram  (M&E)  Pawtucket  Times  (E) 

Maine  Sunday  Telegram  (S)  Boston  Globe  (S)  Bridgeport  Post  (S)  Providence  Bulletin  (E) 

Portland  Press  Herald  (M)  Brockton  Enterprise  &  Times  (E)  Bristol  Press  (E)  Providence  Journal  (M&S) 

Portland  Express  (E)  Fall  River  Herald  News  (E)  Hartford  Courant  (M)  Woonsocket  Call  (E) 

Gardner  News  (E)  Hartford  Courant  (S) 

NEW  HAMPSHIRE  Lynn  Item  (E)  Meriden  Record  &  Journal  (M&E) 

Manchester  Union  Leader  (AD)  New  Bedford  Standard-Times  (E&S)  Middletown  Press  (E) 

Nashua  Telegraph  (E)  North  Adams  Transcript  (E)  New  Britain  Herald  (E) 

New  Hampshire  Sunday  News  (S)  Pittsfield  Berkshire  Eagle  (E)  New  Haven  Journal-Courier  (M) 

Springfield  Daily  News  (E)  New  Haven  Register  (E&S) 

VERMONT  Springfield  Union  (M)  New  London  Day  (E) 

Barre-Montpelier  Times-Argus  <E&S)  Springfield  Republican  (S)  Norwich  Bulletin  (M&S) 

Burlington  Free  Press  (M&S)  Waltham  News  Tribune  (D)  Torrington  Register  (E) 

Rutland  Herald  (M&S)  Worcester  Telegram  (M-S)  Waterbury  American  (E) 

Worcester  Gazette  (E)  Waterbury  Republican  (M&S) 


Newsbriefs 


Newspapers^  AdvERTisERs 
ANd  AqENCiES  MEET  IN  .  .  . 
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1978 

NEWSPAPER 

ADVERTISING 

ISSUE 

publish  Ed 
January  28,  1978 

Space  and  copy  deadline:  January  17, 1978 

FEATURING  .  .  . 

•  Winners  of  the  1978  NoRMA 
Awards  for  newspaper 
retail  advertising. 

•  Highlights  of  the  National 
Retail  Merchants  Association 
Convention. 

•  Trends  and  developments  in 
newspaper  retail  advertising. 

•  Roster  of  convention 
delegates  at  the  INAE  Atlanta 
Conference. 

Special  distribution  at  the  INAE  confer¬ 
ence,  January  29-February  1,  1978, 
Peachtree  Plaza  Hotel,  Atlanta,  Georgia. 

RESERVE  YOUR  SPACE  NOW 
FOR  THIS  IMPORTANT  ISSUE 

Advertising  rates:  Page,  $1240:  two-thirds  page, 

$930;  half-page,  $730;  one-third  page,  $520;  one- 
sixth  page,  $325 ...  or  your  contract  rate  applies. 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 


Total  estimated  U.S.  newsprint  consumption  was  956,000 
tons  in  October,  a  7.7%  increase  compared  with  October 
1976,  the  American  Newspaper  Publishers  Association  re¬ 
ported  today.  Consumption  for  October  1976  was  888,000 
tons.  There  were  five  Sundays  in  both  October  1977  and 
October  1976.  For  the  first  ten  months  in  1977,  total  esti¬ 
mated  U.S.  newsprint  consumption  was  8,313,000  tons, 
compared  with  7,841 ,000  tons  in  the  first  ten  months  of  1976. 
This  is  an  increase  of  6.0%. 


Baton  Rouge  (La.)  Morning  Advocate  and  State  Times  are  the 
first  employers  in  Louisiana  to  participate  in  a  van  pooling 
program  for  commuters  promoted  by  the  Federal  Energy 
Administration  to  conserve  gasoline.  Under  the  program,  the 
newspapers  have  purchased  two  twelve-passenger  vans  that 
transport  24  employees  to  work  each  day.  In  addition  to 
paying  for  the  van,  the  papers  also  cover  maintenance  insur¬ 
ance  and  gasoline;  expenditures  are  recouped  by  charging 
passengers  a  monthly  fee,  based  on  the  distance  traveled. 

*  *  * 

Freedom  of  the  press  has  been  voted  the  third  most  impor¬ 
tant  value  among  Canadians  recently  surveyed  by  Southam 
Press  Ltd.  Ranking  of  thirteen  values,  voted  on  by  almost 
2000  Canadians  nationwide  in  the  Southam  survey,  was:  1.  A 
good  education;  2.  Respect  for  the  courts  or  judicial  system; 

3.  Freedom  of  the  press;  4.  Home  ownership,  being  able  to 
own  a  piece  of  property;  5.  Finding  job  security;  6.  Respect 
for  authority;  7.  Commitment  to  the  free  enterprise  system; 
8.  Commitment  to  the  work  ethic;  9.  Religion;  10.  Politics; 

1 1 .  Achieving  a  position  of  power;  12.  Unions  in  our  society; 
13.  Women's  rights  movement. 

Nc  *  3k 

.Another  move  by  the  Oklahoma  Publishing  Co.  toward  the 
construction  of  a  53,000-square-foot  building  to  house  the 
Colorado  Springs  Sun  in  the  downtown  section  of  the  Col¬ 
orado  city  was  told  in  a  Daily  Oklahoman  news  story,  De¬ 
cember  15.  The  Oklahoma  organization  bought  the  Sun  this 
year.  The  Sun  has  received  preliminary  approval  from  the 
Colorado  Springs  Urban  Renewal  Effort  to  buy  one  of  three 
blocks  where  buildings  have  been  razed  in  midtown  renewal 
work.  Final  approval  must  come  from  the  City  Council  and 
the  U.S.  Department  of  Housing  and  Urban  Development. 
Transfer  of  the  property  to  Sun  owners  is  expected  before 
February  15  and  final  plans  for  the  development  must  be 
submitted  by  December  31. 

3k  3k  ^ 

Jerry  Tills,  advertising  director  of  the  Philadelphia  Inquirer 
for  more  than  4  years,  has  been  elevated  to  director  of  market¬ 
ing  and  advertising  for  the  Inquirer  and  Daily  News.  No 
successor  to  the  post  of  Inquirer  ad  director  has  been  named. 
Prior  to  joining  the  newspaper,  Tilis  was  with  the  Newspaper 
Advertising  Bureau,  and  before  that,  he  was  with  the  Wool 
Bureau. 

3k  3(t  5k 

William  Loch,  publisher  of  the  Manchester  (N.H.)  L’nion 
Leader  and  his  wife,  Nackey,  were  injured  in  a  traffic  accident 
near  Reno,  Nevada  December  17.  They  were  taken  to  the 
Washoe  Medical  Center  in  Reno,  where  Loeh  was  doing  well 
at  E  «&  P  press  time  this  week,  but  Mrs.  I.oeb's  condition  is 
serious,  although  showing  some  improvement.  The  Loebs. 
who  live  in  Prides  Crossing,  Mass.,  and  have  a  ranee  home 
near  Reno  were  returning  to  the  ranch  after  having  dinner  in 
Reno  w  hen  their  Jeep  wagon  struck  a  patch  of  ice  and  skid¬ 
ded  off  the  road. 
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A  Troubled  Conscience 

.  The  actions  of  the  National  News  Council  in  handling  news  of  its  complaint  against  Panax  Corp.  has  caused 
it  to  lose  stature,  in  our  opinion.” -Editorial  in  Editor  &  Publisher,  Dec.  10,  1977. 


As  we  told  E  &  P,  we  feel  a  little  like  Capt.  Dreyfus 
must  have  when  he  was  discovered  by  Emile  Zola. 

E  &  P — in  their  editorial,  in  their  excellent  coverage 
of  the  News  Council’s  cover-up  in  the  same  issue — said 
it  all.  Or  nearly  all,  anyway,  of  what  we  have  been 
trying  to  say  for  months. 

Let  us  summarize. 

Panax  has  nothing  to  fear  from  the  facts.  Panax — and 
our  fellow  publishers,  the  entire  newspaper  industry 
and  profession  in  the  United  States — ^has  plenty  to  fear 
from  a  News  Council  which  styles  itself  as  the  self- 
appointed  “conscience”  of  the  industry  but  which  be¬ 
haves,  in  fact,  as  a  kangaroo  court.  We  give  you  a  few 
examples: 

— The  Council  was  quick  on  the  trigger  to  let  the 
world  know  that  it  had  “reaffirmed”  its  condemnation 
of  Panax  at  an  October  19  “hearing”  which  Panax  de¬ 
clined  to  attend  because  that  same  Council  had  refused 
to  give  us  the  most  elemental  assurances  of  fair  play. 
Yet  the  Council  suppressed  the  startling  information 
that  no  fewer  than  three  members  had  written  sub¬ 
sequent  opinions  which  could  only  be  described  as  dis¬ 
sents.  Although  the  later  opinions  clearly  were  dissents, 
that  did  not  induce  any  of  the  three  to  change  their  votes 
from  “abstaining”  (in  two  cases)  or  “concurring”  (in 
the  third).  The  Council’s  lame  alibi  for  withholding  this 
information  was  that  they  were  releasing  the  informa¬ 
tion  to  Columbia  Journalism  Review  in  time  to  catch  the 
Review’s  November  22nd  deadline  for  their  January- 
February  issue.  (Is  it  a  coincidence  that  the  Council’s 
gadfly,  chairman  Norman  Isaacs,  is  on  the  Columbia 
journalism  faculty?)  In  other  words,  a  deadline  33 
DAYS  after  the  Council  bushwhacked  Panax  in  public, 
and  for  publication  three  full  MONTHS  following  the 
bushwhacking!  It  took  E  &  P’s  investigative  efforts  to 
awaken  the  Conscience’s  conscience.  (Where,  we  won¬ 


der,  were  the  rest  of  the  media  which  have  pounced  on 
Panax  every  time  we  have  changed  the  part  in  our  hair?) 

— Overlooking  the  fact  that  all  three  post-hearing 
opinions  were  clearly  and  unmistakably  dissents  from 
the  Council’s  finding,  how  on  earth  can  it  be  called  a 
“reaffirmation”  when  only  seven  of  16  Council  mem¬ 
bers  voted  that  “reaffirmation?”  (It  should  be  remem¬ 
bered  that  the  original  vote,  an  electronic  star  chamber 
proceeding  which  involved  a  telephone  poll  of  members 
over  the  Fourth  of  July  weekend,  was  12-1.  This  time  it 
was  7-1.  That’s  a  reaffirmation?) 

— Council  member  Loren  Ghiglione,  in  his  dissent, 
said  the  Council’s  decision  “was  flawed  in  two  re¬ 
spects,  one  procedural,  the  other  substantive.”  Council 
member  Richard  Salant  said  he  concurred  with  much  of 
Ghiglione’s  opinion,  and  above  all  that  the  Council’s 
“conclusion  .  .  .  raises  more  questions  than  it 
answers.”  Both  said  the  Council  should  admit  error 
when  the  Council  errs,  as  in  this  case.  We  have  been 
saying  as  much  ever  since  the  first  kangaroo  court 
episode.  So,  how  about  it  Council — how  about  admit¬ 
ting  you  were  wrong? 

It  is  an  aside,  but  one  which  we  feel  is  important  for 
those  of  us  who  believe  it  is  the  Council  which  is  in  the 
dock  and  needs  to  be  cross-examined  and  judged  before 
it  is  again  allowed  to  stand  in  judgment  of  the  industry. 
We  have  asked,  formally  and  clearly,  for  a  disclosure  of 
the  source  of  the  Council’s  funding.  So  far,  they  have 
refused  our  two  requests  to  provide  it.  What  could  they 
have  to  hide? 

Is  our  “conscience”  some  kind  of  secret  society? 

If  not,  then  we  challenge  the  Council — again  and 
publicly — to  let  the  world  know  just  where  and  how  it 
gets  the  funds  to  carry  on  its  activities. 
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Further  gag  orders 

The  fears  of  most  newspaper  editors,  expressed  im¬ 
mediately  following  the  Supreme  Court  decision  in  the  Neb¬ 
raska  case,  seem  to  have  been  justified — The  Court’s  lan¬ 
guage  provided  a  loophole  big  enough  to  drive  a  truck 
through.  And,  the  courts  either  are  doing  that,  or  are  being 
requested  to  do  so. 

News  media  have  lived  in  a  fool’s  paradise  since  July  1976 
believing  they  had  seen  an  end  to  gag  orders.  The  High 
Court  agreed,  E&P  said,  “that  once  a  public  hearing  has 
been  held  what  transpired  there  cannot  be  gagged.  Some 
experts  have  questioned  whether  this  does  not  suggest  that 
under  extreme  circumstances  judges  could  close  prelimi¬ 
nary  hearings,  as  an  alternative  to  prior  restraint;  that  they 
might  instruct  lawyers  and  witnesses  not  to  talk  to  repor¬ 
ters,  etc.  ‘Judges  may  stem  much  of  the  flow  of  prejudicial 
publicity  at  its  source,’  Chief  Justice  Brennan  wrote,  ‘before 
it  is  obtained  by  representatives  of  the  press.’  ” 

That  is  exactly  what  has  happened.  The  Department  of 
Justice  has  taken  the  position  before  the  Supreme  Court 
that  a  judge  may  restrict  news  coverage  of  a  criminal  trial 
by  blocking  reporters’  access  to  lawyers,  parties,  witnesses, 
jurors  and  court  officials.  Simultaneously,  the  New  York 
Court  of  Appeals  ruled  that  judges  may  bar  both  the  public 
and  press  from  pretrial  criminal  proceedings  if  they  believe 
it  is  in  the  best  interest  of  the  accused. 

Both  of  these  developments  make  the  Nebraska  “victory” 
a  hollow  shell.  The  fight  must  begin  all  over  again  to  prove 
that  it  is  the  public’s  rights  that  must  be  preserved. 

The  non-story 

We  are  disturbed,  as  we  believe  most  newspaper  editors 
should  be,  at  the  wide  publication  and  broadcast  of  the  non¬ 
story  involving  Hamilton  Jordan’s  alleged  offensive  action 
and  remai'k  to  the  wife  of  the  Egyptian  ambassador  at  a 
recent  Washington  dinner  party. 

The  story  was  based  on  the  assertion  of  an  unnamed  din¬ 
ner  guest  who  claimed  to  have  witnessed  the  incident  and 
heard  the  remark  substantiated  by  two  or  three  others  who 
said  they  had  either  heard  it  or  heard  about  it  later. 

That  was  followed  by  denials  from  Jordan,  the  lady,  the 
lady’s  husband,  and  others  at  the  dinner  table  including 
Kissinger  and  another  lady  sitting  next  to  Jordan. 

Editors  will  say  the  reporter  had  reason  to  believe  in  and 
rely  on  the  authenticity  of  the  unnamed  soui’ce,  therefore 
something  must  have  happened. 

But  what  about  the  reader  who  sees  a  story  based  on  the 
allegation  of  an  unnamed  source  which  is  knocked  down  as 
untrue  by  everyone  concerned  and  everyone  else  willing  to 
be  quoted? 

It  might  have  been  a  titillating  yarn  but  it  didn’t  do  any¬ 
thing  to  help  the  credibility  of  news  media. 
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Letters 


FEEDBACK 


Vic  Caiitone 


WHO  C>0 VOU  ThlMK  I  AA/V,3AI^A  CLAUS  ? 

STAR  NEWS’ 


‘NO  SUCH  BYRD’ 

One  naughty  pleasure  we  unemployed, 
young  journalists  allow  ourselves  is 
found  in  discovering  mistakes  which  our 
gainfully  employed  counterparts  manage 
to  get  printed. 

I  enjoy  your  column  “Shop  Talk  at 
Thirty.”  Along  with  the  E&P  “Help 
Wanted”  section,  it  is  included  in  my 
regular  reading.  As  a  matter  of  fact,  I 
have  been  considering  the  creation  of  an 
offshoot  column  entitled,  “Bad  Mouth¬ 
ing  at  Twenty-seven.”  But  we  can  dis¬ 
cuss  that  at  another  time. 

Recently,  and  now  we  are  finally  get¬ 
ting  to  the  point  of  this  letter,  you  wrote 
a  piece  concerning  the  Panama  Canal 
treaties,  which  included  a  reference  to 
Sen.  Richard  Byrd.  Please  allow  me  to 
be  among  the  hordes  who  have  probably 
written  to  inform  you  that  there  ain’t  no 
such  Byrd  in  the  U.S.  Senate.  The 
species  to  which  you  intended  to  refer  is 
Sen.  Robert  C.  Byrd  of  West  Virginia 
who  is  the  Majority  Leader — often 
characterized  by  other  gainfully 
employed  individuals  as  the  second  most 
powerful  man  on  Capital  Hill  (along  with 
Hubert  Humphrey,  Ted  Kennedy,  etc.). 

Chris  Snyder 

♦  *  * 

PRESS  LOBBYIST 

William  Schirmann’s  letter  (E&P, 
Nov.  26)  about  my  story  on  lobbying  by 
the  press  in  New  Jersey  (E&P,  Nov.  5)  is 
a  puzzle:  I  can’t  figure  out  whether  he 
objects  to  being  called  a  “lobbyist,”  or 
to  being  seen  as  a  rather  ineffective  one. 

He  concedes  that  a  New  Jersey  legis¬ 
lator  introduced  a  bill  after  he  (Schir- 
mann)  pointed  out  a  “double-standard” 
in  the  state’s  shield  law,  and,  five  years 
later,  what  emerged  to  be  signed  by  Gov. 
Byrne  was  “my  bill,”  as  he  still  proudly 
refers  to  the  legislation.  The  fact  that  the 
process  took  five  years  does  not  mean,  in 
my  judgement,  that  there  was  no  lobby¬ 
ing;  only  slow  lobbying,  perhaps. 

Mr.  Schirmann  adds  in  his  letter  that 
his  legislative  activities  were  “in  keeping 
with  our  station’s  (WHWH)  policy  to 
fight  for  full  first  amendment  rights  for 
broadcasters,”  and  points  out  that  his 
station  is,  “perhaps,  the  most  outspoken 
station  in  the  country  on  the  subject.” 

I  wish  1  had  known  that  when  1  wrote 
the  story.  New  Jersey’s  lobbying  law  re¬ 
quires  persons  to  register  who  are  either 
paid  specifically  to  lobby,  or  who  Jo  so 
“incident  to  ref>idar  employment.”  The 
law  exempts  news  media  personnel 
whose  editorializing  goes  on  “in  the  or¬ 
dinary  course  of  business.”  But  1  seri¬ 
ously  doubt,  in  light  of  Mr.  Schirmann’s 
discussion  of  previous  “editorial  cam¬ 
paigns,”  and  his  station’s  general  “out- 
spokeness”  on  the  subject  of  newsmens 
rights,  that  his  involvement  could  really 


be  characterized  as  “ordinary  busi¬ 
ness.” 

Mr.  Schirmann  is  entitled,  after  all,  to 
view  himself  any  way  he  chooses — as  a 
lobbyist,  or  not  as  a  lobbyist.  But  his 
charge  that  I  did  not  check  my  facts 
could  withstand  a  little  checking  itself.  I 
spoke  at  length  with  his  colleague,  Har¬ 
vey  Fisher,  who  was  also  accused  of 
lobbying.  1  left  several  messages  with 
Mr.  Schirmann’s  assistants,  and  he 
chose  not  to  return  those  calls. 

J.  Peter  Segall 
(Segall  is  editor  of  Lobbying  Reports,  a 
biweekly  newsletter  published  by  Plus 
Publications  in  Washington,  D.C.) 

♦  *  * 

CORRECT  NAMES 

While  covering  the  Korean  bribery 
scandal,  many  of  our  colleagues  have 
committed  an  unforgivable  journalistic 
sin;  getting  the  names  of  the  alleged  sin¬ 
ners  wrong,  repeatedly. 

A  national  wire  story,  for  instance, 
said  on  Nov.  30  that  “John  Ho  Young” 
testified  before  investigators,  using 
“Young”  on  second  reference.  The 
man’s  correct  name  is  “Sohn  (family 
name)  Ho  Young  (given  name).”  The 
former  KCIA  director  is  “Kim  Hyung 
Wook”  and  should  be  referred  to  as 
“Kim”  the  second  time  and  on,  and  not 
“Wook”  as  was  the  case  with  another 
nationally  distributed  article.  (It’s  like 
using  “Gordon”  when  it’s  supposed  to 
be  “Liddy.”) 

Tongsun  Park,  Park  Tong-jin  (foreign 
minister)  and  Mrs.  Suzi  Park  Thompson 
all  have  or  had  the  same  surname  which 
is  very  common  in  Korea.  It  is  safe  to 
assume  in  many  caases  that  a  second 
reference  may  be  wrong  if  it’s  not 
“Park,”  “Kim,”  “Lee,”  or  “Choi.” 

Chong  W.  Pyen 
(Pyen,  a  Korean-born  U.S.  citizen,  is  a 
staff  writer  with  the  Ann  Arbor  (Mich.) 
News.) 


How  should  the  nation’s  press  cover 
the  activities  of  Larry  Flynt  and  other 
celebrities  of  dubious  credibility? 

As  the  nation’s  news  media  expand 
their  coverage  of  “People”  (Isn’t  that 
the  name  of  a  magazine?),  the  Larrys, 
the  Chers,  the  Elizabeths,  the  Franks 
and  the  ever-expanding  list  of  imitators 
vie  for  news  coverage  and  get  it  in  in¬ 
creasing  volume. 

Isn’t  it  time  the  nation’s  press,  in 
which  so  many  people  place  their  trust, 
began  coding  these  dubious  exploits  for 
what  90  per  cent  of  them  are — publicity 
stunts  designed  to  cash  in  on  the  old  Hol¬ 
lywood  maxim  “any  publicity  is  good 
publicity.” 

One  way  to  strengthen  news  media 
credibility  is  for  the  nation’s  editors  to 
begin  to  put  this  ‘STAR  NEWS’  in 
perspective.  When  Flynt  makes  a  public 
utterance  such  as  his  recent  religious 
conversion,  editors  should  include  a 
sidebar  or  an  editor’s  note  to  put  it  all  in 
perspective. 

The  nation’s  press  has  done  a  good  job 
in  recent  years  of  keeping  politicians 
honest  by  putting  their  words  and  actions 
in  perspective.  The  celebrities  who  may 
be  influencing  our  lives  more  than  even 
the  politicians  deserve  similar  treatment. 

John  K.  Hartman 
(Hartman  is  instructor  of  journalism  at 
Bowling  Green  University.) 

Short  takes _ 

More  significantly,  about  one-third  of 
the  persons  who  were  given  skin  tests 
showed  a  positive  reaction — indicating 
the  prescence  of  TV  bacteria  in  their 
bodies — Milwaukee  Journal. 

*  ♦  ♦ 

Others,  when  they  fake  their  return 
and  see  how  it  comes  out,  no  doubt  will 
change  their  withholding. — Dallas  Times 
Herald. 


EDITOR  &  PUBLISHER  for  December  24,  1977 


"The  Monitor  spotlights  both 
sides  of  the  SovietUnion-not 
only  tl^  stem  ^  of  the 
Krem)^  but  the  people,  their 
daily  lives,  their  hopes  and 
dreamsT 


David  K.  Willis 

Moscow  Bureau  Chief 

The  Christian  Scieme  Monitor 


Moscow’s  maneuvers  in  the  Middle  East 
and  the  difficulty  of  finding  fresh  tomatoes  at 
harvest  time  in  the  Soviet  Union.  David  Willis 
writes  both  kinds  of  stories.  Though  the  latter 
may  not  be  hard  news,  he  feels  these  insights 
into  daily  living  are  often  just  as  valuable  as 
some  of  the  headline-grabbing  political  stories. 

As  a  Monitor  correspondent,  Willis  has  the 
freedom  not  to  cover  marginal  breaking  news. 
He  uses  this  freedom  to  pursue  the  hard-to-get 
story,  to  patiently  break  new  ground,  to 
provide  an  over-all  summation  or  analysis.  His 
undaunted  energy  and  ample  curiosity  yield 
highly  readable  articles  written  with  grace, 
humor,  and  understanding. 

A  transplanted  Australian  who’s  now  an 
American  citizen,  Willis  joined  the  Monitor  in 
1964.  He  has  served  in  the  New  York  Bureau, 
as  State  Department  correspondent,  as  Tokyo 
Bureau  Chief,  as  American  News  Editor,  and 
since  1976  as  Moscow  correspondent. 

Many  will  remember  him  as  an  articulate 
and  lively  member  of  the  original  four-man 
panel  on  PBS-TV’s  “Washington  Week  in 
Review.”  Now,  Russians  tell  him  they  hear  his 
stories  on  Voice  of  America. 

By  letting  readers  see  the  Soviet  people  in 
all  their  daily  diversity,  Willis’s  coverage  helps 
make  the  Monitor  a  newspaper  relied  on  by  its 
own  subscribers  in  some  130  countries. . . 
and  by  the  13.2  million 
readers  of  the  177 
newspapers  worldwide 
that  subscribe  to  The 
Christian  Science 
Monitor  News  and 
Photo  Service. 
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A  way  of  seeing. 


N.Y.  Appeals  Court  rules 
pretrial  gags  are  legal 


In  one  of  the  most  far  reaching  deci¬ 
sions  dealing  with  freedom  of  the  press 
to  date.  New  York  State’s  highest  court 
this  week  ruled  that  judges  may  bar  both 
the  public  and  the  press  from  pretrial 
criminal  proceedings  if  they  believe  it  is 
in  the  best  interests  of  the  accused. 

In  reaching  its  4-2  decision,  the  Court 
of  Appeals  set  forth  guidelines  on  when  a 
courtroom  should  be  closed  to  the  public 
and  press. 

Judge  Sol  Wachtler,  in  the  majority 
opinion,  wrote  “to  allow  public  disclo¬ 
sure  of  potentially  tainted  evidence, 
which  the  trial  court  has  the  constitu¬ 
tional  obligation  to  exclude,  is  to  involve 
the  court  itself  in  the  illegality. 

“This  potential  taint  of  its  own  process 
can  neither  be  condoned  nor  counte¬ 
nanced.  To  avoid  becoming  a  link  in  the 
chain  of  prejudicial  disclosures,  trial 
courts  have  the  power  to  exclude  the 
public  from  pretrial  suppression  hear¬ 
ings. 

“At  the. point  where  press  commen¬ 
tary  on  those  hearings  would  threaten 
the  impaneling  of  a  constitutionally  im¬ 
partial  jury  in  the  county  of  venue,  pre¬ 
trial  evidentiary  hearings  in  the  state  are 
presumptively  to  be  closed  to  the  pub¬ 
lic.” 

A  judge’s  primary  consideration  in  de¬ 
ciding  whether  to  exclude  the  public  and 
press  from  a  pretrial  hearing,  Wachtler 
wrote,  should  be  “the  public’s  interest  in 
avoiding  any  developments  that  would 
threaten  to  truncate  a  defendant’s  right 
to  a  fair  trial.” 

Judge  Wachtler  said  the  public’s  right 
to  know  did  not  extend  to  “mere  curios¬ 
ity.” 

To  determine  whether  there  is  genuine 
“public  interest”  or  “mere  curiosity”, 
the  majority  said  trial  judges  should“af- 
ford  members  of  the  news  media  an  op¬ 
portunity  to  be  heard”  in  a  proceeding  to 
decide  the  “magnitude  of  any  genuine 
public  interest.” 

Wachtler  noted  that  in  trials  involving 
public  officials,  “the  public  may  have  an 
overwhelming  interest  in  keeping  all  pro¬ 
ceedings  open.” 

Judge  Lawrence  Cooke,  writing  for 
the  dissenters,  warned  that  the  major¬ 
ity’s  decision  threatened  “the  free  flow  of 
vital  imformation.” 

Cooke  said;  “To  allow  closure  on  the 
mere  showing  that  press  commentary 
would  ‘threaten’  the  impaneling  of  an 


impartial  jury  affords  almost  no  protec¬ 
tion  to  First  Amendment  rights,  for  the 
simple  reason  that  in  cases  of  notoriety  it 
will  always  be  possible  to  show  some 
risk  of  prejudice. 

“Of  greater  concern  is  that  the  major¬ 
ity  has  turned  the  burden  of  proof 
around,”  he  said,  in  that  it  is  now  up  to 
the  press  to  show  that  alternatives  to  clo¬ 
sure  such  as  a  change  in  venue,  “cannot 
insure”  a  fair  trial. 

“This  presumes  that  the  press  should 
be  excluded  and  discourages  use  of  al¬ 
ternatives  to  closing  the  courtroom.” 

The  United  States  Supreme  Court  has 
prohibited  blanket  orders  that  bar  the 
press  from  reporting  matters  that  occur 
in  open  court,  but  it  has  not  resolved  the 
issue  of  when  it  is  proper  to  close  the 
courtroom  doors  to  the  press  and  public. 

The  decision  threw  out  a  suit  by  the 
Gannett  Co.  against  a  secret  court  pro¬ 
ceeding  conducted  last  year  in  upstate 
New  York. 

In  that  instance,  the  County  Court 
Judge  had  ordered  the  public  and  Carol 
Ritter,  a  reporter  for  Gannett’s  Roches¬ 
ter  newspapers,  excluded  from  a  pretrial 
hearing  last  November  at  the  request  of 
attorneys  for  two  defendants  accused  of 
murdering  a  policeman. 

The  pretrial  hearing  was  held  to  de¬ 
termine  if  some  of  the  evidence  should 
be  excluded  from  the  trial  because  it  had 
been  improperly  obtained. 

Attorneys  for  the  defendants  argued 
that  if  the  hearing  was  kept  open,  the 
evidence  might  be  published  and  preju¬ 
dice  potential  jurors  even  if  it  were  de¬ 
termined  that  the  evidence  had  been  il¬ 
legally  obtained  and  could  not  be  used  in 
the  regular  trial. 

Gannett  appealed  the  trial  judge’s  rul¬ 
ing  to  the  Appellate  Division  of  the  State 
Supreme  Court,  which  ruled  against  the 
trial  judge  and  granted  Gannett’s  request 
for  access  to  the  sealed  records  of  the 
pretrial  hearing. 

The  defendants  eventually  pleaded 
guilty  to  lesser  charges  and  never  went  to 
trial. 

Gannett  at  E  &  P  presstime  had  not 
made  a  decision  as  yet  on  whether  it  will 
appeal  the  ruling  of  the  state  Court  of 
Appeals. 

*  %  * 

In  a  related  development,  the  U.S. 
Department  of  Justice  said  Judges  may 
restrict  coverage  of  a  “notorious”  crimi¬ 
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nal  trial  by  “gagging”  or  restricting  ac¬ 
cess  to  sources  of  information. 

Solicitor  General  Wade  H.  McCree  Jr. 
said  affected  news  media  groups  have  no 
right  to  a  hearing  on  such  orders  before 
they  go  into  effect  or  to  challenge  them  in 
the  courts  later  as  unconstitutionally 
broad  and  vague. 

The  Justice  Department’s  stand  was 
taken  in  response  to  a  request  by  South 
Carolina  journalists  that  the  U.S.  Su¬ 
preme  Court  review  a  case  in  which  they 
had  failed  to  block  a  judge’s  order  re¬ 
stricting  coverage  of  a  criminal  trial. 

That  case  was  originated  from  a  ruling 
by  a  Federal  District  Court  Judge  pro¬ 
hibiting  out-of-court  statements  by  all 
participants  in  the  conspiracy  and  fraud 
trial  of  a  South  Carolina  state  senator 
and  two  others  “that  might  divulge  pre¬ 
judicial  matter  not  of  public  record  in  the 
case.” 

The  group  of  journalists  appealed  the 
Federal  District  Court  Judge’s  ruling,  but 
the  U.S.  Court  of  Appeals  ruled  that 
there  was  “a  substantial  likelihood  that 
the  defendants  would  be  denied  a  fair 
trial”  without  some  curb  on  news  cover¬ 
age. 

The  trial  of  the  defendants  has  since 
been  held  and  they  were  convicted,  but 
the  constitutional  issues  are  still  up  in  the 
air. 

There  have  been  various  circuits  of  the 
appellate  court  that  have  dealt  with  simi¬ 
lar  gag  order  cases  in  different  ways.  Or¬ 
dinarily  when  this  happens,  the  Justice 
Department  recommends  Supreme 
Court  review  to  settle  the  matter. 

In  this  case,  however,  the  Justice  De¬ 
partment  called  for  “additional  experi¬ 
ence  in  the  lower  Federal  Courts  with 
problems  like  the  present  one,”  rather 
than  a  ruling  by  the  Supreme  Court  at 
this  time.  ^  ^  ^ 

The  Supreme  Court  this  week  has 
been  asked  to  rule  that  police  cannot  ob¬ 
tain  a  warrant  and  make  surprise 
searches  of  newspaper  offices  looking 
for  criminal  evidence. 

The  case  before  the  Supreme  Court 
arises  from  a  search  by  the  Palo  Alto, 
California  police  in  1971  of  the  offices  of 
the  student  operated  Stanford  Daily. 
Police  obtained  a  search  warrant  for  the 
unpublished  negatives  of  student  de¬ 
monstration  pictures  taken  by  a  staff 
photographer  and  made  a  15  minute 
search  of  the  newspaper  offices.  No 
negatives  were  found. 

The  newspaper  sued  police  and  was 
upheld  by  both  Federal  districts  and  ap¬ 
peals  courts  in  California. 

Briefs  filed  by  associations  represent¬ 
ing  policemen,  prosecuting  attorneys  and 
the  attorneys  general  of  17  states  argued 
that  the  subpoena  process  was  too  slow. 
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Los  Angeles  hunt:  cops  vs.  media 


$500  reward  to  identify  killer 


BULLETIN:  Tenth  body  found 


Police  seek  strangler  suspect 


»ovw»u  •vw.i  o*  tmottMMi 


>4cw5  ^Vress 


Water,  power  rates 
may  climb  Jan.  1 


$4  million  building  to  honor  J.  £  Hoeft  Joint  action  urged 

for  economic  health 


REWARD  PROGRAM — The  reward  was  used  in  both  the 
Glendale  News-Press  and  Burbank  Daily  Review.  Local 
radio  and  tv  stations  reported  it.  "At  present  we  do  not  have 
the  killer  nailed  down  but  the  suspect  list  is  greatly  ex¬ 
panded.  The  police  chiefs  and  detective  bureaus  are  de¬ 
lighted  with  the  co-operation,"  according  to  Bert  Stoipe, 
executive  vicepresident  and  general  manager,  News- 
Press. 


By  Maynard  Hicks 

The  honeymoon  between  police  and 
press  couldn’t  survive  the  1 1th  killing  of 
the  Los  Angeles  ‘Hillside  Strangler'. 

During  the  15  days  between  the  10th 
and  11th  spotting  of  a  nude  body  of  a 
young  woman  the  situation  of  automatic 
suspicion  and  varying  concerns  of  the 
two  groups  calmed  to  the  point  of  a  Los 
Angeles  Police  Department  spokesman 
heaping  praise  on  the  swarms  of  police 
reporters  and  the  many  backup  editors 
and  writing  specialists  for  aid. 

Since  that  unlucky  December  13  11th 
strangling  death  there  has  been  daily  de¬ 
terioration  and  finger-pointing.  Numeri¬ 
cally  the  climax  came  Sunday,  Dec.  18  as 
the  Lo.v  Angeles  Times  included  a  20- 
page  report  gathered  by  a  team  of  1 1 
reporters  who  made  300  interviews 
studying  “All  facets  of  the  Police  De¬ 
partment”.  The  published  study  concen¬ 
trated  on  “The  department’s  political  in¬ 
fluence,  its  internal  discipline,  its  con¬ 
troversial  shooting  cases  and  the  lore  and 
legend  of  its  police  chief  (Ed  Davis, 
whose  retirement  is  imminent)”. 

Saturday  (December  17)  newspaper 
headlines  were  such  as  this  typical  one: 
“Killings  Strain  Police-Media  Ties:  Dis¬ 
agreements  Surface  on  Release  of  Infor¬ 
mation”  (the  Times). 

The  keenest  expression  of  police  ire 
targeted  KABC-tv  which  ran  its  own  art¬ 
ist’s  rendering  of  a  presumed  suspect 
“from  descriptions  of  neighboring  tenants 
in  a  Hollywood  apartment  building  who 
heard  the  apparent  screams  of  a  woman 
battling  for  her  life,  yet  made  no  im¬ 
mediate  call  for  police  aid.”  Days  later 
the  LAPD  had  as  yet  not  publicly  issued 
a  composite  of  the  new  suspect,  having 
been  burned  on  an  earlier  release. 

Commander  William  Booth,  head  of 
the  LAPD  seven-man  press  relations 
section  charged:  “Nonpolice  persons  are 
trying  to  conduct  criminal  investigiitions.” 

News  director  of  KABC  reported  that 
among  expressions  of  anger  at  that  chan¬ 
nel  (7)  was  a  dressing  down  of  the  rep¬ 
resentatives  of  that  media  who  inter¬ 
viewed  neighbors  before  police  did  in  in¬ 
stances  and  used  generalities  and  a  few 
specifics  on  the  air.  Police  charged  that 
both  their  investigations  and  preparation 
of  a  criminal  case  against  a  suspect 
(when  caught)  were  endangered.  The 
channel  also  ran  the  pictures  of  a  channel 
seven  representative  being  lectured. 

Irwin  Safchik,  news  director  of 
KNBC-tv  said  “there  has  been  unfair 
criticism  of  the  station’s  efforts.” 

Two  Van  Nuys  Valley  News  reporters 
(Rick  Orlov  and  Arne  Friedman)  who 
have  been  among  those  working  the 
Strangler  case  for  weeks  said:  “We’ve 
been  working  the  story  very  aggressively 
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and  there  are  good  days  and  bad  days  in 
relations  with  police.”  Almost  all  report¬ 
ers  seem  to  believe  police  are  ‘slow’  in 
releasing  information.  Most  are  making 
their  own  investigations. 

Within  the  police  ranks  there  is  confu¬ 
sion  as  recently  when  the  LAPD  police 
chief  and  the  city-county  coroner  simul¬ 
taneously  released  differing  facts  as  to 
whether  the  1 1th  victim  was  sexually  vio¬ 
lated. 

In  policing  ranks  there  seems  to  be  the 
inner  rivalries  and  approaches  that  later 
books  indicated  slowed  the  solving  of  the 
Manson  case  some  eight  years  earlier. 

Glendale  Police  Chief  Duane  Baker, 
under  apparent  pressure  from  the  LAPD, 
issued  a  statement  that  “sevend  of  the  vic¬ 
tims  had  been  sodomized.”  In  a  followup 
he  said  that  he  was  speaking  only  about  the 
one  body  found  within  the  city. 


A  police  reporter  (who  preferred  not  to 
have  his  name  included)  said  that,  speak¬ 
ing  from  his  personal  experience  and 
viewpoint  “police-Press  relations  are  the 
worst  I’ve  seen  in  more  than  20  years.” 

Another  (preferably  anonymous)  re¬ 
porter  said:  “We’re  in  a  position  where 
we  almost  have  to  go  it  alone  because 
you  get  the  feeling  that  they  won’t  tell 
you  things  just  because  they’re  trying  to 
be  obstinate.” 

Agency  assigned 

Commodity  News  Services.  Inc.,  a 
wholly-owned  subsidiary  of  Knight- 
Ridder  Newspapers.  Inc.,  has  named 
Valentine-Radford.  Inc.,  of  Kansas  City, 
its  advertising  and  promotion  agency. 
CNS  is  headquartered  in  Leawood, 
Kans. 
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Editor  feels 
‘immune’  to 
advertisers 

Newspaper  advertisers  usually  do  not 
allow  editorial  considerations  to  influ¬ 
ence  their  ad  schedules,  the  editor  of  the 
Minneapolis  Tribune  told  members  of  a 
Minnesota  advertising  organization. 

Charles  W.  Bailey  appeared  with  two 
other  news  executives  of  the  Min¬ 
neapolis  Star  and  Tribune  Co.,  publisher 


ously,  you  can  see  our  mistakes  each 
day,  but  I  do  think  we’re  concerned  and 
we  make  an  honest  effort  to  try  to  be 
accurate  and  fair  and  balanced.  And  if 
we  fall  down,  we’re  usually  aware  of  it. 
Or  we’re  going  to  listen  to  people  who 
tell  us  why  they  think  we’ve  fallen.” 

Nimmer  recalled  recent  criticism  of  his 
paper’s  news  coverage  of  General  Mills, 
a  national  advertiser  located  in  Min¬ 
neapolis.  The  advertising  claim  that 
Olympian  Bruce  Jenner  grew  up  eating 
Wheaties  was  challenged  in  California. 
The  Star  ran  the  story  in  a  full  column. 
When  General  Mills  later  substantiated 


information  we  process  through  the  sys¬ 
tem  each  day.  For  all  of  you  who  send  us 
news  releases,  we  get  223  in  an  average 
day.  That’s  a  lot  of  looking  to  do.” 

Donald  R.  Dwight,  publisher  of  both 
newspapers,  verbalized  the  dilemma 
faced  in  the  75-minute  discussion,  ob¬ 
serving,  “We  have  some  contradictions 
within  our  business.  Some  advertisers 
cannot  understand  why  we  might  publish 
news  that’s  unfavorable  about  advertis¬ 
ers.  They  say,  we  are  the  hand  that  feeds 
you,  that  sustains  you.  And  they  are 
right — we  are  sustained  by  advertising 
basically.  Nationally,  I  guess  the  number 


of  the  Tribune  and  the  Minneapolis  Star, 
in  a  question-and-answer  session  with 
the  Advertising  Federation  of  Minnesota 
in  Minneapolis.  Questions  dealt  with  ad¬ 
vertising  and  editorial  policies  of  the  two 
newspapers  and  the  conflicts  that  arise. 

In  replying  to  the  question  whether 
advertisers  should  advertise  in  a  medium 
they  feel  lacks  credibility,  Bailey  said, 
“If  you  think  you  are  unfairly  dealt  with 
in  a  news  story,  I  suppose  you  think  the 
medium  lacks  credibility.  Should  an  ad¬ 
vertiser  advertise  in  a  newspaper  that  he 
doesn’t  agree  with — let’s  put  it  that  way. 

“I  think  advertisers  advertise  in  media 
generally  that  they  think  will  help  mar¬ 
ket  their  product — not  whether  they 
agree  or  disagree  with  an  editorial  posi¬ 
tion  and  whether  they  agree  or  disagree 
with  a  news  policy.  I  suspect  that  they 
make  their  judgments  by  and  large  on 
the  basis  of  whether  they  get  the  most 
bang  for  the  buck.” 

Bailey  said  that  editors  of  newspapers 
should  feel  “immune”  to  advertisers. 
His  definition  of  immune,  a  term  used  by 
a  questioner,  was  that  editors  do  not  feel 
they  have  to  shape  the  content  of  their 
news  columns  to  satisfy  the  newspaper’s 
advertisers. 

“1  think  1  can  speak  for  most  of  my 
brethren  in  saying,  yes,  we  do  feel  im¬ 
mune  to  that,”  he  explained.  “We  also 
think  we  publish  newspapers  (rather  than 
advertise  papers).  We  are  not,  however, 
unaware  of  the  fact  that  (he  newspapers 
that  we  edit  have  to  turn  a  profit  for  us 
to  get  paid  and  for  the  newspapers  to 
continue  to  come  out.  People  sometimes 
think  we  aren’t  aware  of  that.  I  can  as¬ 
sure  you  that  we  are.” 

If  editors  are  not  preceived  as  being 
free  of  advertisers’  pressure,  Bailey  said, 
this  is  where  the  credibility  of  the  news¬ 
paper  could  be  in  danger. 

“1  suspect  if  one  of  you  felt  that  we 
had  bent  the  news  to  suit  you,  you  might 
wonder  whether  we  did  it  to  suit  others,” 
the  editor  explained.  “And  you’d  begin 
to  wonder  whether  what  you  are  reading 
in  the  paper  was  true  or  not.” 

In  addressing  the  same  question  about 
conflicts  arising  from  editorial  coverage 
of  advertisers,  David  Nimmer,  managing 
editor  of  the  Star,  told  the  ad  group,  “1 
don’t  think  editors  are  immune  from 
criticism  from  people  such  as  you.  Obvi¬ 


the  claim  and  was  cleared,  the  report  was 
only  one  line. 

“We  simply  did  not  play  the  second 
story  as  large  as  we  should  have,”  Nim¬ 
mer  admitted.  “It  was  a  slipup,  not 
something  that  was  bitter  or  evil  on  our 
part.  Simply,  there  are  a  lot  of  pieces  of 


is  about  three  quarters  of  the  revenue  of 
any  newspaper  is  from  advertising.  It’s 
totally  anomalous  that  the  news  columns 
might  publish  news  that  the  advertiser 
would  consider  totally  unfavorable.  And 
that  is  one  of  the  contradictions  we  do 
live  with.” 


Unions  ask  Bell 
to  reject  joint  pact 

The  Newspaper  Guild  and  the  Interna¬ 
tional  Typographical  Union  joined  last 
week  (December  14)  in  asking  Attorney 
General  Griffin  Bell  to  deny  the  applica¬ 
tion  of  the  Cincinnati  Post  and  Cincin¬ 
nati  Enquirer  for  approval  of  joint 
operating  agreement  that  would  combine 
all  but  their  editorial  departments. 

The  two  unions  officially  challenged 
the  Post’s  contention  that  it  is  in  danger 
of  financial  failure  if  it  continues  to  oper¬ 
ate  separately  from  the  Enquirer.  They 
argued  that  approval  would  run  counter 
to  purposes  of  the  Newspaper  Preserva¬ 
tion  Act,  which  allows  only  newspapers 
in  danger  of  financial  failure  to  obtain  an 
exemption  from  antitrust  laws  in  order  to 
permit  a  joint  operating  agreement. 

The  submission  to  the  Justice  Depart¬ 
ment  said  that  the  E.  W  Scripps  Co.’s 
refusal  to  test  the  Post’s  financial  viabil¬ 
ity  by  offering  it  for  sale  to  anybody  plus 
“the  misleading  nature  of  many  of  its 
financial  figures,  the  untapped  revenue 
of  a  circulation  price  increase,  and  a 
serious  question  of  credibility  surround¬ 
ing  the  entire  application  warrant  its  re¬ 
jection.” 

In  the  event  the  Attorney  General  fails 
to  find  rejection  fully  warranted,  the  un¬ 
ions  said  he  should  call  a  public  hearing 
on  the  question. 

The  union’s  33-page  commentary  on 
the  Cincinnati  application  reviewed  in 
detail  the  Post’s  financial  situation  as 
well  as  the  implications  of  its  public  re¬ 
fusal  to  offer  the  newspaper  for  sale. 

“The  owner  of  a  truly  failing  enter¬ 
prise,”  the  unions  said,  “would  surely 
be  willing  to  sell  that  enterprise  to  a  will¬ 
ing  buyer.” 

While  questioning  the  validity  of  fig¬ 
ures  indicating  the  Post  is  heading  to¬ 
ward  a  1977  operating  loss  of  a  million 
dollars,  the  two  unions  claimed  the  Post 
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could  wipe  out  more  than  $700,0(X)  of 
that  amount  by  matching  a  price  increase 
from  15  to  20  cents  that  was  instituted  by 
the  Enquirer  November  1. 

In  addition,  they  pointed  out  that 
major  portions  of  the  newspaper’s  stated 
losses  in  the  past  two  years  have  been  for 
non-recurring  expenses — $655,000  for 
termination  pay  and  supplemental 
employment  benefits  to  printers  dismis¬ 
sed  for  economy  purposes  in  1976  and 
$338,000  loss  in  an  abortive  attempt  to 
publish  a  Sunday  shopper  this  year. 

The  unions  charged  that  one  aim  of  the 
joing  agreement  was  to  enable  the  Post  to 
claim  exemption  from  a  lifetime  job 
guarantee  given  to  its  remaining  printers, 
most  of  whom  face  the  loss  of  jobs.  More 
than  two-thirds  of  350  employes  covered 
by  the  Cincinnati  Newspaper  Guild’s 
contract  at  the  Post  would  also  lose  their 
jobs,  the  unions  said. 


Scaife  and  McGoff 
form  partnership 

Richard  Mellon  Scaife  has  entered 
into  an  equal  partnership  with  John 
McGoff  in  the  operation  of  Sierra  Pub¬ 
lishing  Co.,  owner  of  Sacramento  Union, 
Yuba  City  Morning  Herald,  and  14  other 
northern  California  newspapers. 

Scaife  is  board  chairman  of  the 
Greensburg  (Pa.)  Tribune-Review  and 
publisher  of  Pittsburgher  magazine. 
John  P.  McGoff  is  chief  executive  of 
Panax  Corp.,  which  publishes  news¬ 
papers  in  Michigan,  Florida,  Illinois  and 
Virginia. 

Scaife,  a  director  of  the  Mellon  Bank, 
teamed-up  with  McGoff  earlier  this  year 
in  an  unsuccessful  bid  to  acquire  the 
Oakland  (Calif.)  Tribune. 
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Judges  investigated 
by  Camden  Courier-Post 


A  series  of  articles  which  appeared  in 
the  Courier-Post,  Camden,  New  Jersey, 
has  become  required  reading  for  all 
municipal  judges  in  New  Jersey  and  has 
spurred  a  push  for  reform  of  the 
“people's  courts." 

A  seven-month  investigation  exposed 
justice  in  these  courts  as  simply  a  roll  of 
the  dice — uneven  and  uncertain.  The 
Courier-Post  study  found  widespread 
dissatisfaction  among  lawyers,  judges 
and  the  general  public. 

Municipal  Court  in  New  Jersey  is  the 
court  of  first  resort — where  859f  of  the 
people  have  their  first  and  only  contact 
with  the  justice  system.  There  are  526 
semi-independent  franchises  tucked 
away  in  police  stations  and  municipal 
buildings  with  separate  records,  clerks 
and  procedures;  and  facilities  ranging 
from  plush  to  awful.  Some  judges  sit  in 
several  municipalities. 

The  Courier- Post  conducted  six  sepa¬ 
rate  telephone  polls  during  the  project. 
I'he  surveys — mail,  telephone  and  face 
to  face — were  designed  to  augment  the 
observations  and  findings  of  reporters 
who  visited,  unannounced  and  un¬ 
obtrusively,  the  courtrooms  of  50  judges 
in  the  newspaper's  circulation  area.  Re¬ 
porters  also  sat  in  municipal  courts  else¬ 
where  in  the  state  to  compare  them  with 
courts  in  South  Jersey. 

Chief  Justice  Richard  J.  Hughes  of  the 
New  Jersey  Supreme  Court  required  re¬ 
prints  to  mail  to  all  judges  “along  with  a 
tough  letter"  directing  them  to  recognize 
and  overcome  shortcomings  spotlighted 
in  the  series. 

“An  excellent  exposition  and  emi¬ 
nently  fair,"  Hughes  said. 

The  Courier- Post  assigned  two  veteran 
journalists.  Dennis  M.  Culnan  and  Carl 
A.  Winter,  to  the  project  on  a  fulltime 
basis.  The  paper's  law  writer.  Tony 
Mauro,  spent  three  weeks  on  it,  includ¬ 
ing  some  editing.  A  score  of  others — 
reporters,  photographers,  graphics 
personnel — worked  intermittently  on 
various  phases. 

The  paper  persuaded  prominent  mem¬ 
bers  of  the  state  bar  to  serve  on  an  advis¬ 
ory  panel  to  assist  in  drafting  question¬ 
naires  and  to  focus  on  procedures  that 
might  not  be  apparent  even  to  jour¬ 
nalists. 

“We  felt  we  didn't  have  sufficient  ex¬ 
pertise  to  evaluate  every  nuance  of  prac¬ 
tice  and  behavior.”  said  Robert  A. 
Dubill,  executive  editor.  “We  wanted  to 
make  it  clear  from  the  outset  that  we 
weren't  embarking  on  a  hatchet  job,  that 
we  really  did  want  to  shed  light  on  jus¬ 
tice.  And,  frankly,  we  felt  that  without 
the  cooperation  of  the  bar  itself,  we 


wouldn't  have  been  able  to  gather  all  of 
the  relevant  evidence  that  such  an  inves¬ 
tigation  would  require." 

A  professor  of  sociology  and  psychol¬ 
ogy  from  Rutgers  University  was  en¬ 
listed  to  determine  whether  a  steady 
stream  of  the  same  kinds  of  cases  influ¬ 
enced  judges'  attitudes  and  to  ascertain 
the  psychological  impact  of  court 
facilities  and  personnel  on  defendants. 

The  advisory  committee  met  as  a 
group  with  project  members  four  times. 
The  committee  urged  lawyers  and  judges 
to  respond  to  questionnaires  fully  and 
frankly.  The  questionnaires  promised 
anonymity.  However,  many  respondents 
signed  their  names  and  volunteered  to  go 
beyond  the  scope  of  the  questionnaires. 
The  committee  was  not  invited  and  did 
not  expect  to  have  any  voice  in  editorial 
content.  The  writing  and  reporting  was 
solely  that  of  the  Courier-Post. 

Some  2,000  persons  were  contacted  in 
a  random  telephone  survey  of  the 
Courier-Post's  three-county  circulation 
area.  Responses  were  categorized  from 
those  who  had  appeared  in  municipal 
courts  and  those  who  hadn't.  The  goal 
was  to  obtain  insight  into  the  public's 
perception  of  justice. 

A  questionnaire  also  was  drafted  for 


residents  of  the  “inner  city"  of  Camden, 
many  of  whom  don't  have  telephones,  to 
ascertain  their  perceptions  of  justice. 
These  surveys  were  conducted  face  to 
face  by  black  and  Hispanic  volunteers 
from  community  organizations. 

The  reporters  sat  in  courtrooms  with¬ 
out  identifying  themselves.  They  filed 
detailed  memos  of  their  visits. 

The  investigative  team  mailed  ques¬ 
tionnaires  to  approximately  500  attor¬ 
neys  with  practices  in  municipal  courts 
in  the  Courier-Post  circulation  area  and 
followed  with  a  representative  mailing  to 
lawyers  statewide.  The  local  survey  in¬ 
cluded  a  survey  on  the  system  as  a  whole 
and  a  report  card  on  the  individual 
judges.  (Reporters  gleaned  the  appeals 
files  of  each  judge,  his  conviction  rate, 
his  salary,  fines  and  other  data.) 

At  the  start  of  the  project,  reporters 
were  given  detailed  memoranda  of  what 
to  look  for  in  covering  municipal  court,  a 
copy  of  a  procedural  manual  for  judges 
and  a  recent  State  Supreme  Court  deci¬ 
sion  focusing  on  the  behavior  of  an  er¬ 
rant  municipal  court  judge. 

In  addition,  each  reporter  was  re¬ 
quired  to  attend  a  seminar  conducted  by 
Judge  Edward  Martino,  a  member  of  the 
advisory  panel  who  recently  retired  as 
assignment  judge  of  the  Superior  court. 
He  provided  insights  into  what  the  repor¬ 
ters  could  expect  from  a  judge  and  his 
court. 

The  paper  published  a  28-page  tab  of 
report  cards  to  culminate  the  series,  rat- 
(Continued  on  ptiae  26) 
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Press  urged  to  take 
its  case  to  public 


The  press  has  done  a  poor  job  of  taking 
its  case  on  freedom  of  the  press  to  the 
public,  according  to  a  freedom  of  infor¬ 
mation  report  to  The  Society  of  Profes¬ 
sional  Journalists. 

Freedom  of  Information  Committee 
chairman  Scott  Aiken  said  that  the  press 
has  failed  to  explain  to  the  public  that 
when  it  is  acting  to  protect  freedom  of 
expression,  it  is  seeking  to  protect  and 
enhance  freedom  in  general. 

Aiken  cited  the  California  Journalists’ 
opposition  to  a  proposed  referendum  to 
give  a  reporter  state  constitutional  pro¬ 
tection  to  keep  sources  confidential,  be¬ 
cause  the  journalists  fear  voters  would 
defeat  it. 

And  in  Cincinnati,  Ohio,  the  county 
prosecutor  easily  won  conviction  in  a 
jury  trial  of  publisher  Larry  Flynt  of 
Hustler  magazine  on  charges  of  obscen¬ 
ity  and  of  organized  crime.  “By  and 
large,”  Aiken  said,  “the  public  seems 
unconcerned  about  the  issue  of  prior  re¬ 
straint  in  the  case,  just  as  it  seems  un¬ 
concerned  about  the  harassment  of 
Screw  magazine  publisher  Al  Goldstein 
and  actors  in  (the  movie)  ‘Deep  Throat’ 
by  prosecutors  far  afield  from  the  com¬ 
munities  in  which  material  is  published  or 
filmed.” 

Privacy  is  another  area  which  has  not 
been  explained  to  the  public,  Aiken  said. 
“The  law  of  privacy  is  rapidly  expand¬ 
ing:  It  has  manifested  itself  in  laws  clos¬ 
ing  public  records. .  .  .  What  legislators, 
and  their  constituents,  fail  to  understand 
is  that  closing  records  to  the  press 
means,  in  reality,  closing  records  to  the 
people  themselves.” 

The  Society  of  Professional  Jour¬ 
nalists,  he  said,  argues  for  greater  access 
to  government  records,  meetings  and 
court  trials  because  press  freedom  is  a 
necessary  part  of  a  democracy. 

“The  press  represents  the  individual 
citizen,  who  must  have  access  ...  to 
information  to  ensure  survival  of  a 
democratic  society,”  he  said. 

The  fight  for  access  is  a  constant  bat¬ 
tle,  Aiken  said.  Laws  throughout  the  na¬ 
tion  require  open  meetings  and  open  rec¬ 
ords.  “But  at  the  same  time.  Congress  is 
considering  a  revised  bill  to  revamp  the 
federal  government’s  Criminal  Code — 
one  that  would  put  limits  on  the  press. 

“Within  Senate  Bill  1437  are  proposals 
that  could,  among  other  things  and  if  so 
interpreted  by  administrators  and  the 
courts,  make  the  press  liable  to  prosecu¬ 
tion  for  publication  of  government 
documents  and  for  criticism  of  a  public 
official’s  performance  of  his  job.” 

And  the  House  of  Representatives, 
which  voted  that  a  permanent  broadcast 


system  to  cover  the  . floor  debates  was 
feasible  and  desireable,  is  contemplating 
having  House-employed  technicians 
provide  the  daily  news  feeds,  Aiken 
added. 

He  warned  that  members  of  the  press 
must  first  be  clear  in  their  own  minds 
that  the  battle  for  freedom  of  information 
is  being  fought  not  for  their  profit  or 
fame,  but  ultimately  for  the  purpose  of 
protecting  and  nurturing  American 
democracy.  “And  we  must  then  convey 
that  important  message  to  the  public,” 
he  said. 

The  Freedom  of  Information  report 
also  noted  that  in  1977,  the  major 
strategy  of  those  seeking  to  limit  press 
freedom  was  to  try  to  compel  reporters 
to  reveal  their  sources.  It  cited  the  case 
of  William  Farr,  a  Los  Angeles  reporter 
who,  for  the  last  seven  years,  has  been  in 
and  out  of  courts  and  has  served  46  days 
in  jail  for  protecting  his  sources  for  a 
story  concerning  the  Charles  Manson 
murder  trial. 

And,  most  recently,  the  U.S.  Supreme 
Court  refused  to  hear  the  case  of  a 
Lewiston,  Idaho  reporter  who  was  called 
as  a  witness  for  the  plaintiff  when  his 
newspaper  was  sued  for  libel.  The  report¬ 
er,  Jay  Shelledy,  refused  to  reveal  his 
source  for  a  story  about  a  former  Idaho 
narcotics  agent.  The  Idaho  Supreme 
Court  said  Shelledy  was  like  any  other 
citizen  and  had  to  testify. 

The  press  contends  that  there  are 
many  stories  which  must  be  told  to  the 
public,  but  would  not  be  told  if  the 
sources  could  not  maintain  anonymity. 

On  another  front  in  the  battle  for  free¬ 
dom  of  information,  the  committee  re¬ 
port  noted  that  despite  the  landmark 
Nebraska  case  decided  by  the  U.S.  Sup¬ 
reme  Court  against  restricting  press  ac¬ 
cess  to  trials,  the  restrictions  continued 
to  plague  the  press. 

A  New  Jersey  judge  threatened  to  jail 
any  reporter  talking  with  jurors  after  the 
retrial  of  former  prize  fighter  Hurricane 
Carter  for  murder.  In  California,  judges 
imposed  or  continued  restrictive  orders 
in  three  criminal  cases,  including  that  of 
the  so-called  “Alphabet  Bomber”  case 
in  Los  Angeles. 

And  the  U.S.  Supreme  Court  upheld 
an  order  restricting  participants  in  the 
trial  of  former  state  Sen.  Ralph  Casque 
of  South  Carolina  from  discussing  the 
case  with  reporters. 

The  committee  report  also  includes  in¬ 
formation  about  Senate  Bill  1437,  the  bill 
to  recodify  the  Criminal  Code;  the  Pri¬ 
vacy  Act;  and  the  federal  Freedom  of 
Information  Act. 

It  notes  the  Society  of  Professional 
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Journalists;  national  campaign  to  extend 
to  the  broadcast  news  media  ail  First 
Amendment  rights,  and  the  efforts  being 
made  to  gain  access  for  cameras  and  tape 
recording  equipment  to  courtrooms. 
Congress,  public  meetings  and  state 
legislatures. 

In  addition  to  committee  chairman 
Aiken,  business  and  finance  editor  for 
the  Cincinnati  Enquirer,  other  members 
of  the  Society’s  Freedom  of  Information 
Committee  are  Robert  Lewis,  Booth 
Newspapers,  Washington  Bureau;  Daw¬ 
son  Nail,  Television  Digest,  Washington, 
D.C.;  Dewayne  Johnson,  California 
State  University,  Northridge,  all  vice 
chairmen.  Ex-Officio  member  is  Jack 
Landau,  Reporters  Committee  for  Free¬ 
dom  of  the  Press,  Washington,  D.C. 

Regional  Deputies  are  James  Plante, 
ABC-tv  News,  New  York;  John  DeMott, 
Temple  University,  Philadelphia;  Wil¬ 
liam  Strasburg,  Montgomery  Newspa¬ 
pers,  King  of  Prussia,  Pa.;  Jesse  Brown, 
U.S.  Postal  Service,  Washington,  D.C.; 
Barbara  Frye,  United  Press  Interna¬ 
tional,  Tallahassee,  Fla.;  Bruce  Swaf- 
field.  Western  News,  Davie,  Fla.; 
Rosanne  Brooks,  Daily  Gazette,  Xenia, 
Ohio;  Gene  Schroeder,  Associated 
Press,  Detroit,  Mich.;  Hortense  Myers, 
United  Press  International,  Indianapolis, 
Ind.;  Dan  Tichenor,  Champaign  (III.) 
News-Gazette;  Lewis  Cope,  Min¬ 
neapolis  (Minn.)  Tribune;  Martin  Hintz, 
Milwaukee,  Wise.;  Josie  Weber,  univer¬ 
sity  of  Nebraska,  Lincoln;  Gil  Savery, 
Lincoln  (Neb.)  Journal;  David  McHam, 
Southern  Methodist  University,  Dallas, 
Texas;  Lloyd  Stewart,  Fort  Worth  Star- 
Telegram;  Zeke  Scher,  Denver  Post; 
Robert  Cates,  New  Mexico  State  Uni¬ 
versity,  Las  Cruces;  Hu  Blonk, 
Wenatchee  (Wash.)  World;  Robert  H. 
Atwood,  Anchorage  Daily  Times; 
Robert  Rawitch,  Los  Angeles  Times; 
Bert  Bostrom,  Northern  Arizona  Uni¬ 
versity,  Flagstaff;  Richard  Fogel,  State 
Bar  of  California,  San  Francisco;  David 
A.  Ward,  University  of  Hawaii,  Hon¬ 
olulu;  John  Robert  Starr,  Associated 
Press,  Little  Rock,  Ark.;  and  Frank 
Sutherland  Jr.,  The  Tennessean, 
Nashville. 


Pratt  named  JWT 
media  director 

Lee  Pratt  has  been  named  media  direc¬ 
tor  of  J.  Walter  Thompson  Company’s 
corporate  communications  division  and 
John  Nason  has  been  named  associate 
creative  director. 

Pratt  joined  JWT  in  1955  and  was 
named  a  vicepresident  in  l%6.  He  has 
worked  in  the  areas  of  program  produc¬ 
tion  and  development,  media  planning 
and  supervision. 

Nason  joined  JWT  in  1962  and  was 
elected  a  vicepresident  in  1974. 
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Grammar  workshop 
for  journalists 


By  Lawrence  R.  Suhre 

When  the  task  of  administering  a 
grammar  workshop  to  a  group  of  work¬ 
ing  journalists  and  editors  was  first  ex¬ 
plained  to  me  it  sounded  ominous:  Who 
but  a  Jesperson  could  be  expected  to 
wield  enough  authority  to  make  them  lis¬ 
ten  and  learn?  Who  but  a  masochist 
would  want  to  accept  such  a  challenge? 

Though  the  whole  prospect  sounded 
quite  formidable  and  inspired  me  with 
serious  apprehensions,  still  it  did  sound 
intriguing,  and  it  certainly  would  be  a 
challenge  for  someone  who  had  spent  all 
of  his  teaching  years  facing  college 
freshmen.  And  it  was  needed.  After  all, 
the  editors  had  come  to  us,  explaining 
that  many  of  their  people  could  benefit 
from  this  experience.  There  were  some 
who  were  simply  weak  in  grammar; 
others,  on  the  staff  for  many  years,  were 
still  following  rules  they  had  learned  well 
some  outmoded  years  ago;  and  there 
were,  of  course,  those  chronic  argu¬ 
ments  which  needed  an  arbitrator.  The 
need,  in  short,  was  to  increase  and  up¬ 
date  everyone’s  strength  in  grammar  and 
to  give  them  a  single,  common  authority 
to  follow. 

Having  just  taught  an  intensive  reme¬ 
dial  grammar  course,  covering  a  com¬ 
plete  grammar  text  and  its  accompanying 
workbook  in  ten  weeks,  and  perhaps 
bolstered  a  bit  by  taking  the  top  off  of  a 
bottle  of  Jack  Daniels’  1  had  gotten  for 
Christmas,  I  finally  convinced  myself 
that  1  was  competent  for  the  job;  and, 
besides,  I  might  even  enjoy  it  (more  of 
the  Jack  Daniel’s,  not  masochism), 
though  several  colleagues  insisted  that 
they  would  never  want  to  try  to  teach  a 
grammar  review  to  a  bunch  of  profes¬ 
sionals  like  these. 

However,  the  commitment  was  made 
and  it  was  decided  that  1  should  teach  a 
twelve  hour  workshop  (one  hour  sessions 
twice  a  week  for  six  weeks)  for  twenty 
members  of  the  local  newspaper  staff.  1 
was  assured  that  all  twenty  would  be 
volunteers,  which  might  help  prevent  a 
great  deal  of  antagonistic  quarrelling  and 
baiting  of  the  teacher,  and  should  help 
preclude  self-conscious  feelings  of  defi¬ 
ciency  on  the  part  of  the  “students.” 

Furthermore,  one  of  the  editors  gave 
me  his  assurance  that  he  would  exert  his 
authority,  if  needed,  to  keep  things  from 
getting  too  far  out  of  hand.  (Even  with 
these  assurances  and  my  Jack  Daniel’s 
these  “promises”  still  occasionally  gave 
me  a  feeling  that  this  might  become  a 

(Lawrence  R.  Suhre  is  assistant  profes¬ 
sor  of  English,  Berks  Campus — Penn 
State  University.) 


match  between  them  and  me  with  the 
editor  acting  like,  perhaps,  a  referee — ?) 

Final  arrangements  were  made  and  a 
contract  agreed  to:  the  workshop  would 
be  administered  through  the  Continuing 
Education  division  of  The  Pennsylvania 
State  University  who  would  pay  my  sal¬ 
ary,  provide  texts  and  supporting  ser¬ 
vices,  and  give  each  student  a  certificate 
of  completion  at  the  end  of  the  course. 
All  I  had  to  do  was  select  the  text  and 
sally  forth  (.  .  .  into  the  fray:  The  milit¬ 
ary  idiom  still  seemed  unavoidable.) 

My  first  official  task  was  to  select  a 
text  to  be  used  in  the  workshop:  The  text 
would  become  their  authority  after  the 
course  was  completed.  I  rejected  the 
most  obvious  sounding  title,  A  Grammar 
for  Journalists,  by  Callihan,  because  it 
not  only  did  not  cover  grammar  exten¬ 
sively  and  explicitly  enough,  but  it  was 
poorly  organized  and  it  was  just  plain 
hard  to  read  and  use,  being  printed  in  a 
monotone  off-grey  (not  even  any 
boldface  heads)  on  dull-white  pages.  I 
finally  settled  on  the  very  latest  edition 
of  the  Prentice-Hall  Handbook  for  Writ¬ 
ers.  This  text  was  not  only  recently  re¬ 
vised,  promising  us  the  latest  interpreta¬ 
tion  of  the  rules,  but  it  covered  the  mate¬ 
rial,  which  seemed  most  important  in  a 
well-organized  manner,  and  with  a  handy 
thumb  index  and  the  specific  rules 
printed  in  an  eye-catching  brilliant  blue. 
(Admittedly,  another  factor  in  favor  of 
the  Prentice-Hall  text  was  that  it  avoided 
the  reference  to  “College”  or 
“Freshman”  in  its  title;  throughout,  we 
consciously  tried  to  avoid  the  reference 
to  my  charges  as  “students”  in  a 
“class,”  much  less  equating  them  with 
“College  freshmen.”  This  would  cer¬ 
tainly  have  insinuated  that  they  were 
“going  back”  to  make  up  deficiencies — 
an  implication  which  could  lead  only  to 
resentment  or,  at  best,  flippancy.) 

The  first  session,  all  of  which  were 
held  in  the  lounge  area  of  the  newspaper 
offices,  was  introductory,  consisting  of  a 
brief  keynote  address  by  one  of  the  man¬ 
aging  editors,  a  bit  of  administrative 
work  by  one  of  the  Penn  State  CE  ad¬ 
ministrators,  distribution  of  texts  and 
materials,  and  a  brief  comment  or  two  by 
myself.  1  attempted  to  get  things  off  on  as 
congenial  a  note  as  possible,  affirming 
my  belief  that  they  were  certainly  not 
part  of  the  nationwide  concern  for  re¬ 
mediation;  that  they,  like  all  good  pro¬ 
fessionals,  could  use  a  little  refreshing  in 
the  tools  of  their  craft;  and  trying  to 
exude  self-confidence  so  that  they  would 
not  sense  the  lingering  aroma  of  my  ear¬ 
lier  apprehension  too  early  (no  Jack 
Daniel’s  on  meeting  days — I  had  to  rely 


Readiuft  (Pa.)  Eaf>le  and  Times  re¬ 
cently  started  a  grammar  course  specifi¬ 
cally  tailored  for  reporters  and  editors  by 
an  English  professor  from  Penn  State 
University.  In  this  report,  the  professor 
gives  an  account  of  the  course,  which 
Alfred  R.  Nerino,  executive  news  editor, 
Reading  Eagle,  said  “definitely  improve 
the  quality  and  consistency  of  editing 
and  writing  on  our  staffs  and  has  given 
staffers  a  new  awareness  and  enthusiasm 
for  language  skills.”  A  third  class  is 
being  planned,  and  a  strong  interest  in 
the  class  has  been  expressed  by  mem¬ 
bers  of  the  ad  department  of  the  news¬ 
papers,  Nerino  said. 


on  guts;  and,  besides,  they  might  have 
sensed  that  lingering  aroma  too  easily). 

During  our  early  deliberations,  the 
editors  who  had  requested  this  workshop 
agreed  that  a  comprehensive  grammar 
examination  at  the  beginning  of  the 
course  might  be  a  good  idea.  We  could 
give  another  at  the  end  and  somewhat 
gauge  our  accomplishments.  Further, 
this  test  might  well  function  as  an  eye- 
opener  for  some  of  those  who,  even 
though  they  did  volunteer,  did  not  think 
that  they  really  needed  this  sort  of  thing 
at  all.  We  also  decided  to  keep  the  scores 
on  these  tests  anonymous  by  using  So¬ 
cial  Security  numbers  instead  of  names: 
there  was  no  need  for  me  to  know 
exactly  which  person  got  what  score, 
since  I  would  not  be  giving  them  grades 
for  the  course;  besides,  our  purpose  was 
to  humble  them,  not  embarrass  or 
humiliate  them. 

So,  on  the  second  meeting  of  the  group 
the  test  was  administered.  It  was  one  of 
the  final  comprehensive  exams  I  had 
used  in  my  remedial  courses:  fifty  sen¬ 
tences  containing  anywhere  from  none  to 
fourteen  mistakes  each,  and  totalling  160 
points.  The  errors  were  of  a|l  types,  from 
spelling  and  typos  to  punctuation, 
agreement  to  basic  sentence  structure, 
usage  to  logic;  and  there  was  no  segrega¬ 
tion  of  type  of  eiTor  from  sentence  to 
sentence:  in  short,  a  good,  hard,  com¬ 
prehensive  exam.  The  average  score  of 
the  group  was  77%. 

The  third  session  was  actually  the  first 
time  there  would  be  any  verbal  interac¬ 
tion  with  the  group;  we  were  going  to 
review  that  exam.  Now,  in  the  past  I  had 
been  able  to  review  that  exam  with  my 
Freshmen  in  well  under  one  hour.  My 
journalists,  however,  argued  and 
quibbled — pinned  me  down  on  point 
after  point — to  the  extent  that  we  had  to 
rush  to  complete  our  review  by  the  end 
of  the  fourth  session.  This,  however,  was 
a  turning  point  in  the  workshop,  for  1 
discovered  that  my  opponents  were  not 
antagonistic.  They  were  serious  writers 
who  very  much  wanted  clarification  and 
direction.  Their  arguments  were  not  in 
the  spirit  of  confrontation,  but  inquiry. 

(Continued  on  pufte  15^ 
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Workshop 

(Continued  from  pcif’e  14) 


And  they  respected  and  accepted  my 
final  authority,  as  long  as  I  was  reasona¬ 
ble  and  did  not  try  to  be  simply  dogmatic 
or  tyrannical. 

Another  aspect  of  the  turning  point  at 
this  stage  was  the  beginning  of  my  own 
education  in  matters  of  journalistic  style 
and  mechanics.  1  began  to  realize  (1  sup¬ 
pose  1  was  generally  aware  all  the  while, 
though  not  specifically  informed)  that 
many  of  the  points  of  grammar  and  syn¬ 
tax  which  I  could  demand  in  a  college 
course  on  the  basis  of  style  or  formality 
either  were  not  appropriate  or  simply  did 
not  apply  in  the  field  of  journalism.  (Such 
little  things,  for  example,  as  the  fact  that 
typesetters  do  not  have  square  brackets 
in  their  fonts,  so  of  course,  cannot  use 
them  for  authorial  insertions  in  quota¬ 
tions;  they  have  to  use  regular  paren¬ 
theses.) 

Finally,  in  the  fifth  session  of  the 
workshop  we  got  down  to  actual  study 
and  discussion  of  grammar,  using  the 
text  supplied.  We  began  with  punctua¬ 
tion,  a  general  area  which  had  been  iden¬ 
tified  as  causing  many  problems.  Again, 
as  with  our  review  of  the  test,  we  found 
ourselves  covering  very  few  principles  in 
the  fifth  and  sixth  sessions,  necessitating 
an  additional  session  to  complete  our  re¬ 
view  of  punctuation.  One  problem  which 
occurred  was  a  problem  which  most  in¬ 
structors  wish  they  would  encounter 
more  often:  too  much  discussion.  Realiz¬ 
ing  that  we  were  already  half  way 
through  the  scheduled  number  of  meet¬ 
ings,  we  had  to  curtail  discussion  on  such 
subtle  points  as  the  use  of  elipses  and 
restrict  ourselves  to  a  somewhat  more 
superficial  review  of  the  rules. 

With  the  eighth  session  we  proceeded 
to  the  general  subject  of  agreement,  con¬ 
centrating  on  such  items  as  verbs  with 
collective  nouns,  problems  with  gender 
and  logic,  and  misplaced  modifiers. 

The  ninth,  tenth,  and  eleventh  ses¬ 
sions  were  utilized  to  review  other  mat¬ 
ters  such  as  sentence  structure  (and  par¬ 
ticularly  acceptable  non-sentences), 
paragraphing,  sequence  of  verb  tenses, 
and  other  matters  of  interest  and  impor¬ 
tance  to  the  group,  as  well  as  the  reinter- 
ation  of  principles  which  we  had  perhaps 
passed  over  too  quickly. 

The  final  session  was  used  to  adminis¬ 
ter  another  comprehensive  examination, 
similar  in  nature  to  the  first,  to  indicate 
how  much  the  individuals  had  benefited 
from  the  experience.  Also,  at  this  time 
the  students  were  given  evaluation  forms 
to  be  filled  out  and  returned  later.  These 
forms,  aside  from  requiring  traditional 
ratings  on  specific  points,  solicited 
suggestions  for  alterations  in  the  work¬ 
shop.  The  class  average  on  the  final 
exam  was  85%,  and  the  most  frequent 


suggestion  was  that  future  workshops  be 
more  extensive  in  duration. 

An  additional  “voluntary”  session 
was  held  for  those  who  were  interested 
to  review  their  final  exams.  I  then  retired 
with  a  great  feeling  of  satisfaction  and 
fulfillment  (and  my  Jack  Daniel’s — this 
time  for  celebration  rather  than  encour¬ 
agement). 

New  sport  features 
planned  for  section 

Sports  Monday,  a  newly  designed  sec¬ 
tion  of  the  New  York  Times  devoted  to 
spectator  and  participant  sports,  will  be 
published  weekly  starting  January  9, 
1978,  A.  M.  Rosenthal,  executive  editor, 
said. 

In  addition  to  expanded,  highly  illus¬ 
trated  spot-news  coverage.  Sports  Mon¬ 
day  will  contain  a  variety  of  new  col¬ 
umns  and  features.  It  will  be  part  of  a 
four-section  newspaper,  as  is  the  case 
with  the  three  other  special  weekday  sec¬ 
tions  launched  during  the  past  19 
months — Weekend  on  Fridays,  Living 
on  Wednesdays  and  Home  on  Thurs¬ 
days.  Like  those  three  sections.  Sports 
Monday  will  be  published  along  with  two 
sections  for  general  news  and  an  ex¬ 
panded  section  for  business  and  financial 
affairs. 

A  major  cover  story  will  be  the  center- 
piece  of  Sports  Monday’s  Page  1,  and 
action  photographs  will  highlight  inside 
articles. 

Among  the  new  features  inside  the 
section  will  be: 

•  Several  new  columns  written  by 
members  of  the  Times’s  sports  staff. 

•  A.  page  or  more  devoted  to  statistics 
in  every  sports  area.  “Enough  updated 
statistics  to  satisfy  the  most  avid  fan,” 
according  to  Rosenthal. 

•  A  question-and-answer  column  on 
game  strategies. 

•  Interviews,  guest  articles,  computer 
analysis  features,  diagrams  of  plays  and 
photo  layouts. 

•  A  complete  guide  to  sports  events 
of  the  week — local,  national  and 
international — with  particular  attention 
to  televised  events. 

•  Two  pages  of  articles  with  photos 
and  columns  dealing  with  participant 
sports. 

The  new  publication  is  being  de¬ 
veloped  under  the  direction  of  Arthur 
Gelb,  deputy  managing  editor.  Working 
with  him  are  James  Tuite,  sports  editor, 
and  Louis  Silverstein,  assistant  manag¬ 
ing  editor  and  director  of  corporate  art, 
who  designed  the  section. 

Named  editor 

Walter  A.  Damtoft,  previously  a 
senior  editor  of  National  Observer, 
which  ceased  publication  last  July,  has 
been  named  editor  of  American  Way,  in¬ 
flight  magazine  published  by  American 
Airlines. 
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Student  ads 


Student  artists  create 
by-lined  ads  for  school 

A  class  project  in  the  Commercial  Art 
Department  at  Woodbury  University, 
Los  Angeles,  was  so  impressive  that 
Woodbury’s  long-established  advertising 
program  has  been  completely  revised. 

The  project,  to  restyle  and  create 
media  ads  for  Woodbury  University 
which  the  students  felt  would  most  ap¬ 
peal  to  persons  interested  in  furthering 
their  education;  and  to  promote  interest 
in  the  evening  degree  programs. 

So  impressive  are  the  results  that 
Woodbury  University  is  now  running  the 
student-designed  ads  in  the  Los  Angeles 
Times,  Herald-Examiner,  New  York 
Times  and  will  also  feature  them  in  the 
various  national  and  area  magazines. 
Each  ad  contains  a  by-line  identifying  the 
student  ad  designer  and  the  Commercial 
Art  Department. 

President  Bethel  W.  Johnson  is  so  im¬ 
pressed  with  the  results  that  he  asked  the 
Marketing  Research  classes  to  conduct 
another  project,  a  survey  of  other  publi¬ 
cations  which  would  best  suit  the  needs 
of  Woodbury’s  expanded  advertising 
program. 

Dr.  Johnson  said,  “Our  students  have 
been  winners  in  so  many  national  and 
area  contests  which  require  professional 
ability  we  decided  we  had  the  best  brains 
and  talent  right  here  on  our  own  campus. 
The  results  and  reaction  are  proof  posi¬ 
tive  that  our  present  approach  to  our  ad¬ 
vertising  program  is  fresh,  novel,  pro- 

Rate  increase 

National  Enquirer  is  increasing  its  ad¬ 
vertising  rate  base  from  4,650,000  to 
5,200,000  and  lowering  its  CPM  from 
$3.25  to  $3.19  effective  with  the  issue  of 
January  17,  1978,  according  to  Ralph  S. 
Gallagher,  vicepresident  and  advertising 
director.  Cost  of  a  page  black  and  white 
goes  from  $15,110  to  $16,600. 
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Daily  feature 
designed  to 
teach  kids 

Newschool  is  a  new  daily  feature  in 
the  Eugene  (Ore.)  Register-Guard. 

Sponsored  by  the  newspaper  and  Lane 
Intermediate  Education  District,  the  fea¬ 
ture  is  designed  to  interest  both  school 
children  and  adults  in  reading. 

The  lED  staff  designs  the  features  and 
tests  them  in  classrooms  prior  to  publica¬ 
tion.  The  Register-Guard  provides  space 
each  day  for  the  feature  without  charge. 

The  daily  Newschool  feature  presents 
an  exercise  requiring  participants  to  read 
the  newspaper  to  complete  it  success¬ 
fully.  For  example  one  day  Newschool 
might  ask  participants  to  check  the 
number  of  births  and  deaths  in  the  Vital 
Statistics  section  of  the  paper  and  then 
relate  these  statistics  to  the  population 
growth  or  decline  of  the  community.  The 
next  day  Newschool  might  have  readers 
count  the  lengths  of  headlines  in  meters 
or  organize  information  from  ads. 

The  program  was  started  September  1 
on  an  experimental  basis  and  will  con¬ 
tinue  until  August  31. 

Jim  McComb,  advertising  manager  of 
the  Register-Guard,  is  responsible  for 
coordinating  Newschool  for  the 
Register-Guard. 


liukliiMt- 


Sunday,  Sept.  11,  1977 

Name: _ 

Guidance  702 


ti/<£  arcf 

get  the  rocz//^ 


FIND  Articles  in  today's  paper  about 
people  who  worked  hard  to  get  some¬ 
thing  they  wanted. 


“The  art  of  success  is 
I  quitting  when  you’re  ahead- 
I  as  long  as  no  one's 
following  you  .  . 


WRITE  your  own 
definition  for 
“Self-Fulfillment” 


LIST  The  people, 
materials  and  activi¬ 
ties  which  helped 
them  get  what  they 
wanted. 


,,  pomis  i>'*  •  „ 


CIRCLE  The  articles 
that  you  feel  have 
something  to  say 
about  "Self-Fulfillment” 


Field  tested  by  Ina  Alumbaugh,  Yolanda  Elem.,  Springfield  ^ 

Co-qxmaared  by  LanelED  and  the  F.ugene  Register^uard  no  ii 


Classified  ad 
policy  ordered 
to  stand  trial 

The  State  Court  of  Appeals  has  or¬ 
dered  a  full  trial  for  Judge  Charles  Gal- 
breath's  lawsuit  challenging  the  News¬ 
paper  Printing  Corp.  ban  on  abbrevia¬ 
tions  in  classified  advertisements  in  the 
Nashrille  Banner  and  Nashville  Tennes¬ 
sean. 

Judge  Galbreath,  who  sits  on  a  differ¬ 
ent  appellate  court  and  owns  rental 
properties  in  Nashville,  sued  the  news¬ 
papers  last  year,  charging  their  ban  on 
abbreviations  was  “monopolist,  con¬ 
spiratorial,  predatory”  because  it  forced 
him  to  pay  more  for  ads  or  not  advertise. 

Last  December,  Chancellor  Robert  S. 
Brandt  issued  a  summary  judgment  in 
which  he  dismissed  Galbreath’s  suit  be¬ 
fore  hearing  arguments  during  trial. 

In  issuing  his  judgment.  Brandt  said 
the  Newspaper  Preservation  Act  exempt¬ 
ed  the  joint  operation  of  NPC  from  fed¬ 
eral  and  state  antitrust  laws.  He  held  that 
NPC  has  “an  absolute  right  to  control 
the  advertising  content  of  Nashville's 
two  daily  newspapers.”  He  added. 
“That  right  is  grounded  upon  the  free¬ 
dom  of  the  press  guarantee  of  the  First 
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Amendment  to  the  United  States  Con¬ 
stitution.” 

Galbreath  appealed  Brandt's  ruling 
and  the  Court  of  Appeals  ordered  Brand 
to  conduct  a  trial  and  decide  whether  the 
purpose  of  the  newspapers'  policy  was 
anticompetitive.  Appeals  Court  Judge 
Charles  Nearn  said  the  nature  of  the  ban 
must  be  determined  after  the  facts  are 
presented  in  a  trial. 

Steve  Harper,  advertising  director  for 
NPC,  business  agent  for  the  two  news¬ 
papers,  said  the  policy  was  intended  to 
keep  the  advertisements  clear  and  intel¬ 
ligible. 

Unicom  manager 

Terence  J.  Andrew  has  been  named 
general  manager  of  Unicom  News,  a 
commodity  and  economic  newswire 
serving  the  international  business  com¬ 
munity. 

Unicom  News  is  jointly  owned  by 
United  Press  International  and  Commod¬ 
ity  News  Services,  a  subsidiary  of 
Knight-Ridder  Newspapers,  Inc.  It 
transmits  commodity  and  economic 
news  to  all  areas  of  the  world  except  the 
United  States  and  Canada. 

Andrew  will  be  based  in  Unicom 
headquarters  in  London.  He  succeeds 
Harald  P.  Bauer,  a  former  UPI  business 
executive,  who  will  return  to  UPI  as  a 
general  executive  based  in  Germany. 


Deaths 


Julia  Wecksler,  65,  an  editor  and  re¬ 
porter  in  Washington  for  45  years;  with 
the  Washington  Times  and  then  started  a 
news  service  with  her  husband  Abraham 
N.  Wecksler  and  ran  it  until  joining 
Washington  bureau  of  Cahners  Publica¬ 
tions  in  1952;  December  8. 

*  *  * 

Claude  Witze,  68,  a  senior  editor  of 
Air  Force  Magazine  and  a  reporter  and 
editor  for  45  years  in  Providence,  R.I. 
and  the  Washington  area;  December  8. 

♦  ♦  ♦ 

Mary  Louise  Edwards,  71,  former  as¬ 
sistant  women's  editor  of  the  In¬ 
dianapolis  Star  and  wife  of  retired  Cleve¬ 
land  Plain  Dealer  copy  editor,  Lewis  B. 
Edwards;  December  3. 

♦  *  * 

Robert  Stakesing,  75,  former  manag¬ 
ing  editor  of  the  Patterson  (N.J.)  Morn¬ 
ing  and  Evening  News;  November  30. 

♦  ♦  ♦ 

Harley  Larkin  Shook,  77.  retired 
editor  of  the  Three  Rivers  (Mich.)  Com¬ 
mercial;  started  with  the  Commercial  in 
1923  as  a  court  reporter;  November  4. 

♦  ♦  ♦ 

Donald  J.  Thorman,  52,  publisher  of 
the  National  Catholic  Reporter,  Kansas 
City.  Mo.;  November  30. 
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Kids  create 
ads  for  local 
merchants 

“Never  have  we  initiated  a  single 
project  that  has  so  improved  our  rela¬ 
tionship  with  our  local  school  adminis¬ 
trators  and  teachers;  so  pleased  stu¬ 
dents,  parents  and  merchants;  attracted 
good  student  newspaper  readership 
every  day,  and  developed  so  much  ad¬ 
vertising  with  so  little  work  and  cost.” 

The  above  comment  is  made  by 
Janesville  (Wise.)  Gazette  marketing 
vicepresident,  Crandell  W.  Bliss,  who 
adapted  an  idea  to  get  local  students  to 
create  original  newspaper  advertise¬ 
ments  for  their  choice  of  local  mer¬ 
chants.  The  merchants  sponsored  the 
ads  and  ran  over  fifty  each  day  spread 
through  the  Gazette  during  American 
Education  Week,  November  14-19. 

The  Janesville  school  system’s  Public 
Information  Coordinator,  Howard  Gage, 
liked  the  idea  because  it  gave  consistent 
high  visibility  to  education  during  that 
special  week.  He  then  successfully 
tested  the  project’s  feasibility  in  five 
elementary  school  classes. 

A  group  of  the  Gazette’s  staff  met  with 
Gage  in  July  to  work  out  project  details. 

A  survey  was  made  of  a  few  merchants 
to  gain  their  reaction  prior  to  proceeding 
with  the  “AD-Ventures  in  American 
Education”  project. 

Gage  contacted  a  cross-section  of  16 
merchants.  All  16  supported  the  pro¬ 
gram’s  concept  with  enthusiasm.  Pat 
Schmidt  in  promotion  assisted  in  design¬ 
ing  four-page  teacher/student  “AD- 
Ventures  in  American  Education”  in¬ 
struction  kits  and  help  Gage  explain  the 
project  to  600  teachers  on  orientation 
day  in  late  August. 

Gage  plugged  the  “AD-Ventures  in 
American  Education”  project  constantly 
in  his  three  weekly  broadcasts  to  in¬ 
school  teachers  on  the  local  radio  sta¬ 
tion.  He  also  promoted  the  idea  in  his 
part  of  the  Chamber  of  Commerce  news¬ 
letter.  The  local  Chamber  endorsed  the 
project. 

On  October  17  Gage  collected  and 
turned  over  730  student  created  ads  to 
the  Gazette  sales  staff.  All  the  ads  were 
10  to  21  column  inches  in  size,  camera- 
ready  and  drawn  especially  for  292  dif¬ 
ferent  merchants.  The  salespeople  pre¬ 
sented  the  ads  to  merchants  to  determine 
which  ad(s)  they  wanted  to  run  in  the 
Gazette  during  American  Education 
Week. 

Judging  from  the  linage  results  and  the 
salespeople’s  enthusiasm  the  students’ 
ads  were  not  a  difficult  sell.  The  246 
student-created  ads  that  did  run  in  the 
Gazette  during  American  Education 
Week,  thanks  to  136  sponsoring  mer¬ 
chants,  amounted  to  2370  inches  of  ad- 
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vertising.  The  Gazette’s  Advertising  Di¬ 
rector  estimated  that  70%  of  this  linage 
could  be  considered  “additional  busi¬ 
ness”  from  firms  that  were  not  regular 
advertisers,  or  who  ran  more  than  their 
contract  called  for  because  they  liked  the 
students’  ads  so  well. 

95  businesses  ran  all  the  ads  created 


for  them.  In  many  cases  this  meant  run¬ 
ning  two  to  ten  ads  each.  A  few  mer¬ 
chants  ran  12  to  18,  and  Pizza  Hut  ran  36 
ads  in  one-and-one-half  pages  of  adver¬ 
tising. 

Unlike  the  usual  contest  in  which  less 
than  1%  of  the  participants  receive  rec¬ 
ognition  or  a  prize,  38%  of  the  student 
participants  in  the  “AD-Ventures  in 
American  Education”  project  received 
recognition  by  getting  their  ads  published 
in  the  Gazette  with  their  name  and 
school  printed  below  their  ad  along  with 
a  “Support  American  Education  Week” 
logo.  That  recognition  was  the  main  in¬ 
centive.  No  prizes  were  offered. 

All  ads  were  created  by  third  to  ninth 
graders  in  eighteen  schools  under  the  di¬ 
rection  of  forty  teachers.  Each  merchant 
was  the  sole  judge  of  his  ads. 

New  reward  posted 
for  missing  newsman 

National  Press  Club  of  Washington, 
D.C.  and  the  Nieman  Eoundation  have 
posted  $250  and  $100  rewards,  respec¬ 
tively,  for  information  leading  to  the  lo¬ 
cation  of  86-year-old  Lawrence  Ferns- 
worth,  oldest  working  newsman  in  D.C., 
who  disappeared  from  his  daughter’s 
Warner,  N.H.  home  more  than  a  month 
ago. 

The  offers  bring  the  total  reward  being 
offered  to  $2,350. 


Now  there’s  apowerfiil  new  way 
to  sell  Bu&ilo  on  Sunday. 


The  News  -  the  paper 
that  has  the  best 
market  coverage  in  the 
Buffalo  ADI,  Monday 
through  Saturday  - 
has  introduced  a  new 
Sunday  edition. 

The  Sunday  News  is 
full  of  the  kinds  of 
features  that  really 
draw  readers.  And 
we’re  confident  it  will 


reach  a  lot  more  of 
the  people  who  want 
to  buy  the  products 
you’re  selling. 

Get  in  on  one  of  the 
most  exciting  media 
opportunities  now 
available  in  Buffalo: 
The  News,  every  day 
of  the  year.  For  more 
information,  call  Hugh 
G.  Monaghan  at 
(716)  849-3422. 


Buffalo  Evening  News 

One  News  Plaza,  Buffalo,  New  York  ffTBlAl 

Represented  nationally  by  Story  &  Kelly-Smith  riTl^l 
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Newspeople  in  the  news 


Robert  Keatley — appointed  foreign 
editor  of  the  Wall  Street  Journal,  effec¬ 
tive  in  January.  Based  in  New  York,  he 
will  coordinate  foreign  coverage  and  act 
as  liaison  with  the  Asian  Wall  Street 
Journal.  Keatley  has  been  with  the  Jour¬ 
nal  since  1959  in  New  York,  London, 
Tokyo,  Hong  Kong,  and  since  1%9  as 
diplomatic  correspondent  in  Washing¬ 
ton. 

^  % 

Ernest  L.  Nagy — named  general  man¬ 
ager  of  Melius  Newspapers,  a  subsidiary 
of  Panax  Corporation.  He  has  been  act¬ 
ing  general  manager  since  Ernie 
LaForest’s  retirement  last  month.  Nagy, 
has  been  with  Melius  in  a  number  of 
capacities  since  he  started  as  a  delivery 
boy  in  1942. 

♦  ♦  * 

Jim  Zinn,  retail  display  manager  of  the 
Brandenton  (Fla.)  JJerald — to  advertis¬ 
ing  director  effective  January  1.  Zinn’s 
advertising  experience  and  sales  man¬ 
agement  experience  dates  back  to  1%1 
when  he  joined  the  Pensacola  (Fla.) 
News-Journal. 

*  ♦  * 

C.  Bruce  Bui. man — named  general 
manager  of  Advance  Publications,  Inc., 
Elizabeth  City,  N.C.,  which  owns  and 


Space  Selling  System 


Use  the  new  Ad-Builder  Space  Selling 
System  and  watch  your  retail  advertising 
sales,  linage  and  profit  sail  to  new 
heightsi 

Ad-Builder  is  33  idea -packed  pages  of 
current  camera-ready  art,  headings  and 
ad  frames  every  month.  All  created  by 
top  professionals  and  sized  to  fill  your 
most  frequent  daily  needs.  Ad-Builder 
also  features  dozens  of  time-saving 
suggestions.  Ideal  for  spec  ads,  just  clip, 
show  and  selll 


Send  for  your  free  Ad-Builder  sample 
issue  today  or  call  toll  free  800-447- 
1950. 


ft  Ad-Builder  Division,  Dept  B 

Multi-Ad  Services,  Inc.,  1720  West 
Oetweiller  Drive.  Peoria,  Illinois  61614 


Tom  Curfis,  editorial  cartoonist  for 
the  Milwaukee  Sentinel,  is  1977-78 
president  of  the  Association  of  Ameri¬ 
can  Editorial  Cartoonists.  He  has  been 
with  the  newspaper  since  1969.  The 
cartoonists'  group  will  hold  its  1978 
convention  in  Quebec  City,  Canada, 
June  22-26. 


publishes  the  Daily  Advance,  Per¬ 
quimans  Weekly  and  has  a  commercial 
web'printing  business.  Bulman  succeeds 
Don  Whiti.ey,  who  moved  to  the  newly 
created  post  of  advance  business  man¬ 
ager.  Prior  to  his  new  appointment,  Bul¬ 
man  had  been  advertising  director  of  the 
Henderson  (Ky.)  Gleaner. 

«  lie  ^ 

Richard  G.  Capen,  Jr.,  senior  vice- 
president  of  Copley  Newspapers — elec¬ 
ted  president  of  the  San  Diego  (Calif.) 
Chamber  of  Commerce  for  1978.  He  is  a 
former  Deputy  Secretary  for  Public  Af¬ 
fairs  and  Assistant  to  the  Secretary  of 
Defense. 

9k  *  * 

Roy  CoviNCiTON,  business  editor  of  the 
Charlotte  (N.C.)  Oh.ser\er — freed  from 
administrative  duties  to  devote  more 
time  to  writing.  M.  S.  V.\n  Hecke,  now 
assistant  to  the  managing  editor,  be¬ 
comes  executive  business  editor.  Van 
Hecke  has  been  directing  the  new  Home 
section  and  will  continue  that  responsi¬ 
bility. 

♦  5fC  ♦ 

W.  Ai  AN  Mil  i.ER — promoted  from  city 
editor  to  managing  editor  of  the  Marion 
(Ind.)  Chronicle-Tribune.  He  has  been 
city  editor  since  197.1. 

♦  *  ♦ 

Lonnie  Bun  er — to  editor  and  general 
manager  of  the  Cocke  County  Banner. 
Newport,  Tennessee,  from  instructional 
supervisor  w  ith  the  county  hoard  of  edu¬ 
cation.  He  previously  worked  for  the 
newspaper  as  a  reporter-photographer. 


Aeetha  Yurewicz,  news  editor  of  the 
Gloucester  (N.J.)  County  Times — to  the 
San  Francisco  E.xaminer  as  a  copy 
editor. 

Recent  promotions  at  the  Examiner 
include:  Jeff  Jarvis,  formerly  of  the 
Chicago  Tribune — to  Sunday  news 
editor.  Courtenay  Peddle — from  assist¬ 
ant  news  editor  (nights)  to  the  same  po¬ 
sition  days.  Peter  Bhatia,  formerly  of 
the  Spokane  Spokesman-Review — to  as¬ 
sistant  news  editor  (nights). 

*  >|c  4c 

James  B.  Dulan — appointed  executive 
director  of  The  Advocate,  Newark, 
(N.J.)  Archdiocesan  newspaper,  by  Arch¬ 
bishop  Peter  L.  Gerety.  Dulan  is  the 
second  person  and  first  layman  to  oc¬ 
cupy  the  position,  succeeding  Msgr. 
John  J.  Kiley,  who  had  been  executive 
director  since  the  paper  was  founded  in 
1951 .  Dulan  most  recently  was  executive 
editor  for  Worrall  Publications  and  re¬ 
sponsible  for  three  weeklies  in  suburban 
Essex  County. 

4c  4c  4c 

Paul  W.  Lawrence — joined  Knight 
Publishing  Company’s  Charlotte  (N.C.) 
Observer  and  Charlotte  News  as  circula¬ 
tion  marketing  manager.  His  respon¬ 
sibilities  will  include  supervision  of  the 
Newspaper  in  Education  program.  He 
has  been  with  Gore  Newspapers  Co.  in 
Fort  Lauderdale  as  city  coordinator  for 
the  circulation  departments  of  the  Fort 
Lauderdale  News  and  Sun-Sentinel. 

4s  4*  4c 

Stanton  Sawdey — recently  named 
personnel  manager  of  the  St.  Paul 
(Minn.)  Dispatch  and  Pioneer  Press.  He 
succeeded  Rachelle  Swanson — resigned 
to  become  a  partner  in  a  private  enter¬ 
prise.  Sawdey  completed  his  master’s 
degree  this  year  from  the  University  of 
Nebraska,  where  he  held  a  teaching  as- 
sistantship. 

4c  4c  4c 

Jackie  Roedler,  for  the  past  14  years  a 
reporter  and  feature  writer  for  the  St. 
Paul  Dispatch  and  Pioneer  Press — 
named  city  editor.  She  is  the  first  woman 
to  hold  that  post  at  the  newspaper. 

4c  4c  4c 

Herb  Lundy,  retired  editor  of  the 
editorial  page  of  the  Portland 
Oregonian — recipient  of  the  new  First 
Amendment  Award  of  the  Anti- 
Defamation  League  ot  B’nai  B’rith. 

4e  4c  4c 

Gannett  Co.,  Inc.  promotions  in 
Springfield,  Missouri  and  Marion,  In¬ 
diana  include: 

Dale  Freeman,  managing  editor  of  the 
Springfield  Daily  News  and  the  Leader 
and  Press — promoted  to  new  position  of 
executive  editor  of  the  two  newspapers. 

Richard  N.  Thien,  editor  of  the  Marion 
Chronicle-Tribune — named  managing 
editor  of  the  Springfield  newspapers. 

W.  Alan  Miller — promoted  from  city 
editor  to  managing  editor  of  the  Chron¬ 
icle-Tribune.  succeeding  Thien. 
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John  L.  Feldmann,  busi¬ 
ness  manager  of  the  Ken¬ 
tucky  Post,  Covington, 
since  1965,  has  been  a 
named  business  manager 
of  the  Cincinnati  Post.  He 
succeeds  Earl  Brown,  who 
resigned.  Feldmann  will 
continue  to  serve  as  busi¬ 
ness  manager  of  the  Ken¬ 
tucky  Post,  which  he 
joined  in  1934  as  a  copy 
boy  and  ad  collector. 
Since  then  he  has  held  al¬ 
most  every  type  of  ad  job 
on  the  paper  including  six 
years  as  advertising  man¬ 
ager. 


James  M.  Talley,  former 
managing  editor  of  the 
Plainfield  (N.J.)  National 
Courier,  has  been  named 
associate  editor  of  the 
Tampa  (Fla.)  Times.  Tal¬ 
ley,  a  former  president  of 
the  Florida  Press  Associa¬ 
tion,  was  editor  and  pub¬ 
lisher  of  the  Brooksville 
(Fla.)  Sun-Journal,  a  tri¬ 
weekly,  10  years  before 
selling  to  Gannett  Co.  in 
1973.  For  the  past  two 
years,  he  has  been  with 
the  New  Jersey  paper 
which  ceased  publication 
recently. 


M  ARciA  Marriott — ^joined  Gannett 
Rochester  (N.Y.)  Newspapers  as  man¬ 
ager  of  wage  and  salary  administration,  a 
new  position,  from  Rochester  General 
Hospital  where  she  was  employment  S 
manager.  She  will  be  responsible  for  job  Cnj 
classification,  compensation  and  Sc/ 
employe  performance  evaluation  pro-  Sul 
grams.  sin 

Karen  Sii.i.itoe — named  employment  1 
manager  from  assistant  manager  of  for 
employment/compensation.  pin 

*  *  *  Sul 

Hugh  B.  Price  and  Robert  Curvin — 

appointed  to  the  editorial  board  of  the 
New  York  Tizzies  effective  January  3  and  the 
February  I  respectively.  Price  has  been  am 
the  Human  Resources  Administrator  of  hn 
New  Haven,  Connecticut  for  the  past  Ne 
two  years  and  is  a  former  executive  di-  vei 
rector  of  the  Black  Coalition  of  New  tiv 
Haven  and  former  visiting  lecturer  at  Co¬ 
lumbia  and  Yale  University  law  schools,  ph 
Curvin  has  been  an  associate  professor  ( 
of  political  science  at  Brooklyn  College  Te 
since  1974  and  has  specialized  in  com-  th( 
munity  services  and  training  programs  as  gn 
a  teacher,  writer  and  caseworker.  He  is  a  ini 
trustee  of  Princeton  University.  Ai 

*  *  *  ca 

George  W.  Heai.y,  Jr.,  retired  editor 

of  the  New  Orlea/ts  Tiizies-Picayii/ie — 
presented  the  “Hornblower  of  the  Year  inj 
Award”  by  the  New  Orleans  Chapter,  Ci 
Public  Relations  Society  of  America  and  re 
the  “1977  Hats  Off  Award"  of  the  M 
Greater  New  Orleans  Tourist  and  Con-  wi 
vention  Commission.  th 
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George  F.  White,  adver¬ 
tising  manager  of  the  Pa¬ 
triot  Ledger,  Quincy,  Mas¬ 
sachusetts,  is  the  newly 
elected  president  of  the 
New  England  Newspapers 
Advertising  Executives  As¬ 
sociation,  succeeding 
Robert  G.  Nisbet,  advertis¬ 
ing  director  of  the  Portland 
(Maine)  Press  Herald. 
Other  officers  for  1978  in¬ 
clude  John  E.  Byrne,  St. 
Johnsbury  (Vt.)  Caledo¬ 
nian  Record;  J.  Leo  De- 
veau,  Newport  (R.l.)  Daily 
News,  second  vicepresi¬ 
dent;  Perry  Spinelli,  Bristol 
(Conn.)  Press,  secretary 
and  Nelson  A.  Demers, 
Middleton,  Conn,  trea- 


Sue  Beving — to  regional  editor  of  the 
Ciipertizio  (Calif.)  Conner  and  Sunnyvale 
Scribe,  weeklies.  She  has  been  with 
Suburban  Newspaper  Publications,  Inc. 
since  1%8. 

Tom  Gilsenan — named  regional  editor 
for  the  five  San  Jose  Suns  and  the  Mil¬ 
pitas  Post,  weeklies.  He  has  been  with 
Suburban  since  1973. 

*  *  9!e 

Teri  Sackett-Brashares,  formerly  of 
the  Orange  County  (Calif.)  News-Tiznes, 
and  Billie  Berry,  formerly  of  the  Mil- 
hrae  (Calif.)  Sun — joined  the  Rossznoor 
News  (Walnut  Creek,  Calif.)  display  ad¬ 
vertising  staff  as  account  representa¬ 
tives. 

Robert  Abernathy — named  photogra¬ 
pher/editor  at  the  Rossmoor  News. 

Carlos  Villalva,  Hoi.ly  Wilcox, 
Terry  Byrnes  and  John  Finger — joined 
the  Rossmoor  News  advertising  art 
group.  Doug  Lewis-van  Aman — named 
interim  assistant  manager  in  absence  of 
Ann  Lee.  Lee  is  on  one  year’s  sabbati¬ 
cal. 

*  ♦  ♦ 

Michael,  J.  Esses — appointed  advertis¬ 
ing  director  of  the  Bouliler  (Colo.)  Daily 
Ca/ne/a,  succeeding  Omar  Forberg — 
resigned.  He  was  most  recently  with  the 
Miami  Herald  Publishing  Co.  and  earlier 
was  with  the  Chicago  Trihioie  for  more 
than  13  years. 


,  adver-  Richard  J.  V.  Johnson, 

the  Pa-  president  of  the  Houston 

y.  Mas-  Chronicle,  is  the  1978 

i  newly  president-elect  of  the 

of  the  Texas  Daily  Newspaper 

spapers  Association.  Johnson  be- 

ives  As-  gan  his  newspaper  career 

eeding  as  a  staff  member  of  the 

idvertis-  association  in  1955  and, 

Portland  at  age  47,  is  one  of  the 

•Jerald.  youngest  presidents  of  a 

978  in-  major  newspaper  in  the 

me,  St.  U.S.  Johnson  will  succeed* 

'aledo-  Bill  Hartman,  president  of 

.eo  De-  Hartman  Newspapers, 

1.)  Daily  Inc.,  as  head  of  TDNA 

:epresi-  January  1.  Other  officers 

i,  Bristol  elected  are  James  N.  Alli- 

Lcretary  son,  Jr.,  publisher  of  the 

)emers.  Midland  Reporter-Tele- 

I.  trea-  gram,  vicepresident,  and 

Robert  G.  Marbut,  presi¬ 
dent  of  Harte-Hanks  Com¬ 
munications,  Inc.,  San  An¬ 
tonio,  treasurer. 

N  ancy  McV ICAR — named  state  editor  of 
the  Columbus  (Ohio)  Citizen-Journal, 
replacing  Dale  Sprague — moved  to  sub¬ 
urban  reporter. 

:(( 

Mai.colm'Boright — from  sports  editor. 
Valley  News,  Lebanon,  N.H.,  to  manag¬ 
ing  editor,  Newport  (Vt.)  Daily  Express. 
He  was  previously  with  Burlington  Free 
Press  and  Rutland  Herald,  both  in  Ver¬ 
mont. 

*  *  ♦ 

Richard  Bucha.s — from  advertising 
staff.  New  Britain  (Conn.)  Herald  to  ad¬ 
vertising  director,  Hartford  Tribune. 

♦  *  ♦ 

Richard  Chapin,  formerly  on  editorial 
staff,  defunct  Hartford  Times — to  sports 
staff,  Hartford  Tribune. 
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FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


ABERDEEN, 

S.P. 

Amtricon  N«ws-e  .... 

723,648 

21,840 

642,201 

47,616 

fAmencon  News-S  . . . 

506,224 

1,512 

389,175 

Grond  Totol  . 

..  1,229,872 

23,352 

1,031,376 

47,616 

AKRON,  OHIO 

Beocon  ioumol-e  .... 

..  2,645,689 

110,504 

2,707,879 

118,496 

*Beocon  JoumoUS  . . . 

..  1,583,900 

168,488 

1,529,915 

103,184 

Grond  Totol  . 

..  4,229,589 

278,992 

4,237,794 

221,680 

NOTE:  Beocon  iournol-e  ond  S  chonged  from  eight 

to  sii-cohimn  June  2, 

1975. 

ATLANTA^  GA. 

Constitution-m  . 

. .  3,014,728 

2,793,191 

ioumol-e  . 

..  3,823,825 

179,970 

3,514,910 

250,885 

Joumol  &  Constitution-^ 

.  2,143,855 

2,099,870 

6,160 

Grand  Totol  . 

..  8,982,408 

179,970 

8,407,971 

257,045 

NOTE;  Constitution-m  ond  Joumol-e  hove  o  combined  sot.  edition;  the 

linoge  is  only  shown 

in  the  ioumol-c 

BAITIMORE, 

r  MD. 

*News  Americon-S  . . . 

. .  848,397 

208,536 

883,599 

186,768 

News  Americon-e  . . . . 

..  1,330,589 

115,756 

1,325,248 

113,320 

Sun-m  . 

..  1,931,250 

30,664 

1,741,556 

81,866 

Sun-e  . 

..  2,220,285 

82,656 

1,972,383 

in,448 

Sun-S  . 

..  2,751,657 

86,913 

2344,876 

61,632 

Grond  Totol  . 

..  9,082,178 

524,525 

8,467,662 

621,034 

NOTE:  Sun-m,o  ond  S  chongod  from  eight  to  nino-cokimn  Sopt.  6,  1976. 
News  Amoricen-o  ond  S  chongod  from  eight  to  nine-column  Oct.  25, 
1976. 


BERGEN  COUNTY,  N.J. 

Rocoid-e  .  2,435,350  553,561  2,309,064  356,992 

■Rocord-5  .  1,866,439  339,380  1,559,104  322,176 

Grond  Total  .  4,301,789  892,941  3,868,168  679,168 

NOTE:  Record-e  and  5  changed  from  eight  to  nine-column  Jon.  1,  1977. 


BINGHAMTON,  N.Y. 

Pross-o  . 

.  1,753,667 

1,738327 

•Prass-S  . 

.  1,016,465 

953,697 

Grond  Totol  . . . 

.  2,770,132 

2,692,024 

NOTE:  Press-e,S  chonged  from  eight  column  to  nine-column  Mor. 

29, 1976. 

BOCA  RATON,  FLA. 

News-e  . 

.  662,917 

638,550 

fNews-S  . 

.  536,289 

371,393 

Grond  Total  . . . 

.  1,199,206 

1,009,943 

NOTE:  News-e  published  5  days  o  week  only. 

BOSTON,  IMASS. 

Herald  Americon-m 

....  1,194,795  312,038 

1,404,691 

35300 

Herald  Americon-S 

.  ni,668  491,898 

898,788 

430,404 

Globe-e  . 

.  2,035,356  159,008 

1,983,170 

80,128 

Globo-m  . 

.  2317,070  179,168 

2,448,163 

79,968 

•Globo-S  . 

.  2,605,190  425,924 

2,234,448 

439,220 

Grand  Totol  . . . 

.  9,124,079  1,568,036 

8,969,260 

1,064,920 

NOTE:  Globe-e  pubKshed  5  doys  o  week  only. 

NOTE:  Herald  Americon-m  ond  S,  ond  Globe-e, m 

ond  S  chonged  from 

eight-column  to  n 

line-coluirm.  Herald  Americon  Oct.  18,  1976;  Globe 

Fob.  27,  1977. 

BOULDER,  COLO. 

Comero-e  . 

.  1,717370 

1,688,139 

31,632 

Comero-S  . 

.  617,331 

635,321 

Grond  Totol  . . . 

.  2,334,901 

2,323,460 

31.632 

BRADENTON,  FIA. 

Herald-e  . 

.  1,001,155 

861,566 

tHoraM-5  . 

.  652,578 

632,518 

Grand  Total  . . . 

.  1,653,733 

1,494,084 

BUFFALO,  N.Y. 

Courier  Eipress-m 

.  845,027  22,992 

765,947 

30,835 

*Courier  Eipress-S 

.  1,483,621  33,016 

1,420,537 

46,832 

News-e  . 

.  3,111,654  105.596 

2,958,124 

141,984 

Grond  Totol  . . . 

.  5.440,302  161,604 

5,144,608 

219,651 

BURLINGTON,  VT. 

Free  Frass-m  . . . . 

.  1,856,582  124,376 

fFroo  Pross-S 

.  317,058 

Grand  Totol 

.  2,173,640  124,376 

NOTE:  Not  meosured  by  Medio  Records  in  1976. 

NOTE:  Free  Press-m 

ond  S  chonged  from  eight  to 

sii-cohimn  1 

Nov.  1976. 

CAMDEN,  NJ. 

Courier  Post-e 

.  2,944,486  356,856 

3,030,656 

55,104 

NOTE:  Courier  Post-e  chonged  from  eight  to  sii-column  Dec. 

1.  1975. 

CHARLOTTE,  N.C. 

News-e  . 

.  1,927,097  55,168 

1,779,416 

Observer-m  _ 

.  2,132,408  140,072 

2,085,849 

85,928 

‘Ob>orvor-5  _ 

.  1,097,840  148,668 

997,784 

146,446 

Grand  Totol 

.  5,157,345  343,908 

1  4,863,049 

232,374 

NOTE:  Observer-m  and  5  ond  News-e  chongod  from  eight  to  sii-column 
June  2,  1975. 


1977  1976 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 
CHICAGO,  III. 

Note  Two  listings 

Tnbune-m  .  3,936,276  2,842,962  3,791,546  2,904,298 

Tribune-5  .  3,037,842  1,359,138  2,691,186  1,124,905 

News-e  .  1,905,889  696,677  1,829,402  656,913 

Sun  rimes-m  .  2,862,941  353,771  2,983,056  482,201 

•Sun  Times-S  .  1,363,881  947,791  1,278,309  814,427 

Grand  Totol  .  13,106,829  6,200,339  12,573,499  5,982,744 

NOTE:  Tribune-m  and  5  changed  from  eight  to  nine-column  July  1, 1975; 
Nows-e  Oct.  12.  1977. 

NOTE:  Tribune-e  hgures  obove  reflect  octuol  nine  column  measurements. 

Tribune-m  .  3,616,300  2,789,523  3,482,270  2,830,825 

Tribune  5  .  2,868,563  1,290,084  2,546,225  1,079,992 

News-e  .  1,746,480  696,677  1,829,402  656,913 

Sun  Times-m  .  2,862,941  353,771  2,983,056  482,201 

Sun  Times-S  .  1,363,881  947,791  1,278,309  814,427 

Grond  Totol  .  12,458,165  6/177,846  12,119,262  5,864,358 

NOTE:  Tribuno-m  ond  5  chongod  from  eight  to  nine-colunn  effective  July  1, 
1975;  News-e,  Oct.  12,  1977. 

NOTE:  Tribune  ft  News  figures  obove  reflect  converted  eight  column 
moosurements. 

CINCINNATI,  OHIO 

Enquiror-m  .  3,442,908  3,166,070 

Enquiror-S  .  2,401,937  2,202,906 

Posl-e  .  2,320,175  168,427  2,367,787  108,366 

Grond  Totol  .  8,165,020  168,427  7,736,763  108466 

NOTE:  Post-o  offective  June  2,  1975  ond  Enquirer-m  ond  5  effective  June 
3,  1975,  chonged  from  eight  to  nine-column. 

CIEVEIANO,  OHIO 

Ploin  Deoler-m  .  3,559,540  362,888  3,228,423  249,944 

Ploin  Dooler-S  .  2,346,999  36,172  2,154,780  31,005 

Press-e  .  2,158,437  548,901  2,190,272  569,243 

Grond  Totol  .  8,064,976  947,961  7,573,475  850,192 

NOTE:  Effective  Sept.  1,  1975,  the  Plain  Deoler-m  ond  5  chongod  from 

eight  to  nine-column.  Pross-e  changed  from  oight  to  nine-column. 
COlUMBUS,  GA. 

Enquirer  (Soe  Note)  ....  1,306,962  34,476  1,289,797  38,471 

‘ledger  Enquirer-S  ....  736435  12,320  622,050  _ 

Grond  Total  .  2,043,497  46,796  1,911,847  38,471 

NOTE:  Enquirer-m  and  Ledger-e  sold  in  combination;  Enogo  of  ono  odition, 
Enquirer-m  is  shown. 

COlUMBUS,  OHIO 

Oispotch-e  .  2,914,808  71,977  2,745,899  75,965 

Dispotch-5  .  2,269,228  79,832  2,165,071  51,504 

Citiien  Joumol-m  .  1,445,890  _  VMXOM  _ 

Grond  Totol  .  6,629,926  151,809  6,134,044  127,469 

NOTE:  Dispotch-e  and  S  and  Ctizen  Joumol-m  chonged  from  eight  to 
nino-column  Jon.  13,  1976. 

DAllAS,  TEXAS 

News-m  .  4,120,920  196,832  3,909,610  244,728 

News-S  .  1,944,011  137,544  1,832,175  192,104 

Times  Herold-e  .  3,669,061  97,440  3,549,765  213,888 

•Times  Herold-S  .  2,035,625  148,488  1,988,168  110,968 

Grond  Total  .  11,769,617  580,304  11,279,718  761,688 

NOTE:  News-m  and  5  chongod  from  oight  to  nino-column  Dec.  29,  1975. 
Times  Herold-e  ond  5  chonged  from  eight  to  nine-column  Dec.  29, 1975. 
DAYTON,  OHIO 

Joumol  Herold-m  .  2,180,348  160,488  2,275,188  118,656 

News-e  .  2,221,402  161,092  2,306,523  117,872 

•News-S  .  1,345,509  _  1,234,438  _ 

Grond  Totol  .  5,n7,2S9  321,580  5,816,149  236,528 

NOTE:  Journol  Henid-m  and  News-e  ond  5  chongod  from  oight  to  nino- 
column  Oct.  6,  1975. 


1977  1976 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


DENVER,  COIO. 

RocEy  Mt.  News-m  .  3,845,863 

‘RocEy  Mt.  News-S  ....  1,195,202 
Post.e  . 

Post-S  .  2,240,271 

Grond  Totol  .  10,790,641 


3,627,059 
1,083,083 

3,509,305  131,538  3,419,678  170,125 

2,182,199  _ 

131,538  10,312,019  170,125 


NOTE:  Post-o  and  5  changed  from  eight  to  nine-column  Oct.  6,  1975. 

DETROIT,  MICH. 

Not*  Two  listiisgs 


Free  Press-m 

.  2,499,844 

51T,504 

2,253,744 

238,835 

'Froo  Pro»-5 

.  1,033,903 

420,893 

914,451 

299,619 

News-e  . . . 

.  3,559,882 

768,408 

3,233,926 

595,981 

News  5  . . . 

.  2,310,485 

400,039 

2,009,301 

460,793 

Grand  Totol 

.  9,404,114 

2,100,844 

8,411,422 

1,595,228 

NOTE:  Nows-e 

and  S  changed  from  eight  to  nine-column  Dec. 

29, 1975. 

NOTE:  News  figures  obove  reflect  octuol  nine  column  meosuroments. 

Froo  Pross-m  .  2,499,844  511,504  2,253,744  238,835 

Froe  Press-S  .  1,033,903  420,893  914,451  299,619 

Nows-e  .  3,285,560  731,380  2,990,821  558,787 

News-S  .  2,189,838  388J48  1,903,374  449,520 

Grond  Total  .  9,009,145  2,052,125  8,062,390  1,546,761 

NOTE:  News-e  and  5  changed  from  oight  to  nine-column  Dec.  29,  1975. 
NOTE:  News  figures  obove  reflect  converted  eight  column  moosuroments. 

■  duTuth,  ^nTT 

Herold-e  .  1,034,732  979,723 

News  Tribune-m  .  1,082,836  1,050,398 

News  Tribune-S  .  987,810  44,592  808,947  24,200 

Grond  Totol  .  3,105,378  44,592  2,839,068  24,200 

NOTE:  Herold-e  pubEshed  5  doys  o  weeE  only. 

NOTE:  News  Tribune-m  and  5  ond  Herold-e  changed  from  eight  to  sii- 
column  May  5,  1975. 

ERIE,  PA. 

Times  (See  Note)  .  1,414,271  1,462,491 

•Times  Hews-S  .  1,019J66  924,780 

Grond  Totol  .  2,433,837  2,387,271 

NOTE:  Times-e  and  News-m  sold  in  combination;  linage  of  one  edition 
Times-e  is  shown. 

FORT  lAUDERDAlE,  FIA. 

News-0  .  3,509,844  189,643  3,395,756  206,922 

•News-5  .  1,970,323  138,728  1,837,324 

News-sot .  1,230,336  1,099,927  _ 

Gronf  Totol  .  6,710,503  328,371  6,333,007  206,922 

NOTE:  News-e  pubEshed  5  doys  o  weeE  only. 

NOTE:  News-e,  5  ond  sot.  chonged  from  oight  to  sii-column  May  12, 1975. 

GARY,  IND. 

Post  Tribune-e  .  1,799,964  252,757  1,811,304  310,919 

fPost  Tribune-S  .  1,176,282  12,400  1,030,975  6,545 

Grand  Totol  .  2,976,246  265,157  2,842,279  317,464 

NOTE:  Post  Tribune  is  o  nine  column  format  and  is  measured  occordingly. 

GRAND  FORKS,  N.D. 

Herold-e  .  804,813  23,976  939,786  57,036 

tHerald-S  .  662,222  59,928  537,661  42,948 

Grand  Totol  .  1,465,035  83,904  1,477,447  99,984 

HARTCORD,  CONN. 

Courant-m  .  2,784,220  142,535  2,910,404  24,660 

‘Courant  S  .  1,639,239  440,604  1,ni,699  454,156 

Timos-e  .  440,684  3,212 

Times-S  .  . . 166,431  65,600 

Grand  Totol  .  4,423,459  583,139  5,289,218  547,628 

NOTE:  Times-o  ond  5  discontinued  pubEcotion  Oct.  20,  1976. 


Ad  Revenue  Trends 
October  1977 


A  suminary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1977 

1976 

Dollar  Change 

Classifications 

(000) 

Omitted  < 

(000) 

Omitted  i 

(000) 

Omitted 

9f 

Retail 

October  . 

,.$  .314,450 

286,403 

+  28,047 

+  9.8 

First  Ten  Months 

2,622,631 

2,395,288 

+  227,343 

+  9.5 

Department  Stores 
(Included  in  Retail) 

October  . . 

81,044 

74,145 

+  6,899 

+  9.3 

First  Ten  Months 

656,483 

603,251 

+  53,232 

+  8.8 

General 

October  . . 

86,511 

78,884 

+  7,627 

+  9.7 

First  Ten  Months 

665,886 

603,791 

+  62,095 

+  10.3 

Automotive 

October  . 

16,688 

13,520 

+  3,168 

+  23.4 

First  Ten  Months 

132,113 

106,356 

+  25,757 

+  24.2 

Financial 

October  . 

17,585 

15,266 

+  2,319 

+  15.2 

First  Ten  Months 

131,7:i8 

122,928 

+  8,810 

+  7.2 

Classified 

October  . 

..  151,477 

127,075 

+  24,402 

+  19.2 

First  Ten  Months 

1,:135,239 

1,146,1.39 

+  189,100 

+  16.5 

Total  Advertising 

October  . 

..  586,711 

521,148 

+  65,563 

+  12.6 

First  Ten  Months 

4,887,607 

4,374,502 

+  513,105 

+  11.7 

20 


EDITOR  &  PUBLISHER  for  December  24.  1977 


1977  1976 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 

HONOlULU,  HAWAII 

AdnrtiMr-m  .  2,719,453  2,905,829 

Stor  BulUlin-a  .  2,814,360  2,987,990 

*Stor  Bulletin  & 

AilMrtii*r-5  .  1,487,974  U60,041 

Grand  Total  .  7,021,787  7,453,860 

NOTE:  Advortis«r-m,  5tar  BuNotin-o  ond  5tar  Bulletin  and  Advertiser'5 
chonged  from  eight  to  nine-column  May  3,  1976. 

HOUSTON.  TEXAS 

Chroniclo-e  .  5,217,534  588,598  4,595,505  475,673 

Chroniclo-S  .  3,463,979  333,248  2,724,071  273,576 

Post-m  .  4,395,429  379,981  3,924,747  327,263 

•Poft-S  .  2,281,857  260,720  1,916,751  221,460 

Grand  Total  .  15,358,799  1,562,547  13,161,074  1,297,972 

NOTE:  Chronicle-e  and  5  and  Post-m  and  5  chongod  from  eight  to 
nino-column  July  I,  1975. 

HUNTINGTON,  W.  VA. 

HeroM  Diipotch-m  .  1,168,599  13,952 

Advertiser-e  .  1,047,999  9,984 

tHoraM  Dispo1ch-5  ....  573,651  47,792 

Grand  Total  .  2,790,249  71,728 

NOTE:  Not  measured  by  Medio  Records  in  1976. 

NOTE:  Advertiser-0  published  five  days  o  week  only. 

LANSING,  MICH. 

5tate  Journol-o  .  2,316,439  45,568 

tSiota  Journol-S  .  1,087,830  13,920 

Grand  Total  .  3,404,269  59,488 

NOTE:  Not  moosured  by  Modio  Rocords  in  1976. 

LEXINGTON,  KY. 

Horold  (Soe  Noto)  .  2,012,715  67,072  1,961,123  58,280 

•Horeld  leoder-5  .  1,302,975  102,088  1,157,609  18,912 

Grand  Total  .  3,315,690  169,160  3,118,732  77,192 

NOTE:  Herold-m  ond  Leoder-e  sold  in  combination;  linoge  of  one  edition 
fferold-m  is  shown. 

NOTE:  Herold-m,  Leoder-e  and  Herald  Leoder-S  chonged  from  eight  to 
nine-column  Sept.  20,  1976. 


LITTLE  ROCK,  ARK. 


Arkonsos  GoztH«-m  .  .  . 

1,719,189 

1,651,655 

*  Arkansas  Gozatte-S  . . 

1,012,540 

913,814 

Arkansas  Democrat-a  . . 

658,012 

731,850 

fArkonsas  Oamocrat-S 

513,980 

29,416 

490,940 

6,000 

Grond  Totol  . 

3,903,721 

29,416 

3,788,259 

6,000 

LONG  BEACH, 

r  CALIF. 

Indtptndont (Set  Note) 

.  2,351,706 

471,511 

2,337,292 

582,995 

*  Independent  Press 

Teleprom-S  . 

909,363 

74,440 

917,179 

12,360 

Grond  Totol  . 

.  3,261,069 

545,951 

3,254,471 

595,355 

NOTE:  Independent-m  ond  Press  Telegrom-e  sold  in  combination;  linage  of 
one  edition  Indepondent-m  is  shown. 


LONG  ISLAND,  N.Y. 

Newsdoy-e  .  2,522,880  658,973  2,574,849  611,182 

Newsdoy-5  .  1,471,658  327,436  1,186,841  610,170 

Grand  Total  .  3,994,538  986,409  3,761,690  1,221,352 

LOS  ANGELES.  CALIF. 

Times-m  .  5,342,573  2,438,827  5,032,295  2,260,163 

Timos-5  .  3,361,513  1,343,386  2,713,022  1,128,142 

Herald  Eiominer-e  .  803,581  753,810 

Herald  Enminer-5  .  255,143  _ 217,791  _ 

Grand  Total  .  9,762,810  3,782,213  8,716,918  3,388,305 

AAACON,  GA. 

TeUgroph  (Seo  Noto)  . . .  1,306,285  1,294,000 

‘Telogroph  &  News-S  . .  767,607  713,858 

Grand  Totol  .  2,073,892  2,007,858 

NOTE:  Telegroph-m  and  Nows-o  sold  in  combination;  linogo  of  one  edi*ion 
Telegraph -m  is  shown  in  1976.  For  lost  yeor  News-o  figures  ore  shown. 

AAANCHESnR,  N.H. 

Union  leoder-d  .  1,378,968  1,296,760 

tNew  Hompshire  News-5  875,310  670,783 

Grand  Total  .  2,254,278  1,967,543 

MEMPHIS,  TENN. 

Commerciol  Appeol-m  .  .  2,468,800  73,744 

Commerciol  Appeal-5  ...  1,344,910  114,096 

Press-Scimitar-e  .  1,710,820  98,261 

Grand  Total  .  5,524,530  286,101 

NOTE;  Not  meosurod  by  Medio  Records  in  1976. 

NOTE:  Commercial  Appeol-m  ond  5  ond  Press  Scimitor-e  changed  Irom 
eight  to  nino-column  July  1,  1975. 


MIAMI,  FLA. 

Herold-m  .  3,714,101  701,026  3,818,297  516,177 

Herald-S  .  2,349,883  434,131  2,226,386  342,984 

News-e  .  1,810,304  1,995,662  52,920 

Grand  Totol  .  7,874,288  1,135,157  8,040J45  912,081 

NOTE:  Herold-m  ond  5  ond  Nows-e  changed  from  eight  to  sii-column  Mor. 
3,  1975. 

MILWAUKEE,  WISC. 

Sentinol-m  .  1,876,131  1,581,833 

Journol-o  .  3,300,879  656,611  3,329,342  458,116 

Journol-S  .  2,507,377  488,012  2,247,300  374,684 

Grand  Total  .  7,684,384  1,144,623  7,158,475  832,800 

MINNEAPOLIS,  MINN. 

Tribuno-m  .  1,848,727  51,432  1,903,162  40,921 

Tribune-5  .  2,353,003  474,673  2,080,654  429,013 

Stor-e  .  2,653,891  482,023  2,481,884  503.318 

Grand  Total  .  6,855,621  1,008,128  6,465,700  973,252 

NOTE:  Tribune-m  ond  5  ond  Stor-o  changed  from  eight  to  sii-column 
during  year  1975. 

NASHVILLE,  TENN. 

Bonner-e  .  2,191,604  135,012  2,267,687  34,480 

Tennosseon-m  .  2,203,549  135,084  2,315,235  34,480 

•Tennesseon-S  .  1,322,485  122,560  1,291,979  70,056 

Grand  Total  .  5,717.638  392,656  5,874,901  139,016 

NEWARK,  N.J. 

Stor  ledger-m  .  2,959,482  109,554  2,872,684  99,967 

•Star  ledger-S  .  2,625,815  200,156  2,430,466  84,656 

Grond  Totol  .  5,585,297  309,710  5,303,150  184,623 


NOTE:  Star  ledger-m  and  S  changed  from  eight  to  nine-column  Sept.  7, 
1976. 


1977  1976 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NEW  YORK 

N.Y. 

Times-m  . 

....  3,222,474 

3,149,267 

Times-S  . 

....  3,696,512 

1,461,763  3,464,912 

982,152 

News-m  . 

.  1,407,434 

1,449,999  l,4n,449 

1,299,999 

N.ws-5  . 

.  1,115343 

1,804,488  1,280,811 

1,949,788 

Post-e  . 

.  1,142,087 

1,034,162 

(^end  Totol  . . . 

.  10,583,850 

4,716,250 10,406,601 

4,231,939 

NOTE:  Times-m  ond  S  changed  from  eight  to  nine-column  Sept.  1, 1976. 

New$-m  ond  S  changed  from  five  to 

six-column  Sept.  6,  1976. 

PASADENA,  CALIF. 

Star  News-d  . 

.  1,194,668 

161,853  1,028,878 

256,891 

*Stor  News-S  . . . . 

.  462,031 

64,819  425,585 

26,670 

Grond  Totol  . . . 

.  1,656,699 

226,672  1,454,463 

283,561 

PASSAIC, 

NJ. 

Horold  News-e  . . 

.  1,295,220 

256,795  1,640,918 

349,724 

fHerold  News-S  . 

.  500,301 

100,272 

Grond  Totol 

.  1,795,521 

357,067  1,640,918 

349,724 

NOTE:  HeroM  Nows-S  first  publication  March  6,  1977. 

NOTE:  HeroM  News-e  changed  from  oight  to  nine-column  Oct.  6,  1976. 

PAHRSON,  NJ. 

News-d  .  1,264,799  110,6S6  1,247,629  107,000 


PENSACOLA,  FLA. 


Joumol-m  . 

...  2,094,655 

66,209 

fNews  Joumol-S 

...  1,057,921 

9,102 

News-e  . 

. . .  859,001 

9,504 

Grond  Totol  .... 

...  4,011377 

84,815 

NOTE:  Not  moosurod  by  Medio  Records  in  1976. 

NOTE:  Journol-m,  News-e  ond  News  Journol-S  chonged  from  eight  to 
nino-column  June  1,  1976. 


PEORIA,  ILL. 


Journal  Stor-d 

.  1,880,264 

46,400 

1,993,208 

27,048 

*Joumol  Stor-S 

.  1,176,349 

99,488 

960,872 

88,168 

Grond  Total 

.  3,056,613 

145,888 

2,954,080 

115,216 

PHILADELPHIA^  PA. 

6ulletin-e  . 

.  2,048315 

1,010,364 

2,010,155 

872,074 

'Bulletin-S  . 

.  1,056,160 

486,181 

912,569 

555,100 

tnquirer-m  . 

.  2,205,956 

254,284 

2,085,646 

174,419 

Inquirer-S  . 

.  2,362,016 

609,348 

2,172,231 

793,712 

News-e  . 

.  1,143,312 

23,280 

1,159,184 

16,080 

Grond  Totol 

.  8,815,950 

2,383,457 

8,339,785 

2,411,385 

NOTE:  Bulletin-e  and  S  changed  from  eight  to  sii-column  May  19,  1975. 
Inquirer-m  and  5  chonged  from  eight  to  sii-column  Moy  19,  1975. 
News-e  changed  from  sii  to  five-column  May  19,  1975.  The  doto  in  this 
report  covering  the  News-e  reflects  the  converted  linoge  to  sii-column 
formot. 

PITTSBURGH,  PA. 

Post  GoieHe-m  .  1,114,996  268,797  873,876 

Press-e  .  2,164,895  355,525  1,993,393  79,000 

•Press-5  .  2,422,031  _  2,331,021  _ 

Grond  Totol  .  5,701,922  624,322  5,198,290  79,000 

NOTE:  Post  Goiette-m  and  Prass-e  ond  5  changed  from  eight  to  nine- 
column  Sept.  1,  197S. 

PROVIDENCE,  R.l. 

BuRetin-e  .  1,930,861  562,141  1,775,989  246,310 

Journol-m  .  1,723,340  310,303  1,604,227  40,920 

Journol-5  .  1,754,256  101,216  1,702,569  86,800 

Grond  Total  .  5,408,457  973,660  5,082,785  374,030 

NOTE:  BuRetin-e  ond  Joumol-m  hove  o  combined  sot.  edition;  tho  linoge  is 
only  shown  in  tho  Bullotin-o. 

NOTE:  BuRetin-e,  Journol-m  ond  Journol-S  chonged  from  eight  to  nino- 
column  July  1,  1977. 

ROCHESTER,  N.Y. 

Democrat  t  Chroniclo-m  1,808,346  295,888  1,856,001  264,944 


Democrat  &  Chronicle-S  .  1,488439  114,624  1,290,887  180,616 

Times  Union-e  .  1,899,281  208,896  1,865,186  284,016 

Grand  Totol  .  5,195,966  619,408  5,012,074  729476 

NOTE:  Domocrat  &  Chraniclo-m  and  S  and  Times  Union-e  changed  from 
eight  to  nine-column  Oct.  20,  1975. 

ROCKFORD,  ILL. 

Storm  .  1,887,813  181,S64 

‘Registar  Stor-S  .  789,116  S4,024 

Register  Repubtc-e  ....  1,697,257  161,n2 

Grond  Total  .  4,374,186  397,360 

NOTE:  Not  meosurod  by  Medio  Records  in  1976. 


NOTE:  Register  RepubKc-e,  Register  5tor-5  and  Stor-m  ore  estobfished 
nine  column  nowspopors  and  ora  moosurod  occordingly. 


SACRAMENTO,  CALIF. 

8ee-e  .  2,739,475  540,684  2,695,015  351,072 

*Bee-S  .  1,283,019  294,720  1,175,194  265,816 

Union-m  .  1,968,559  250,984  1,926,427  158,032 

Union-5  .  455,717  1,344  392,218  29,176 

Grand  Total  .  6,446,770  1,087,732  6,188,854  804,096 

NOTE:  Bee-e  ond  S  ond  Union-m  ond  5  chonged  from  eight  to  nine-column 
Sept.  1,  1975. 

ST.  LOUIS,  MO. 

Globe  Democrat-m  .  1,564,787  255,591  1,288,714  230,030 

Globe  Democrat-e  .  984,933  38,592  876,080  9,984 

Post  Dispotch-e  .  2,054,346  70,967  1,932,629  47,271 

•Post  Dispotch-S  .  2,274,569  9,120  2,254,822  27,264 

Grond  Totol  .  6,878,635  374,270  6,352,245  314,549 


NOTE:  Globe  Democrat-m  published  5  doys  o  week  only. 

NOTE:  Post  Dispotch-o  and  S  and  Globe  Democrat-m  and  weekend  chonged 
from  eight  to  nine-column  Apr.  5,  1976. 


ST.  PAUL,  MINN. 

Pioneer  Press-m  .  1,249,024  1,427,870 

"Pioneer  Press-S  .  1,841,053  1,641,433 

Dispotch-e  .  2,224,560  305,112  2,090,340  329,143 

Grand  Totol  .  5,314,637  305,112  5,159,643  329,143 

NOTE:  Pioneer  Press-m  ond  5  ond  Dispotch-e  chonged  from  eight  to 
sii-column  May  5,  1975. 

ST.  PETERSBURG,  FLA. 

Independent-e  .  2,356,416  6,000  2,318,773 

Times-m  .  2,866,642  874,507  2,980,181  820,777 

•Times-s  .  1,611,786  447,292  1,617,530  358,563 

Grond  Totol  .  6,834,844  1,327,799  6,916,484  1,179,340 


1977  1976 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SALEM,  OREGON 


Oregon  Stotesmon-m 

,.  1,993,239 

28,080 

fStotesmon  ioumol-S  . . 

.  687,251 

Copitof-e  . 

..  1,593,248 

32,244 

Grond  Totol  . . 

..  4,273,738 

60,324 

NOTE:  Not  moosurod  by  Medio  Rocords  in  1976. 

NOTE:  Oregon  5tatasmon-m,  Capital  Joumol-o  and  Stotesmon  Journol-S 
chongod  from  oight  to  nino-column  Oct.  1975. 

SAN  ANTONIO,  TEXAS 


Express-m  . 

...  2,309,387 

188,540  1,880,675 

138,488 

fExpress-News-S  . . . 

...  1,338,311 

70,296  1,229,214 

66,560 

Express-News-sot.  . . 

. . .  575,272 

496,767 

News-e  . 

...  2,113,279 

162,212  1,739,903 

106,176 

Light-e  . 

...  2,426,003 

58,341  2,227,936 

tlight-5  . 

...  1,589,743 

1,496,806 

Light-sot . 

. . .  439,268 

334,109 

Grond  Totol  .... 

...  10,791,263 

479,389  9,405,410 

311,224 

NOTE:  Eiprass-m,  News-o  ond  light-e  published  5  doys  o  week  only. 


SAN  BERNARDINO,  CALIF, 


Sun  Telegrom-m 

.  1,844,441 

472,437 

*Sun  Telegrom-S 

.  695,782 

310,845 

Grond  Totol 

.  2,540,223 

783,282 

NOTE:  Not  meosurod  by  Medio  Records 

in  1976. 

SAN  DIEGO, 

CALIF. 

Union-m  . 

.  3,095,640 

172,038  2,755,169 

322,832 

*Union-S  . 

.  1,750,195 

1,472,251 

160832 

Tribune-e  . 

.  3,380,0n 

180,439  3,135,661 

345,408 

Grond  Totol 

.  8,225,912 

352,477  7,363,081 

828,572 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  . . . 

.  2,159,191 

438,940  2,025,735 

165,648 

Exominer-e 

.  2,138364 

438,940  1,973,235 

133,776 

Examiner  &  Chronicle-S  .  1,531,366 

190,272  1,323,781 

(^ond  Totol 

. .  5,829,121 

1,068,152  5,322,753 

299,424 

SAN  JOSE,  CALIF. 

Mercury-m  . . . . 

.  5,085,703 

305,476  4,474,218 

143,152 

News-e  . 

.  4,225,540 

305,496  3,713,349 

142,751 

*Mercury-News-S 

.  2,253,426 

1,837,058 

Grond  Totol 

.  11,564,669 

610,97210,024,625 

285,903 

NOTE;  Mercury-m 

and  News-e  hos  o  combined  sot.  edition;  the  linoge  is 

only  shown  in 

the  Mercury-m. 

SHREVEPORT,  LA. 

Joumol-e  . 

.  1,653,683 

1,489,322 

17,856 

Times-m  . 

.  2,404,573 

38,912  2,180,997 

52,992 

Times-S  . 

.  1,067,666 

8,928  996,448 

21,480 

Grond  Totol 

.  5,125,922 

47,840  4,666,767 

92,328 

NOTE:  Times-m  ond  S  and  Joumol-e  chonged  from  eight  to  nine-column 

Jon.  2.  1977. 

SYRACUSE, 

N.Y. 

Herald  Journol-e 

.  1,866862 

2,405  1,895,747 

3,923 

*  Herald  Americon-S  ....  1,449,314 

15895  1,346,987 

21,654 

Post  Sto«idord-m 

.  1,220,031 

9,603  1,184,402 

13,066 

Grond  Totol 

.  4336,207 

27,603  4,427,136 

38,643 

NOTE:  Post  Stondord-m,  Herald  Joumol-e  ond  Herald  Americon-S  changed 

from  eight  to 

nine-column  Sept.  1,  1976. 

TALLAHASSEE,  FLA. 

Democrat-e  . . . 

.  1,605,301 

1,419,837 

*Democrat-S 

.  830,608 

715,812 

Grand  Totol 

.  2,435,909 

2,135,649 

NOTE:  Oemocrat-i 

9  and  S  chonged  from  eight  to  six-column  Aug.  1,  1976. 

TAMPA,  1 

FLA. 

Tribune-m  . . . 

.  2,987,195 

637,787  3,023,165 

271,092 

*Tribune-S  . . . 

.  1,691,559 

70,752  1,516,717 

77,628 

Times-e  . 

.  1,862,575 

1,992,458 

Grand  Totol 

.  6,541,329 

708,539  6,532,340 

348,720 

NOTE:  Tribuno-m  ond  S  ond  Timos-o  changed  from  eight  to  nino-column 
Oct.  27,  1975. 

UTICA,  N.Y. 

Observor  Dispotch-o  ....  1,135,519  100,440 

tObserver  Dispotch-5  ...  568,200  15,560 

Press-m  .  1,230,310  74,816 

Grond  Total  .  2,934,029  190,816 

NOTE:  Not  meosurod  by  Medio  Records  in  1976. 

NOTE;  Observer  Dispotch-e  ond  5  and  Press-m  chonged  from  eight  to 
nine-column  Doc.  1975. 

WASHINGTON,  D.C. 


Post-m  .  4,991,859  445,423  4,814,904  341,147 

*Post-5  .  2,642,462  829,747  2,489,618  447J48 

Stor-o  .  2,218,382  SS2,446  2,440,927  3S2,S62 

Stor-S  .  952,828  268,336  952,960  229,723 

Grond  Total  .  10,805331  2,095,952  10,698,409  1,370,980 

NOTE;  Post-m  and  S  ond  Stor-e  and  S  changed  from  oight  to  nino-column 
Aug.  2,  1976. 

WHITE  PLAINS,  N.Y. 

Reportor  Dispotch-o  ....  1,381,S42  217,899  1,479,948  208,573 

fRopoHor  Dispolch-S  .  . .  .544,901  27,408  575,352  21,600 

Grond  Total  .  1,926,443  245,307  2,055,300  230,173 

WEST  PALM  BEACH,  FLA. 

Post-m  .  2,561,077  97,313  2,474,443  72,863 

Timos-e  .  2,213,984  97,308  2,061,835  72,848 

‘PoslTimos-S  .  1,449,505  1,335,763 

Grand  Total  .  6,224,566  194,621  5,872,041  145,711 


NOTE:  Post-m  and  Timos-e  hove  o  combined  set.  edition;  the  linoge  is  only 
shown  in  the  Post-m. 

NOTE:  Post-m,  Times-o  ond  Post  Times-S  changed  from  oight  to  sii-column 
Oct.  1,  1975. 

WICHITA,  KANS. 


Eogle-m  .  2,447,516  277,545  2,218,486  162,781 

Beocon-e  .  1,083,070  113,488  921,630  117,150 

•Eoglo  Boocon-S  .  951,159  156,188  881,898  56380 

Grand  Total  .  4,481,745  547,221  4,022,014  336,211 


NOTE:  Eogle-m  and  Beocon-e  hos  o  combined  sot.  edition;  tho  linage  is 
only  shosvn  in  the  Eagle  Morning. 

NOTE:  Eogle-m,  Beocon-e  and  Eagle  Beocon-S  chonged  from  eight  to 
sii-column  Sept.  1,  197S. 
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OCTOBER  1977/1976 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 


1977 

1976 

FULL  RUN  PART  RUN  FULL  RUN  PART 

MERIDEN,  CONN. 

Record-Journol-m  . . 

....  1,137,654 

1,166,172 

MONROE,  LA. 

World-m  . 

....  1,598,520 

1,485,904 

Ntws-Stor>e  . 

....  1,471,106 

1,364,748 

World-5  . 

. . . .  781,004 

629,538 

Grand  Total  . . . . 

....  3,850,630 

3,480,190 

1977  1976 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 
ALBANY,  N.Y. 

TiiMS-Unioi>-m  .  1,893,934  1,754,959 

KnkkriMcIwr  News-*  ..  1,359,439  1,285,112 

Tiiii«s-Uni*ii-5  .  1,087,890  1,103,290 

Grand  Total  .  4,341,263  4,143,361 

ANAHEIM,  CALIF. 

Balatm-e  .  1,367^80  1,042,384 

BANGOR,  NULINE 

N«w5-m  .  1,503,955  1460,104 

BIRMINGHAM,  ALA. 

News-e  .  2,493,680  2)498,230 

N*ws-5  .  1,631,658  1,502,186 

Past  HaraU-m  .  1,575,630  1,567,440 

Grand  Total  .  5,700,968  5,567,856 

CASPER,  WYO. 

5tor  Tribana-m,  5  .  1,554,098  1,525,482 

NOTE:  Includes  preprints— 140,168  tnes  in  1977,  112,686  Ines  in  1976. 
Family  WaaLly  not  includad — 88412  lines  in  Oct.  1977. 
COLUMBUS,  NEB. 

Teleprom-e  .  815,318  797,524 

NOTE:  Includes  inserts — 89,922  Knes  in  1977;  71444  lines  in  1976. 

DAVENPORT,  IOWA 

Quad-City  Times-e/m  ...  2.972,382  2,970,996 

Oood-City  Tim*s-5  .  896494  848,680 

Grand  Total  .  3,868,676  3,819,676 

DES  MOINES,  IOWA 

Repister-m  .  852,681  223,938  742,514  194,196 

Tribune-*  .  1,276,906  1,156,771 

Re9ister-5  .  1,045,783  112,809  888,649  147,833 

Grand  Total  .  3,175470  336,747  2,787,934  342,029 

DOVER  DELAWARE 


Dalawora  5lot*  Naws-a&5  1,137,422  1,222,693 

NOTE:  Figures  shown  above  ore  on  8  column  basis. 


EDMONTON,  ALTA. 

Jaumal-e  .  5,368,062  4,889,833 

FORT  WAYNE,  IND. 

Joumol-GoiaHe-m  .  1,680,070  1,710,212 

News  Sentinal-e  .  2,294962  2,135,609 

Jaurnal-GoieHe-S  .  1,017,044  999,796 

Grand  Total  .  4,990,076  4,845,617 

FORT  WORTH,  TEXAS 

5tor-Telegrom-m  .  2,702,042  2,393,902 

Stor-Telagrom-e  .  2,698,444  2,527,896 

5lar-Tel*9rom-S  .  1,739,136  1,468,600 

Grand  Total  .  7,139,622  6,390,398 

GREENVILLE,  S.C. 

News-m&S  .  2,887400  2,689,736 

Piedmant-e  .  1,698,606  1,620,584 

Grand  Total  .  4,586,106  4,310,320 

INDIANAPOLIS,  IND. 

5tor-m  .  2,770,784  2,935,781 

News-e  .  2,278,141  2,410,468 

5tor-5  .  1,948,908  1,861,771 

Grand  Total  .  6,997,833  7,207,990 

KANSAS  CITY,  RAO. 

Times-m  .  2,483,018  2,291,764 

5tor-*  .  1,217,901  76,831  1,112,631  85,072 

5tor-5  .  1,776,025  1,617,719 

Grand  Total  .  5,476,944  76,831  5,022,114  85,072 

KITCHENER-WATERLOO,  ONT. 

Recard-e  .  2,753,160  2,834,173 

LETHBRIDGE,  ALTA. 

Herold-e  .  1,583,967  1,452,862 

LINCOLN,  NEB. 

joumol-Star-d&5  .  2,399,866  2,277,884 

NOTE:  Includes  inserts— 306,180  tnes  in  1977;  299,026  tnes  in  1976. 
LOUISVILLE,  KY. 

Couri*r-laumol-m  .  2,355,663  2,253,170 

Louisville  Tinws-e  .  2,667,778  2.472,632 

Courier-Jaumol  &  Times-S  1,984,596  1,825,848 

Grand  Total  .  7,008,037  6,551,650 


NOTE:  ROP  disptiy  tnoge  published  on  6-column  basis,  but  converted  to 
8-cotumn  basis  above.  Ctissified  pubtshed  and  reported  on  10-column 
basis. 

MADISON,  Wise. 


ropital  Times-e  .  2,356,389  2,338,402 

State  Jaumal-m  .  2,461,014  2,427,736 

State  laurnol-5  .  1,213,481  956,207 

Grand  Total  .  6,030,884  5,772,345 


NOTE:  6-column  pages  converted  to  8-column  basis,  classified  9-column. 


MONTREAL,  QUE. 

GoieHe-m  .  1,617,895  1,586,395 

Stor-e  .  3,138,442  3,096,255 

Le  Devair-m  .  926,509  455,479 

La  Dimoncha  Motin-S  . . .  680,606  461,560 

NOTE:  La  Dimanche  Matin  includas  parspactivas  and  inserts — 171,133 
tnes  in  1977.  66,375  lines  in  1976. 

NASHUA,  N.H. 

Telegroph-e  .  1,602,608  1,357,703 

NEWPORT  NEWS,  VA. 

Press-m  .  2,384,312  2,272,018 

Times-HeroU-e  . 2,097,340  1,985,998 

Piess-S  .  1,608,404  1,420,622 

Grand  Total  .  6,090,056  5,678,638 

NORFOLK,  VA. 

Virginian  Pilat-m  .  2,981,435  2,933,849 

UdgerStar-e  .  2,845,882  2,586,911 

Virginian  Pilot-S  .  2,172,882  1,997,604 

Grand  Total  .  8,000,199  7,518,364 

NORTH  BAY,  ONT. 

Nugget-e  .  1,163,526  1,286,743 

NORTH  PLATTE,  NEB. 

Telegraph-e-sat  m  .  922,702  853,637 

NOTE:  Includes  Family  Weetly — 83,976  tnes  in  1977;  71,475  tnes  in  1976. 

OAKLAND,  CALIF. 

Tribune-*  .  2,267,265  351,551  2,124,641  350,755 

Tribune-S  .  1,206,144  1,158,640  _ 

Grand  Total  .  3,473,409  351,551  3,283,281  350,755 

NOTE:  Sunday  includas  Parade  and  Comics:  100,313  tnas  in  1977;  99,232 
tnes  in  1976. 

OGDEN,  UTAH 

Stondord-Eiominer-e  . . .  1,604,288  1,536,838 

5tondord-Exominer-S  . . .  831,042  812,724 

Grand  Total  .  2,435,330  2,349,562 

NOTE:  Sunday  includes  Family  Weetly:  88,508  tnes  in  1977;  76,342  tnes  in 
1976. 

OKLAHORAA  CITY,  OKLA. 

Otiohaman-m  .  2,206,474  548,664  2,136,106  545,816 

Times  *  .  2,001,389  492,825  1,883,997  372,720 

Otiohoman-S  .  1,590,236  1,344,992  _ 

Grand  Total  .  5,798,099  1,041,489  5,365,095  918,536 

ORAAHA,  NEB. 

World  HeroM-m-e-S  ....  3,920,588  3,736,922 

ORANGE  COUNTY,  CALIF. 

Register-m  .  5,056,604  4,277,756 

Register-*  .  5,056,604  4,277,756 

Register-S  .  1,940,124  1,567,120 

Grand  Total' .  6,996,728  5,844,876 

NOTE:  All  day  newspaper,  m&e  soU  only  in  combination;  Family  Weetly 
(current  month)  and  ^rode  (last  year)  tnoge  inctrded  above. 
OTTAWA,  ONT. 

Le  Drait-e  .  2,403,312  2,363,868 

PHOENIX,  ARIZ. 

Repubte-m  .  4,073,244  3,999,464 

GoiaHe-e  .  3,882,256  3,909,682 

Repubtc-5  .  2,057,958  1,804,824 

Grand  Total  .  10,013,458  9,713,970 

PORTLAND,  RAAINE 

Press  Herold-m  .  1,532,810  1,499,381 

Express*  .  1,479,207  1,457,836 

Talegrom-S  .  1,045,850  958,672 

Grand  Total  .  4,057,867  3,915,889 

PORTLAND,  ORE. 

Oreganion-m-S  .  5345,148  5,193,202 

Oregon  Joumol-e  .  1,727,754  1,351,014 

Grand  Total  .  7372,902  6,544,216 

READING,  PA. 

Times-m/Eogle-e  .  1,500,825  1311,392 

Eogle-S  .  892,461  882,418 

Grand  Total  .  2,393,286  2,393,810 

RICHRAOND,  VA. 

Times-Dispotch-m  .  2,118,885  1,914,464 

News  Leader  *  .  1,797,011  1,741,117 

Times-Dispotch-S  .  1,546,800  1,523,933 

Grand  Total  .  5,462,696  5,179,514 

NOTE:  Port  run  and  comics  not  included. 

SANTA  BARBAM,  CALIF. 

N*rws-Press-e-S  .  2,632,070  2,315,992 


NOTE:  Parade  tnoge  not  included. 


October  ad  revenues 
showed  13.1%  gain 

Newspaper  advertising  increased 
13.1%  in  October  over  the  same  period 
last  year  to  an  annual  rate  of  $12.1  bil¬ 
lion,  according  to  the  Newspaper  Adver¬ 
tising  Bureau,  Inc.  For  the  ten  months 
through  October,  newspaper  advertising 
gained  12.0%. 

Classified  advertising  had  the  biggest 
gain,  up  18.8%  in  October  to  an  annual 


rate  of  $3.6  billion.  Through  October,  it 
is  running  17.2%  ahead  of  last  year. 

National  advertising  rose  1 1 .4%  in  Oc¬ 
tober  and  12.6%  for  the  ten  months  to  an 
annual  rate  of  $1.9  billion.  Automotive 
advertising,  a  component  of  national, 
went  ahead  23.0%. 

Newspapers'  retail  advertising 
reached  an  annual  rate  of  $6.6  billion  in 
October,  up  9.7%  over  the  same  month 
last  year  and  up  9.2%  for  the  year  to 
date. 

Bureau  estimates  of  newspaper  adver- 


1977 

1976 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SCOTTS  BLUFF,  NEB. 

Star-HoraU-m-S  .  .  . . 

. .  .  848,668 

962,938 

NOTE:  Includes  Fomily  Weekly— 83,755  lines  in  1977;  71,480  Knes  in  1976. 

SEATTLE,  WASH. 

Post-lntelligoncer-m 

. .  1,639,653 

1,675,991 

Post'Intolligencar-S 

. . .  697,799 

666,841 

Grand  Total  . 

...  2,337,452 

2,342,832 

Timts-o>$  . 

.  . .  4,741,142 

4345,684 

SOUTH  BAY  (TORRANCE),  CALIF. 

South  Boy  Breezo-e 

3,665,032 

3,400.810 

SPOKANE,  WASH. 

Spokosman  Roviow-m 

...  1,475,006 

1,499,401 

Chronicle-«  . 

...  1,526,473 

1,554,439 

Spokosman-Reviow-S 

...  1,027,864 

1,037,383 

Grond  Total  . 

...  4,029,343 

4,091,223 

NOTE:  Sundoy  ond  Grond  Totol  includos  Porode  tnoge. 

TACOMA,  WASH. 

Tribune  &  Ledger*S 

..  3.522,176 

TOLEDO,  OHIO 

3,338,482 

Blode*e  . . 

....  2,280,712 

2,290,691 

Blod*-5  . 

....  1,621,447 

1,457,600 

Grond  Totol  .... 

....  3,902,159 

3,748,291 

NOTE:  Blode-e&S  chonged  from  8  column  to  9-column  Moy  T,  1976. 

TOPEKA,  KANS. 

Doily  Copitol-m  .... 

. ...  1,175,433 

1,235,724 

. . . .  878,472 

1,04^608 

531,440 

Copitol-Joumol-S 

. . . .  619,892 

Grond  Totol  . . . . 

....  2,673,797 

2,809,772 

NOTE:  Figures  ore  bosed  on  6-column  formot. 

NOTE:  The  1976  figures  contoin  the  linage  for  o  sot-e  poper  which  is  no 

longer  pubtshed. 

TORONTO,  ONT. 

Stor-e  . 

. ...  5,238,535 

5,042,807 

Sun-m&S  . 

....  1,931,928 

1,804,681 

TUCSON,  ARIZ. 

Stor-m  . 

.  3,191,528 

2,970,349 

Citizon-e  . 

.  3,087,350 

2,935,240 

Stor-S . 

.  1,14e,v30 

1,026,693 

Grond  Totol  .... 

.  7,423,308 

6,932,282 

NOTE:  Sundoy  includes  Porode  tnoge. 

TULSA,  OKLA. 

World-m  . 

_  1,873,084 

1,992,487 

Tribune-e  . 

....  1,844,224 

1,973,059 

Worlds  . 

....  1,030,064 

883,699 

Grond  Total  . . . . 

.  4,747,372 

4,849,245 

NOTE:  Figures  based 

on  6-column  formot  ond  9  column  clossified. 

VANCOUVER,  B.C. 

Sun-e  . . 

.  4,367,288 

4,627,190 

NOTE:  Includes  Weekend  Mogozine.  AE  figures 

on  6-column  formot. 

WAUKEGAN,  ILL. 

News-Sun-e  . 

.  2,136,092 

2,026,752 

WILKES-BARRE,  PA. 

Times-Leoder-News 

Record-AN  Doy  . 

.  1,428,045 

1,338,515 

Independent-S  . . . 

.  735,665 

727,955 

Grond  Totol  . . . 

.  2,163,710 

2,066,470 

NOTE:  Sundoy  includes  Porude — 90,945  lines  in  1977;  94,8W  Knes  in  1976. 
5upplement  Adverlising  for  Oct.  1977  not  included — Times-Leoder- 
News  Record  246,308  lines.  Measured  by  Advertising  ChecKing 
Bureou — Neustodt  Reports  division. 

WILMINGTON,  DELAWARE 


News/Joumol 

(m&e-mon  to  Iri.)  . .  2,452,712  2,233,892 

News  Joumol-5  .  405,451  337,765 

Gmnd  Totol  .  2,858,163  2,571,657 

WILMINGTON,  N.C. 

Stor-m  .  1,142,228  1,105,104 

Slor-News-5  .  394,590  388,584 

Grond  Total  .  1,536,818  1,493,688 

WINDSOR,  ONT. 

Stor-e  .  2,717,284  2,643,057 

WINNIPEG,  RAAN. 

Tribune  *  .  3,037,592  2,735,972 

Free  Press-*  .  3,350,06  3,391,477 

WINSTON-SALEM,  N.C. 

loumol-m  .  1,956,472  1,819,020 

Senlinel-e  .  1,580,474  1,462,804 

Journal  Sentin*l-5  .  946,176  _845j9M 

Grond  Totol  .  4,483,122  4,127,774 

NOTE:  Port-run  ond  comics  not  included. 

WORCESTER,  RAASS. 

Telegrom-m  .  1,139,623  1,135,549 

Goiette-e  .  1,169,441  1,171,270 

T*legrom-S  .  1,156,110  1,104,189 

Grond  Totol  .  3,465,174  3,411,008 


tising  are  based  on  measurements  by 
Media  Records.  Inc.  in  its  64  index  cities 
plus  other  data. 

Cronkite  cited 

CBS  News  Correspondent  Walter 
Cronkite  was  named  the  48th  recipient 
of  the  Distinguished  Service  Medal 
awarded  by  the  S.  1.  Newhouse  School 
of  Public  Communications  at  Syracuse 
University. 
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Syndicates 


Boy  Scouts  offer  free  strip 


By  Lenora  Williamson 


TEE  VEE 
LAFFS 

(A  chuckle  a  day) 


Casper  The  Friendly  Ghost  doubles  as 
Casper  The  Friendly  Cub  Scout  in  a  spe¬ 
cial  monthly  strip  now  being  offered  free 
to  newspapers  which  want  to  use  the 
monthly  feature  on  youth  or  comic 
pages. 

Casper  has  appeared  in  a  monthly  Cub 
Scouting  program  theme  strip  used  in 
local  council  publications  for  several 
years.  Ralph  J.  Sposato,  advertising  and 
promotion  director  of  the  Boy  Scouts  of 
America,  says  the  strip  has  a  positive 
influence  in  overall  promotion  of  better 
programs.  The  Birminf>ham  (Ala.)  News 
has  been  using  the  Casper  strip  for  about 
a  year  on  its  youth  page. 

With  approval  of  Alfred  Harvey  of 
Harvey  World  Famous  Comics,  Inc.,  the 
scouting  strip  offer  has  been  extended  to 
newspapers  without  charge.  Requests 
should  be  addressed  in  writing  to  Mrs. 
Evelyn  Johnson,  Vice  President,  Harvey 
World  Famous  Comics,  Inc.,  15  Colum¬ 
bus  Circle,  New  York,  N.Y.  10023. 

♦  ♦  * 

With  participation  sports  booming  as 
Americans  toss  out  an  estimated  $2  bil¬ 
lion  a  year  to  equipment  suppliers,  artist 
Ben  Templeton  and  writer  Tom  Forman 
got  together  to  create  a  new  humor 
panel,  “The  Sporting  Life.”  It  was 
launched  this  week  by  the  two  weekend 
athletes  and  the  Chicago  Tribune-New 
York  News  Syndicate.  Newspapers  al¬ 
ready  signed  indicate  varying  placement 
of  the  panel — some  in  sports  section  and 
others  on  comics  pages. 

*  *  * 

Clemson  University  is  syndicating  a 
free  weekly  column  of  history  book  re¬ 
views  to  66  newspapers  in  23  states.  The 
reviews  originally  were  offered  by  the 
history  and  public  relations  departments 
to  newspapers  in  the  Carolinas  and 
Georgia,  but  wider  distribution  began 
last  Spring.  The  reviews  run  300-500 
words. 

Clemson  asks  only  a  credit  line  and  a 
tearsheet.  Editors  desiring  the  service 
may  write  to  Coke  Ellington,  University 
News  Editor,  Department  of  Public  Re¬ 
lations,  P.O.  Box  1646,  Clemson.  South 
Carolina  2%3I. 


The  United  States  Information  Agency 
has  again  chosen  the  World  Almanac, 
published  by  Newspaper  Enterprise  As¬ 
sociation,  as  the  almanac  it  will  distrib¬ 
ute  to  USI A  American  guides  assigned  to 
the  “Agriculture-USA”  exhibit  on  tour 
in  the  Soviet  Union  1977-78.  The  guides 
use  the  Almanacs  to  help  answer  ques¬ 
tions  they  receive  from  Soviet  visitors  to 
the  exhibition. 


Cartoonist  Mort  Walker  received  the 
Sixth  Annual  Elzie  Segar  Award  De¬ 
cember  14  at  the  National  Cartoonists 
Society  Christmas  gala  in  New  York 
City.  The  award,  named  after  the 
creator  of  "Popeye,"  was  given  to 
Walker  in  recognition  of  his  out¬ 
standing  contribution  to  the  art  of  car¬ 
tooning. 

Walker  has  written  four  books  and  is 
the  founder  of  the  Museum  of  Cartoon 
Art,  Port  Chester,  New  York.  He  is 
donating  the  $500  prize  accompany¬ 
ing  the  award  to  the  Museum.  Walker 
originated  "Beattie  Bailey,"  "Hi  and 
Lois"  (with  Dik  Browne),  "Boner's  Ark," 
and  "Sam  &  Silo"  (with  Jerry  Dumas). 
All  four  are  syndicated  by  King  Fea¬ 
tures  to  a  combined  total  of  more  than 
2,700  newspapers  making  him  the 

most  widely  published  cartoonist. 


eVEI?V  TIME  THE  TREE 
LIGHTS  BLINK ,  OIMMV 
CARTER'S  TEETH  FLASH 
OH  /  " 


"  ■mERE,*  THAT’S  perfect/ 
JUST  WOLD  IT  RIGHT  THERE 


IH  THAT  SPOT.'' 


I  ^  t977  Untied  f— luf  Synfllcele.  Inc 


"  NO !  1  DOU'T  WAMT  TO 
SEE  THE  video-tape 
REPLAV  of  MV  FUMBLE.f " 

Q 1977  Uniied  FMlur*  Syndic*t«.  Inc 

UNITED  FEATURE  SYNDICATE 

200  Park  Avenue 
New  York,  N.Y.  10017 
(212)  557-2333 
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Second  New  Jersey  daily 
acquired  by  Allbritton 


By  John  Consoli 

The  Dispatch  of  Union  City,  N.J.  this 
week  became  the  second  northern  New 
Jersey  daily  to  be  purchased  by  Joseph 
Allbritton  in  the  past  five  months. 

Allbritton,  chairman  of  Washington 
Star  Communications,  Inc.,  parent  of  the 
Washington  Star,  had  purchased  the 
Paterson  News  in  July. 

Allbritton’s  newest  newspaper  prop¬ 
erty  circulates  in  Hudson  County  and  in 
a  small  portion  of  Eastern  Bergen 
County  and  is  not  in  the  same  circulation 
area  with  the  Paterson  News,  which  cir¬ 
culates  in  Passaic  County  and  in  a  por¬ 
tion  of  Western  Bergen  County. 

Although  no  purchase  price  for  the 
103-year-old  Dispatch  was  announced, 
industry  sources  said  between  $2.5  and 
S3  million  was  paid. 

William  Dean  Singleton,  president  and 
publisher  of  the  Paterson  News,  will  be¬ 
come  president  of  the  Dispatch.  Bertram 
Kersen,  who  has  served  as  general  man¬ 
ager  and  executive  editor  of  The  Dis¬ 
patch,  was  named  publisher. 

Robert  L.  Boyle,  who  with  relatives 
owned  all  the  Disptach  stock  and  who 
was  named  publisher  in  1972,  will  con¬ 
tinue  his  affiliation  with  the  paper  as  pub¬ 
lisher  emeritus  and  as  a  consultant.  Simi¬ 
lar  arrangements  were  made  with  Ed¬ 
ward  Haines  of  the  Paterson  News  when 
Allbritton  purchased  the  paper  from  the 
Haines  family. 

Ironically,  when  contacted  by  E&P  a 
few  months  ago.  Boyle  had  vehemently 
denied  that  the  Dispatch  was  up  for  sale, 
even  though  a  detailed  profile  on  the 
paper  had  been  put  together  by  Ac- 
quivest  Group.  Inc.  of  Wellesley.  Mas¬ 
sachusetts.  The  report  had  been  distrib¬ 
uted  to  several  prospective  buyers. 

It  is  also  ironic  that  when  Washington 
Star  Communications  purchased  the 
Paterson  News  in  July,  a  spokesman  for 
the  company  said  the  group  had  also 
looked  at  the  Dispatch  and  it  did  not 
seem  too  appealing. 

Singleton  said  there  was  a  change  in 
thinking.  “The  Dispatch  became  more 
attractive  than  it  was  when  we  first 
looked  at  it.  The  paper  has  undergone 
many  editorial  improvements  and  the  en¬ 
tire  business  climate,  not  only  in  the  Dis¬ 
patch  circulation  area,  but  throughout 
New  Jersey  is  looking  better  than  it 
was.” 

One  factor,  said  Singleton,  was  that  K 
mart,  the  nation's  largest  discount  chain, 
had  recently  announced  it  was  planning 
to  open  several  units  in  northern  New 
Jersey.  K  mart  is  at  least  a  1  million  line 
advertiser  in  many  of  its  markets. 

“The  Dispatch  is  close  to  Paterson 
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(about  20  minutes  away)  and  we  have  a 
team  of  experts  here  (in  New  Jersey)  that 
participated  in  modernizing  and  helping 
to  turn  around  the  Paterson  News,”  said 
Singleton.  “We  would  like  to  move  on  to 
the  next  challenge.” 

“Mr.  Allbritton’s  interest  is  to  buy 
newspapers,”  he  said.  “This  one  was 
available,  so  we  bought  it.” 

Singleton  said  Allbritton  is  interested 
in  buying  other  New  Jersey  newspapers 
that  might  be  up  for  sale  as  well  as  news¬ 
papers  anywhere  else  in  the  country. 

As  for  the  Dispatch,  despite  its  prob¬ 
lems  of  the  past,  Singleton  said  “there 
will  be  no  wholesale  changes  there  as  we 
did  in  Paterson.  This  product  is  in  better 
shape.” 

In  Paterson,  Allbritton  spent  some 
$700,000  converting  the  paper  from  hot 
to  cold  type  and  renovating  the  interior 
of  the  building.  Dave  Burgin,  assistant 
managing  editor  at  Allbritton’s  Washing¬ 
ton  Star,  was  also  brought  in  as  editor  of 
the  Paterson  News  to  help  bring  about 
some  of  the  desired  editorial  changes. 

While  the  Dispatch  may  be  slowly 
turning  things  around,  the  paper  has  to 
be  looked  at  as  somewhat  of  a  gamble  for 
Allbritton.  It  is  no  secret  that  several 
prospective  buyers  looked  at  the  paper, 
only  to  turn  it  down. 

The  paper  faces  stiff  competition  in 
Jersey  City  from  the  Jersey  Journal,  a 
Newhouse  paper,  and  circulation  in 
Union  City  has  been  declining  because  of 
the  steady  growth  in  the  Spanish  speak¬ 
ing  community.  In  an  attempt  to  combat 
the  latter  problem,  the  Dispatch  started  a 
special  weekly  tabloid  pull-out  section  in 
Spanish  in  its  Hudson  County  edition. 
According  to  the  Acquivest  report,  the 
Dispatch  circulation  area  in  Union  City 
contains  the  largest  concentration  of 
Spanish  speaking  Cubans  outside  of 
Dade  County,  Florida. 

The  Dispatch  reached  its  circulation 
peak  of  72.551  in  l%3,  during  the  strike 
by  New  York  City  papers.  By  1968.  cir¬ 
culation  had  fallen  to  56.085  and  by  1972 
it  was  down  to  55,160.  In  1973.  circula¬ 
tion  dipped  to  53.604  and  in  1974  it  fell  to 
50.514.  Circulation  dropped  below 
50,(XX)  in  1975.  falling  to  46.809  and  by 
1976,  it  fell  even  further  to  46,646.  Circu¬ 
lation  has  picked  up  in  1977,  according  to 
Singleton. 

One  strong  point  of  the  Dispatch  is  a 
loyal,  sizeable  readership  in  six  East 
Bergen  towns.  The  Dispatch  has  a  cir¬ 
culation  of  about  1  l.(X)0  in  Bergen  County 
and  about  9,000  of  that  is  in  those  six 
East  Bergen  towns. 

In  more  than  50  other  Bergen  County 
towns,  the  only  daily  newspaper  circu¬ 


lated  is  The  Record,  an  afternoon  paper. 
This  leaves  the  door  open  to  the  Dis¬ 
patch  to  move  further  into  Bergen  as  the 
county’s  only  morning  daily. 

Singleton  said  the  Dispatch  recently 
went  to  split  run  advertising  and  this 
should  help  turn  around  the  advertising 
picture  at  the  paper. 

As  circulation  began  to  fall,  so  did  ad¬ 
vertising  revenues.  As  far  back  as  1%7, 
the  Dispatch  began  experiencing  ad 
problems.  In  that  year,  the  paper  lost 
500.000  lines  of  advertising  by  Sears  and 
the  paper  was  again  hit  hard  in  1973, 
when  one  of  its  biggest  advertisers,  if  not 
the  biggest,  Holthausen’s  Department 
Store  went  out  of  business.  This  cost  the 
paper  700,000  annual  ad  lines. 

While  many  Bergen  County  depart¬ 
ment  store  chains  in  large  malls  such  as 
the  Garden  State  Plaza  and  the  Bergen 
Mall  had  indicated  their  willingness  to 
advertise  in  the  paper’s  Bergen  Edition, 
management  refused  to  take  split  run 
ads.  Thus  an  advertiser  who  wanted  to 
reach  the  1 1 ,000  Bergen  readers  was 
forced  to  pay  for  a  full  run  ad  that  also 
reached  more  than  30,000  readers  as  far 
away  as  45  minutes.  Most  chose  not  to. 
The  new  split  run  policy  should  help  turn 
things  around. 

Prior  to  1972,  when  Boyle  came  in  as 
publisher  of  the  Dispatch,  management 
did  little  or  nothing  to  help  the  situation, 
according  to  the  Acquivest  report. 

“Apparently  under  the  leadership  of 
the  late  publisher  (James  McMahon),  the 
organization  was  allowed  to  flounder,” 
the  report  said.  “The  various  depart¬ 
ments  were  allowed  to  operate  as  inde¬ 
pendent  fiefdoms  with  no  central  leader¬ 
ship  or  planning. 

“The  union  situation  was  also  a  need¬ 
less  source  of  much  waste,”  according  to 
the  report.  People  in  charge  of  union 
negotiations  for  the  paper  were  not 
knowledgeable  about  mechanical  opera¬ 
tions  and  were  thus  at  a  disadvantage 
during  negotiations. 

“As  a  result,  contracts  were  agreed 
upon  that  allowed  substantial  wage  in¬ 
creases  without  providing  the  opportun¬ 
ity  to  achieve  greater  productivity,”  the 
report  said.  And  while  the  production 
employees  negotiated  contracts,  the  re¬ 
porters  were  paid  on  low  scales.  One 
year  the  reporters  were  even  asked  to 
take  a  pay  cutback. 

“There  were  virtually  no  major  im¬ 
provements.  changes  or  ideas  initiated 
by  top  nxiinagement  (prior  to  1972),”  ac¬ 
cording  to  the  report.  “The  Dispatch  had 
perhaps  grown  fat  in  a  situation  where 
deficiencies  and  inefficiencies  were 
obscurred  by  a  momentum  of  a  long 
earnings  record.”  it  caught  up  to  the 
paper  in  1970.  which  began  a  series  of 
loss  years  for  the  paper. 

The  Acquivest  report  said  McMahon’s 
death  in  1972  marked  “the  end  of  an 
unfortunate  era  in  the  life  of  the  Dis¬ 
patch.” 
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Ad  scene 


By  Dan  Lionel 


Santa  visits  ciassified 

Standard  Rate  &  Data  is  giving  clas¬ 
sified  a  Christmas  gift  that  many  in  the 
industry  feel  will  lead  to  more  national 
classified.  Starting  in  the  February  issue 
of  the  SRDS  “Newspaper  Rates  & 
Data”  there  will  be  a  separate  section  for 
newspaper  classified.  Heretofore  classi¬ 
fied  mechanical  requirements,  rates,  etc. 
were  tacked  on  to  the  very  end  of  the 
newspaper’s  national  listing  resulting  in 
what  ANCAM’s  Action  Committee 
Co-Chairman,  Norman  R.  Young,  CAM 
the  Detroit  News  described  as  consider¬ 
able  chaos  and  confusion  with  many  ads 
going  to  the  national  department  instead 
of  the  classified,  resulting  frequently  in 
delayed  publication,  incorrect  rates,  etc. 

“With  more  and  more  national  classi¬ 
fied  advertising,  particularly  in  the  re¬ 
cruitment  classification  coming  from  ad¬ 
vertising  agencies  other  than  recruitment 
agencies,  the  need  for  crystal  clear  in¬ 
formation  for  such  advertisers  has  be¬ 
come  paramount,”  Young  told  E&P.  He 
credited  Cliicaf’o  Tribune  CAM,  George 
Van  Wagner,  also  a  member  of  the  Ac¬ 
tion  Committee  as  having  played  a  major 
role  in  a  two  year  effort  to  obtain  this 
special  recognition  for  classified. 

Len  Kudlata,  SRDS  Publisher  de¬ 
scribed  the  new  section  as  follows:  “It 
will  contain  an  individual  listing  for 
every  daily  newspaper  currently  listed  in 
SRDS  .  .  .  plus  groups  who  sell  national 
classified  at  a  discount  or  newspapers 
who  have  developed  a  forced  combina¬ 
tion.  These  listings  will  be  arranged  by 
state,  city  and  newspaper  name.”  Clas¬ 
sified  information  formerly  listed  in 
paragraph  17  in  a  complex  code,  will  be 
transferred  to  the  new  section,  he  noted. 
A  standard  reference  line  will  direct 
users  to  the  new  section  for  classified 
information. 

The  listings  in  the  new  SRDS  Classi¬ 
fied  Section  will  also  be  more  complete. 
A  questionnaire  was  sent  to  all  daily  pa¬ 
pers  requesting  information  that  had 
generally  not  been  included,  such  as  per¬ 
son  in  classified  department  to  be  con¬ 
tacted  by  national  and  regional  accounts, 
phone  number,  conformance  to  ANCAM 
policies,  etc.  Norman  Young  urged  all 
CAMs  to  provide  the  necessary  data. 
“Frequently,”  he  said,  “the  CAM's 
name  is  omitted  from  the  paper's  general 
listing  thus  frustrating  advertisers  seek¬ 
ing  information.” 

Kudlata  sees  the  new  section,  as  do 
the  CAMs  as  “establishing  classified  as  a 
primary  medium  of  newspaper  advertis¬ 
ing.”  He  noted  that,  “It  will  serve  as  the 
focal  point  for  future  national/regional 
classified  buying  information  for  adver¬ 


tisers  and  agencies  alike.  This  section 
will  eliminate  the  confusion  that  cur¬ 
rently  exists  in  the  planning  and  buying 
of  classified.” 

With  rapid  changes  occurring  in  rates 
and  mechanical  requirements  as  well  as 
deadlines  for  classified  as  both  the  move 
to  computerization  and  paper  saving  dic¬ 
tate,  much  classified  data  for  individual 
newspapers  becomes  obsolete  before  it 
reaches  its  potential  audience.  In  a  spe¬ 
cial  note  to  CAMs,  SRDS  said,  “We  will 
mail  tearsheets  to  CAMs  of  newspapers 
listed  requesting  updates.  This  will  be 
done  quarterly  to  insure  the  accuracy  of 
the  information  reported.  If  your  rates  or 
any  other  reported  material  change, 
don’t  wait.  Let  us  know  immediately  so 
that  this  information  can  appear  in  the 
next  available  issue.” 

NAB’s  vicepresident  for  classified, 
Jane  Gilmer  sees  the  new  national  clas¬ 
sified  section  in  SRDS  as  aiding  real  es¬ 
tate  as  more  and  more  national  real  es¬ 
tate  franchises  such  as  Century  21  sur¬ 
face.  “These  organizations  are  buying 
advertising  in  magazines  and  TV  on  a 
national  scale  and  with  the  advent  of  the 
news  SRDS  national  classified  listing 
section  it  should  make  it  much  more  feas¬ 
ible  for  these  real  estate  organizations  to 
place  a  national  classified  schedule,”  she 
said. 

Norman  Young  foresees  national  clas¬ 
sified  listings  appearing  in  accordance 
with  market  rank  of  the  publication. 


Gannett  to  buy 
Daily  News  in 
St.  Thomas,  V.l. 

Agreement  has  been  reached  for  Gan¬ 
nett  Co.,  Inc.,  in  Rochester,  N.Y.,  to 
acquire  the  Daily  News  of  the  Virgin  is¬ 
lands,  in  St.  Thomas. 

Announcement  was  made  to  the  Daily 
News  staff  by  its  founder  and  owner, 
Ariel  Melchior,  Sr.  and  by  Allen  H. 
Neuharth,  president  and  chief  executive 
officer  of  Gannett  Co.,  Inc. 

When  the  transaction  is  completed 
early  next  year,  Gannett  newspapers  will 
reach  from  this  easternmost  U.S.  terri¬ 
tory  in  the  Atlantic  to  the  westernmost 
U.S.  territory  .of  Guam  in  the  Pacific.  In 
between,  Gannett  newspapers  are  pub¬ 
lished  in  28  states.  The  Daily  News  will 
be  the  74th  daily  in  the  Gannett  Group. 

Melchior,  who  founded  the  newspaper 
in  1930,  will  become  a  consultant  to  the 
Daily  News  and  to  Gannett.  His  son, 
Ariel  Jr.,  40,  will  continue  as  publisher  in 
charge  of  the  10,000-circulation  Daily 
News  operation. 

Melchior  Sr.  said,  “1  am  happy  that 
the  Daily  News  will  become  a  member  of 
the  Gannett  family.  This  was  arrived  at 
after  careful  study  and  negotiation.  The 
Virgin  Islands,  as  well  as  the  newspaper, 
will  benefit  immeasurably  from  this  as¬ 
sociation. 

“Our  goals  coincide  with  those  of  the 
Gannett  family,  which  has  established  a 
reputation  for  public  service  throughout 
the  United  States  and  will  provide  the 
Daily  News  with  its  expertise  and  re¬ 
sources,  thus  assuring  our  readers  a 
much  improved  newspaper.” 


Ask  the  N.E.W.S.  makers 


The  men  at  Newspaper  Elec¬ 
tronics  G^rporation  will  eagerly 
and  proudly  tell  you  about  tiie 
flexibility  and  quality  of  die 
N.E.W.S.  (Newspaper  Editing 
and  Wire  System),  and  how  it 
can  be  custom  designed  to  fit 
your  specific  needs,  without  an 
expensive  software  package. 


Ask  the  news 
printers 

They  are  at  more  than  three 
dozen  newspapers,  magazines, 
publishers,  teaching  institutions 
and  syndications  where  the 
N.E.W.S.  has  been  installed.  If 
you’re  interested  in  what  they 
have  to  say,  we’ll  put  you  in 
touch  with  them.  Give  us  a  call. 
We  love  to  tell  folks  the  good 
N.E.W.S. 


Newspaper 
Electronics 
Corporation 

3225  Roanoke  Rd. 

Kansas  City,  Mo.  641 11 

816/756-0052 
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Report  cards 

(Continued  front  page  12) 


ing  each  of  the  judges  in  the  South  Jersey 
circulation  area.  The  ratings  were  based 
on  responses  by  attorneys  who  practiced 
or  are  practicing  in  municipal  courts. 
Questionnaires  covered  such  bases  as: 
punctuality,  whether  a  judge  is  prepared, 
attitude  toward  defenders  and  the  police, 
integrity,  sense  of  basic  fairness  and  jus¬ 
tice  and  sense  of  humor. 

Early  on,  when  questionnaires  were 
mailed  to  judges  themselves,  the 
Courier-Post  discovered  a  policy  akin  to 
a  “gag  order.”  The  Supreme  Court  had 
issued  a  memorandum,  many  months  be¬ 
fore,  discouraging  judges  from  respond¬ 
ing  to  questionnaires  of  any  kind.  The 
high  court  subsequently  encouraged 
judges  to  respond  to  the  survey  on 
grounds  that  the  total  project  might  pro¬ 
vide  information  of  use  to  the  Supreme 
Court  in  its  administration  of  the  court 
system. 

The  series  was  published  during  six 
consecutive  days  in  October.  A  special 
edition  was  published  consisting  of  a 
20-page  broadsheet  and  28-page  tab — to 
accommodate  requests  for  reprints  from 
the  legal  community,  legislators  and 
local  libraries  and  schools.  Several 
schools  are  incorporating  the  series  into 
courses  on  government. 

Donald  A.  Robinson,  a  Newark  attor¬ 
ney  who  is  past  president  of  the  Federal 
Bar  Association  of  New  jersey,  wrote: 

“1  am  wondering  if  the  Chief  Justice, 
the  Bar,  the  politicians  and  citizens 
realize  the  thousands  of  dollars  the 
Courier-Post  saved  the  taxpayers.  After 
all,  the  sort  of  in-depth  investigation  you 
folks  did,  it  seems  to  me.  never  would 
have  been  funded,  let  alone  ac¬ 
complished.” 

In  developments  since  the  series: 

— Chief  Justice  Hughes  ordered  all 
judges  to  refrain  from  taking  over  the 
role  of  prosecutors  in  municipal  court 
trials,  immediately  after  publication  of 
the  series.  He  instituted  an  internal 
monitoring  procedure. 

— The  judge  who  emerged  with  the 
worst  rating  on  scorecards  in  the 
Courier-Post  investigation  pleaded  guilty 
to  illegally  engaging  in  a  motor  vehicle 
business  in  a  community  where  he  sat  as 
judge. 

— The  state  has  shifted  the  emphasis  of 
misconduct  proceedings  of  another  judge 
to  focus  on  alleged  legal  errors  rather 
than  concentrating  almost  exclusively  on 
the  judge’s  behavior  and  abusive  re¬ 
marks  cited  in  the  original  complaint. 

— The  chairman  of  the  State  Supreme 
Court's  Ethics  Committee  declared  that 
municipal  courts  in  the  state  need  a 
dramatic  overhaul,  if  not  outright  aboli¬ 
tion. 

— Administrators  of  the  municipal 
court  system  in  Atlantic  City  have  em¬ 


barked  on  a  full-scale  review  of  magis¬ 
trate’s  courts  in  that  resort  city. 

— Camden  Mayor  Angelo  Errichetti 
announced  formation  of  a  five-member 
committee  of  lawyers  and  former  judges 
on  study  and  reform  of  the  municipal 
judiciary. 

“My  unique  position  as  both  a  mayor 
and  a  state  senator  will  allow  me  the 
dual  advantage  of  immediately  imple¬ 
menting  the  recommendations  of  this 
committee  in  the  city  of  Camden  and 
simultaneously  proposing  these  recom¬ 
mendations  through  the  Legislature  for 
use  throughout  New  Jersey,”  Errichetti 
told  a  news  conference  on  November  4. 

Plangere  to  head 
Jersey  publishers 

Jules  L.  Plangere  Jr.,  publisher,  As- 
hury  Park  Press,  starts  his  term  as 

president  of  the  New  Jersey  Press  As¬ 
sociation  on  January  1. 

Plangere  succeeds  William  Klaber  Jr., 
publisher  of  the  West  Essex  Tribune  in 
Livingston. 

The  NJPA,  now  headquartered  in  a 
rent  free  building  on  the  Rutgers,  State 
University  campus  in  New  Brunswick, 
will  move  to  a  building  it  has  purchased 
at  206  West  State  St.,  across  from  the 
State  House  complex  in  Trenton. 

NJPA  said  the  move  is  “dictated  by 
the  association’s  increased  legislative  ac¬ 
tivity  and  a  need  for  a  larger  head¬ 
quarters.” 

NJPA  general  manager,  Edwin 
Tucker,  said  70  pieces  of  legislation  were 
introduced  in  1977  affecting  newspapers. 

Another  reason  seen  for  the  move  to 
Trenton,  according  to  Klaber  in  his  re¬ 
port  to  the  membership,  is  the  “ques¬ 
tionable  legality”  of  a  private  organiza¬ 
tion  to  operate  rent  free  in  an  agency  of 
the  state  government. 

Howard  Simons  eyes 
weekly  in  Alaska 

Howard  Simons,  managing  editor  of 
the  Washington  (D.C.)  Post,  is  currently 
negotiating  to  purchase  the  Homer 
(Alaska)  News,  a  weekly  paper  with  a 
circulation  of  about  2,(X)0. 

Simons  said  he  hopes  to  close  the  deal 
by  the  end  of  the  year.  He  plans  to  keep 
the  current  staff  of  six,  but  said  he  will 
name  Tom  Gibboney  editor  of  the 
weekly.  Gibboney  is  currently  the  man¬ 
aging  editor  of  the  Anchorage  News. 

Simons  said  he  first  learned  that  the 
Homer  News  was  up  for  sale  during  a 
trip  there  in  September. 

“I  don’t  intend  to  live  there,  but  1  hope 
to  work  there  during  the  summer  months 
while  on  vacation,”  he  said. 

Homer  is  located  some  220  road  miles 
south  of  Anchorage  and  is  a  popular  va¬ 
cation  city  during  the  summer  months, 
according  to  Simons. 


Edward  R.  Padilla 


Washington  Post 
wants  to  acquire 
papers  in  west 

Washington  Post  Company  has  an¬ 
nounced  the  appointment  of  Edward  R. 
Padilla  as  a  vicepresident  of  the  news¬ 
paper  division. 

Padilla  will  assume  a  new  position  in 
charge  of  acquisitions  for  the  newspaper 
division  of  the  company  on  January  1. 
Mark  J.  Meagher,  president  of  the  com¬ 
pany,  said  that  the  Washington  Post 
Company  is  placing  increased  emphasis 
on  its  program  to  acquire  additional 
newspaper  properties,  principally  in  the 
western  United  States. 

Padilla  has  been  associated  with  the 
Sacramento  Union  where  he  was  its 
president  and  general  manager.  He  was 
also  responsible  for  the  operations  of 
several  other  California  newspapers  and 
commercial  printing  plants.  He  was  in¬ 
strumental  in  the  acquisition  of  a  number 
of  newspaper  properties  in  the  past  two 
years.  In  his  new  capacity,  Padilla  will 
establish  his  office  in  Sacramento  and 
will  seek  out  acquisitions  for  the  news¬ 
paper  division  mainly  in  (but  not  limited 
to)  the  western  United  States. 

Prior  to  his  employment  with  the  Sac¬ 
ramento  Union,  Padilla  was  employed  by 
the  Miami  Herald  for  12  years. 

5-day  frequency 

Hartford  (Conn.)  Tribune  has  stepped 
up  publication  from  Monday-Wednesday- 
Friday  to  Monday-through- Friday,  with 
president  George  B.  Calvert  attributing 
the  move  to  “support  from  readers  and 
the  business  community.”  The  afternoon 
tabloid  is  printing  35,(X)0  copies  presently. 

Reporter  wins  award 

Diana  Henriques,  reporter  for  the 
Trenton  (N.J.)  Times  was  awarded  the 
1977  New  Jersey  Bell  Telephone  Enter¬ 
prise  Award.  She  won  the  award  of 
SLOdO  for  her  19-part  series  on  the  New 
Jersey  parole  system. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

AUTOMOTIVE 

DOGS 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au-  , 
tomotive  Features,  814  E.  Manor  Circle,  | 
Milwaukee,  Vlfisc.  53217.  ' 

HALF  YOUR  READERS  own  dogs! 
Award-winning  author,  professional 
trainer  offers  weekly  dog  column.  Try  4 
weeks  free.  Carol  Benjamin,  29  Liv¬ 
ingston  Ave.,  Tappan,  N.Y.  1()983. 

GENERAL 

CARTOONS 

AGRIBUSINESS,  travel,  gardening, 
foods;  column,  features,  pages,  sec¬ 
tions.  INF  Box  1302,  Springfield,  IL 
62705.  (217)  544-7051. 

FIGLEAVES— Pint-sized  demons  in  a 
world  of  laughter.  Weekly.  Rates  and 
samples:  Sandcastles-EF*,  Box  1356, 
Newport  News,  VA  23601. 

MONEY 

“MORE  FOR  YOUR  MONEY”— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 

COINS 

TRADE  YOUR  ADVERTISING  SPACE  for 
a  Quality  Coin  Column.  Details,  sample 
Columns  FREE.  Coinversations,  P.O. 
Box  622E,  Franklin,  Mich.  48025. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10940. 

COMIC  STRIPS 

START  YOUR  New  Year  with  the  best  of 
the  weekly  comic  syndicates.  We  send 
seven  cartoon  features  for  as  little  as 
$2.70  per  week  (about  39C  apiece!).  Our 
subscribers  are  college  newspapers  and 
suburban  weeklies.  If  you  REALLY  want 
to  build  circulation  in  the  under  35  year 
old  market,  send  or  call  for  our  brochure 
with  rates  and  samples; 

Rip  Off  Comics  Syndicates 

P.  0.  Box  14158 

San  Francisco,  California 
(415)  863-5359 

Att:  Bob  Follett 

PUZZLES 

WORD  PUZZLES  that  challenge,  intrigue 
everyone— 2  types  now.  Samples,  de¬ 
tails,  50i  postage.  Dickson,  23500  Old 
Road  23,  Newhall,  CA  91321. 

BUB 

ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


TYPESETTERS,  PRINTERS, 
PUBLISHERS 

Completely  automated  computerized 
phototypesetting  plant  is  interested  in 
merger,  partnership,  etc.  with  larger  com¬ 
pany  that  has  advertising  or  publishing 
clients.  The  best  in  new,  up  to  date  equip¬ 
ment  less  than  one  year  old.  Company 
currently  grossing  $175,000/year  with  un¬ 
limited  potential,  capabilities  for  rapid 
turnaround  in  both  display  and  straight 
matter— ability  to  handle  work  through 
negatives.  Located  in  Denver,  a  rapidly 
growing  metro  area,  one  of  the  most  desir¬ 
able  living  areas  in  the  US.  Good  labor 
market.  Write  to  Box  3145,  Editor  & 
Publisher  or  call  (303)  761-1317  week 
days  only. 


IF  YOU  CAN  HELP  us  build  sales  of  our 
free  distribution  subsidiary  in  Ohio,  it  can 
lead  to  eventual  ownership  for  you.  (We'll 
put  that  in  writing.)  This  is  an  excellent 
chance  to  work  into  your  own  profitable 
business.  Send  resume,  salary  require¬ 
ments  to  Box  3205,  Editor  &  Publisher. 


ANNOUNCEMENTS 


INFORMATION  WANTED 


DO  YOU  REMEMBER  WHAT  A 
LINOTYPE  LOOKS  LIKE? 

Alicia  Patterson  Foundation  Fellow  writing 
on  the  death  of  the  hot  lead  newspaper 
seeks  old  photos  of  your  composing  room, 
cityside  or  general  plant.  Will  gladly  credit 
all  sources.  For  details,  write  or  call:  John 
Fleischman,  APF,  634  Copeland,  Ct., 
Santa  Monica.  CA 90405,  (213)396-7771. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  Loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


FEATURES  WANTED 


SYNDICATE  looking  for  comic  strips,  in¬ 
cluding  those  featuring  minorities,  science 
fiction.  Send  samples,  self-addressed, 
stamped  envelopes  to  Box  3293,  Editor  & 
Publisher. 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime:  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


MEL  HODELL,  Newspaper  Broker, 

P.  0.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 
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ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper — it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 

CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  O.C.  20045 
(202)  NAtional  8-1133 

JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 

SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES.  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


PRESERVE  UTMOST  SECURITY  and  avoid 
sagging  in  your  newspaper  sale.  News¬ 
paper  Service  Co.,  Inc.,  P.O.  Dr.  12428. 
Panama  City,  Fla.  32401. 

ALAN  G.  LEWIS 
Media  Broker 

On  file — over  300  active  qualified  buyers 
for  you  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477^6009. 


NEWSPAPERS  FOR  SALE 


THE  PIEDMONT  North  Carolina,  good 
weekly— will  gross  $M,000.  Paid  circula¬ 
tion  perfect  for  man-wife  team. 

Price  1  times  gross.  20%  down — easy 
terms  on  balance.  Box  3110,  Editor  & 
Publisher. 

PERIODICAL  covering  rapidly  growing  par¬ 
ticipant  sport.  $55,000  gross  for  1977  with 
net  of  about  $15,500.  $20,(X)0  down,  can 
be  operated  on  part-time  basis.  1977 
gross;  20%  above  1976.  Snyder  News¬ 
paper  Brokers,  136  E.  Honolulu,  Lindsay, 
Calif.  93247. 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 

REGIONAL  SPORTS  AND  LEISURE  maga¬ 
zine.  (3ood  potential  with  advertising  base 
country-wide.  Ideal  husband/wife.  Ad  con¬ 
tracts,  typesetting  equipment,  job  print¬ 
ing.  Sacrifice  $18,000.  Box  408,  Marys¬ 
ville,  WA  98270. 


NEWSPAPERS  WANTED 

$75,0(X)  available  as  down  payment  for 
unopposed  paid  weekly  newspaper.  Will 
reply  to  all  letters  that  give  full  details.  Am 
able  to  visit  your  plant  as  soon  as  I  hear 
from  you.  Prefer  newspaper  without  its 
own  press.  Confidence  respected.  Please 
write  to  Box  3143,  Editor  &  Publisher. 

I  WANT  TO  PURCHASE  California  or  Texas 
weekly  with  minimum  $20,000  annual 
profit  and  good  growth  potential.  Prefer 
within  75  miles  of  a  large  city  such  as  Los 
Angeles  or  Houston.  Box  3260,  Editor  & 
Publisher. 


PUBLICATIONS  FOR  SALE 

CITY  MAGAZINE  IN  SOUTHEAST 
Great  potential  in  area  showing  high 
growth  rates  in  business,  tourism,  year 
round  resort  living^.  Consider  buy-in 
suggestions.  Box  320b,  Editor  &  Publisher. 


PUBUCATIONS  WANTED 

EX-PUBLISHERS  seek  directory,  trade 
journal,  newspaper  or  shopper  anywhere. 
Must  show  growth,  be  profitable  and  have 
ood  market  franchise.  Minimum  gross 
200,000.  All  replies  treated  confiden¬ 
tially.  Brokers  protected.  Box  3259,  Editor 
&  Publisher. 


EQUIPMENT  &  SUPPLIES 
BUSINESS  SYSTEMS 

COMPLETE  Business  System  for  news¬ 
papers  from  10,(X)0-50,000  circulation. 
Accounts  receivable  including  billing,  ac¬ 
counts  payable,  circulation  mailing,  circu¬ 
lation  carrier,  payroll,  general  ledger  and 
reporter  story  count.  The  hardware  AND 
software  starting  at  $28,(X)0.  Call  Paul 
Zindell,  Hudson  (NY)  Register-Star,  (518) 
828-1616. 


CAMERA  &  DARKROOM 

AGFA  DR-70  film  dryer.  Takes  up  to  20x24. 
$750.  Dries  negatives  in  30  seconds.  Call 
Skip  (203)  567-8789. 

DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMARAK  (213)  437-2778 

Box  279  Long  Beach,  Calif.  9(3801. 


COMPOSING  ROOM 

ELECTRO-SET  430  tape  punch  by  Fair- 
child.  Good  condition.  In  use. 

Neal  Cadieu,  (919)997-3111. 

HENDRIX  5200  editing  proofing  terminal 
with  Decitek  reader  and  Facit  6-level 
punch.  $5,500.  Two  Electro/Set  430 
keyboards.  Six  level,  nonjustifying.  $1,000 
each.  All  good  shape,  now  running.  Con¬ 
tact  Howard  Barrow  (919)  967-7045,  Box 
870,  Chapel  Hill,  NC  27514. 


daily  serving  15.(XX)-home  field.  Qualified  MAILROOM 

buyers,  please.  SNYDER  NEWSPAPER  - 

BROKERS,  136  E.  Honolulu,  Lindsay,  2  MAGNEKRAFT  650  labeling  machines 
Calif.  93247.  with  multi-width  and  1  up  heads.  Cheshire 

-  545  with  1  up  head.  Halco  Mailing  Service, 

ATLANTIC  CITY — only  legal  weekly  in  (609)  696-2500. 

casino  city  East.  Second  class  mailing  - 

permit.  Established  1940.  Superb  growth  SHERIDAN  48P  INSERTER  VERY  GOOD 
potential.  (609)  266-7436  between  1-5  CONDITION.  Available  February.  1978. 
PM.  Box  3214,  Editor  &  Publisher. 
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EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


SALES  OF  MONITOR  counter  stackers 
have  been  excellent.  Therefore,  we  have 
parts  and  complete  Cutler-Hammer  Model 
I  and  II  counter  stackers  from  trade-ins. 
Send  us  your  spare  parts  requirements 
and  save.  Hall  Systems,  Inc.,  24400 
Sperry  Drive,  Westlake,  Ohio  44145  (216) 
835-0700. 

CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las  Tx.  75222.  (214)  357-0196. 

USED  STA-HI  251  STACKER 
IN  EXCELLENT  CONDITION.  CONTACT 
Box  3108,  Editor  &  Publisher, 

CUTLER-HAMMER  MARK  III  COUNTER¬ 
STACKER.  Available  immediately.  Box 
3148,  Editor  &  Publisher. 

SAXMEYER  TYING  MACHINE,  Serial 
#4830  Model  SRB.  Purchased  1973.  Price 
$15(X).  Excellent  condition.  Contact  Loren 
Dyer,  The  Bulletin,  1526  NW  Hill  St., 
Bend,  OR  97701.  (503)  382-1811. 

SHERIDAN  24P  INSERTER.  VERY  GOOD 
CONDITION.  Available  immediately.  Con¬ 
tact  Box  3147,  Editor  &  Publisher. 

CLASS  1900  Series  Addressograph  with 
automatic  feed,  graphotype,  and  plenty  of 
file  cabinets  and  trays.  Includes  plate 
frames.  $1100.  Call  Skip  (203)  567-8789. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


PHOTOTYPESEWNG 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 

TWO  LINOTRON  505C's  12  pt.  Cora  6 
Phototypesetters  with  54  fonts  of  type,  4.5 
pts.  to  96  pt.  type,  65  pica  measure.  3  AKI 
keyboards.  $50,000  or  make  offer.  For 
more  details  contact  Joe  Brooks,(904) 
252-1511. 

MARK  I,  Pacesetter,  8  by  11  P-16  Control¬ 
ler,  5-72  pt.  size.  Rebuilt  by  Dymo  at  fac¬ 
tory  6  months  ago.  New  reader  just  in¬ 
stalled.  $8.(XX).  Call  Frank  Parchman  at 
(503)  838-3467,  or  write  Sun-Enterprises 
Newspapers,  P.O.  Box  26,  Monmouth,  OR 
97338. 

COMPUWRITER  I— good  condition — com¬ 
plete  with  13  fonts — 9  gears — 4  width 
plugs — $3,975.  Brooklyn  Graphic,  2054 
86th  Street.  Brooklyn,  NY  11214,  (212) 
996-2200. 

WANTED— 2  Phototronic  TxTs,  Magnetic 
Tape  input,  keyboards  and  connection  sys¬ 
tem,  excellent  condition.  (512)  454-4761, 
Ned  Martin. 

FOR  SALE— Mergenthaler  V-l-P  7245-3  in 
excellent  condition. 

•  Base-aligning  unit,  equipped  with  3-font 
drums  and  12K  Core  memory.  Machine 
will  accommodate  both  “A"  and  ‘'B” 
fonts  12pt.-72pt. 

•  26  type  fonts  (many  newspaper  faces). 
Spare  Parts  Kit,  and  all  standard  acces¬ 
sories  included. 

PRICE— $21,500.00 
freight  pre-paid 

Sound  interesting ...  for  more  information 
call  Inland  Printing  Equipment,  Inc.,  Toll 
Free— (800)  255-6746. 


LI  NOCOMP  2 

Almost  new,  perfect  condition,  complete 
with  10  point  sizes,  6,7,8,9,12,16,18,24, 
30,36.  15  film  fonts.  Available  im¬ 
mediately.  Dallas  Southwest  Media  Corp., 
David  Wengierski,  (214)  748-9166. 


PRESSES 


2-COTTRELL  845  Roll  Stands,  2  high,  40" 
diameter,  complete  with  brakes,  (intact 
Dave  Lanford,  Niles  Daily  Star,  (616)  ^3- 
2100. 


GOSS  COMMUNITY  6  units  SC  folder  new 
1973.  IPEC,  Inc.,  401  N.  Leavitt  St., 
Chicago,  III.  60612.  Ph:  (312)  738-1200; 
Telex  25-4388. 

GOSS  URBANITE  4  black  units  new  1970, 
Urbanite  folder  with  Va  fold  SU  folder  75 
HP  drive,  2-8  position  roll  stands,  press 
new  1970.  Will  sell  as  complete  press  or 
components.  IPEC  Inc.,  401  N.  Leavitt  St., 
Chicago,  III.  60612.  Ph;  (312)  738-1200; 
Telex  25-4388. 

GOSS  COMMUNITY,  7  units,  2  folders 
Goss  Community  units  for  add-on,  1970 
(Soss  Community  folders 
(3oss  Suburban,  2  units 
(3oss  Suburban,  6  units,  1966 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Goss  Urbanite  4  units,  new  1963 
Color  King  2:1  folder,  Model&790 
Gregg  flying  imprinter  22^a" 

Urbanite  Va  folder 
Color  King,  5  units  folder  1%5 
Fincor  motor  and  control  40-60-7 5- lOOHP 
Baldwin  countoveyors  model  108 
Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 

URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 

GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph;  (312) 
738-1200;  Telex  25-4388. 

GOSS  COMMUNITY 

We  currently  offer  two  Community  presses 
for  sale.  A  3  unit  press  with  Community 
folder  is  available  immediately.  A  6  unit 
press  with  S/C  folder  is  available  mid- 
January.  These  presses  are  in  above  aver¬ 
age  mechanical  condition  and  represent 
sound  value  for  the  press  customer  want¬ 
ing  quick  delivery. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Industrial  Ct. 
Atlanta,  GA  30329  (404)  321-3992 


COLOR  KING,  1-unit,  1968,  reconditioned 
in  1974,  will  sell  as  com¬ 
plete  press  or  break  up. 
Available  immediately.  Con¬ 
tinental  Printing  Ma¬ 
chinery,  Inc.  257  Stump 
Rd.,  Lapeer,  Ml  48446, 
(313)  664-7050. 

3-UNIT  Goss  Community  Press.  Oil  Bath, 

Mint  Condition.  Available  March  15,  1978. 

(904)  629-7071. 


WANTED  TO  BUY 

WE  WILL  PAY  top  price  for  used  Graphic 
Electronics  Photo-Lathes.  Contact  Frank¬ 
lin  Greenway,  196  14th  St.  N.W.,  Atlanta, 
Ga.  30318.  (404)873-3257. 

GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 
LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 

SHERIDAN  72  P  INSERTER 
IN  GOOD  CONDITION. 

BOX  1718,  EDITOR  &  PUBLISHER. 

SHERIDAN  48P  INSERTER. 

MUST  SEE  IN  OPERATION. 

BOX  1754,  EDITOR  &  PUBLISHER. 

STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 

WANTED  TO  BUY. 

MULLER  227  INSERTER. 

BOX  1781,  EDITOR  &  PUBLISHER. 


GOSS  Headliner  22%"  cut-off  or  23  9/16" 
cut-off  with  or  without  stereotype  equip¬ 
ment.  Would  prefer  6  units  and  up;  would 
consider  4.  Gus  Izurieta,  Bell  Camp  Inc., 
P.O.  Box  97,  Elmwood  Park,  NJ  07407 
(201)  796-8442. 

NEED  GOOD  USED 
COUNT-A-VAYOR 
Box  3239,  Editor  &  Publisher. 


INDUSTRY  SERVICES 
CIRCULATION  CONSULTANTS 


TWO  AIDS  for  your  circulation  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for 
reproduction.  Ask  for  details.  Berkley- 
Small  Inc.,  P.O.  Box  6526,  Mobile,  Ala. 
36606. 

WE  ARE  PROUD  of  our  track  record.  If  you 
are  seeking  an  active  telephone  program 
with  an  extremely  high  good  order  percen¬ 
tage,  write  or  call  collect:  D  and  B  Con¬ 
sumer  Sales,  Inc.,  350  MacDade  Blvd., 
Collingdale,  PA  19023  (215)  586-3954. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2. 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


NEWSPAPER  CONSULTANTS 


WHEELER  ASSOCIATES,  INC. 
Management  Consultants 
Productivity  Improvements 
Cost  Analysis  and  Control 
Manpower  Utilization  Studies 
Labor  Negotiation  Assistance 
Preventive  Maintenance  Programs 
System  Design  and  Sophistication 
Four-Day  Workweek  Studies  aixl  Schedules 
Special  Programs  for  Smaller  Newspapers 
Nine  Central  Street-Lowell,  Mass.  01852 
(617)  457-7549 


NOTICE 
TO  OUR 
ADVERTISERS: 

RATE  INCREASE 

Effective  January  7,  1978  our 
new  classified  rates  will  be  as  fol¬ 
lows; 


Help 

Wented... 


ACADEMIC 


DEAN'S  POSITION  IS  OPEN  at  the  School 
of  Journalism,  University  of  Colorado  at 
Boulder. 

The  person  we  are  seeking  must  provide 
the  administrative  leadership  necessary 
for  the  school  to  train  its  teaching,  re¬ 
search  and  service  goals.  The  Dean  must: 

1— Supervise  the  day-to-day  administra¬ 
tion  of  the  school.  2— Promote  the  school's 
relationship  with  the  university  adminis¬ 
tration  and  other  academic  units. 
3— Promote  the  school's  relations  with  ex¬ 
ternal  constituencies,  particularly  those  in 
the  mass  media.  4 — Encourage  scholarly 
and  research  activity  within  the  school. 
The  person  we  are  seeking  must  have  ap¬ 
propriate  teaching,  research,  administra¬ 
tive  and  educational  backgrounds  to  work 
effectively  with  faculty,  students  and 
other  groups  within  the  university.  The 
Dean  also  must  have  sufficient  mass 
media  experience  to  appreciate  the  needs 
of  the  journalistic  profession  and  to  serve 
as  the  effective  representative  ofthe 
school.  Therefore,  the  following  qualifica¬ 
tions  are  necessary: 

1 —  Academic  administrative  experience. 

2 —  Work  experience  in  the  massmedia. 

3 —  Demonstrated  competence  in  re¬ 
search.  4 — Full-time  university  teaching 
experience.  5 — Earned  PhD  (or  equiva¬ 
lent). 

The  school  particularly  invites  applications 
from  women  and  minorities.  The  University 
of  Colorado  is  an  Affirmative  Action/Equal 
Opportunity  Employer.  Deadline  for  re¬ 
ceipt  of  applications  is  January  31,  1978. 
•  Appointment  will  be  effective  July  1, 1978. 
Please  send  resumes  and  letters  to  the 
Search  Committee  chairman: 

Malcolm  A.  Deans, 

Senior  Instructor, 

School  of  Journalism, 

University  of  Colorado, 

Boulder,  CO  80309. 


POSITIONS  WANTED 

4-weeks  —  $1.40  per  line,  per  issue 
3-weeks  —  $1.55  per  line,  per  issue 
2-weeks  —  $1.75  per  line,  per  issue 
1-week  —  $1.90  per  line 

Box  Service  —  $1.50 

OTHER  CLASSIFICATIONS 

4  weeks  —  $2.10  per  line,  per  issue 
3  weeks  —  $2.30  per  line,  per  issue 
2  weeks  —  $2.50  per  line,  per  issue 
1  week  —  $2.60  per  line 

Box  Service  —  $1.50  per  issue 

DISPLAY  CLASSIFIED 

The  rate  for  display  classified  is 
$4.75  per  agate  line,  $66.00  per 
column  inch  minimun. 


CLASSIFIED  ADVERTISING 
Order  Blank 

Nome  _  _  _ 

Address  _ 

City  State  Zip  _ 

Phone  _  _ 

Authorized  by  _ 

□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run;  _  Weeks  Till  Forbidden 

Classification  _ 

(Please  indicate  exact  classification  in  which  ad  is  to  appear) 

Copy:  Print  or  type  copy  on  separate  sheet  of  paper 
and  attach  to  this  order  blank. 

Mail  to:  editor  &  publisher  •  S75  leilniton  Ave.  •  New  Yoili.  N.Y.  10022 
(212)  752-7050  ext.  307 
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HELP  WANTED 


ACADEMIC 


DIRECTOR  of  Communication  Program 
Specialty,  print  journalism.  Experience 
with  media  and  advocacy  of  public  issues. 
Responsibility  for  leadership  and  de¬ 
velopment,  student  recruitment,  staffing 
and  budget.  Five  years  experience,  PhD 
required.  Apply:  Dr.  Lariy  Smith,  Sanga¬ 
mon  State  University,  Shepherd  Road, 
Springfield,  IL  62708. 


STANFORD  UNIVERSITY— Endowed  pro¬ 
fessorship  for  person  nationally  distin¬ 
guished  for  his/her  academic  achieve¬ 
ments  and  highly  regarded  among  practic¬ 
ing  journalists.  Qualifications:  PhD  pre- 
ferr^  but  not  necessarily  in  journalism, 
sound  publication  record,  five  years  or 
more  experience  as  working  journalist  in 
print  or  broadcast  media,  and  demon¬ 
strated  superior  teaching  ability  with 
intereet  in  undergraduate  as  well  as 
graduate  teaching.  Academic  year  ap¬ 
pointment  top  of  salary  range.  Stanford  is 
an  Affirmative  Action  Employer.  Address 
applications:  Chairman,  Search  Commit¬ 
tee,  Department  of  Communication,  Stan¬ 
ford  University,  Stanford,  CA  94305. 
Deadline:  March  1,  1978. 


THE  DEPARTMENT  OF  ENGLISH  at  the 
University  of  Cincinnati  has  an  opening  ef¬ 
fective  September  1, 1978  foran  assistant 
Professor  who  is  an  experienced  journalist 
(5  years  professional  experience  in  print 
media)  with  a  MA  and  previous  teaching 
experience.  Primary  responsibilities:  teach 
two  courses  in  journalism  and  supervise 
interns.  Write:  Professor  Nancy  Harvey, 
Dept,  of  English,  University  of  Cincinnati, 
Cincinnati,  OH  45221. 


JOURNALISM  teaching  position  for  one 
semester,  January  16,  1978-May  13, 
1978.  Courses  to  be  taught  include  survey 
courses  in  mass  media  and  possibly  a 
graduate  research  course.  PhD  in  mass 
communication  or  journalism  preferred. 
Master's  degree  required.  Deadline  tor  ap¬ 
plication:  January  5,  1978.  Send  resume, 
transcripts  and  3  letters  of  recommenda¬ 
tion  tO:  Dr.  Gilbert  0.  Maienknecht,  Chair¬ 
man,  Journalism  Dept.,  Anspach  Hall, 
Central  Michigan  University,  Mt.  Pleasant, 
Ml  48859.  CMU  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 


HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER  DAILY 

Publisher  for  13,000  daily  in  Zone  2.  Ex¬ 
perience  in  both  news  and  advertising  de¬ 
sirable.  Salary  in  excess  of  $30,000  negot¬ 
iable.  Resume  to  Box  3248,  Editor  & 
Publisher. 


ADVERTISING 


AD  DIRECTOR 

Daily  and  Sunday  operation  seeks  advertis¬ 
ing  director.  Our  growing  market  necessi¬ 
tates  we  create  this  position.  Classified 
and  Display  managers  will  report  to  the  ad 
director.  Our  competitive  market  requires 
a  self-starter  who  can  direct  and  motivate. 
Send  resume  and  income  requirements  to ' 
Box  3282,  Editor  &  Publisher. 


ARTIST 


COMMERCIAL  ARTIST  for  expanding 
Creative  Service  Department.  Heavy  ex¬ 
perience  in  Newspaper  promotion  and  re¬ 
tail  layout.  Send  resume,  salary  require¬ 
ment  and  a  couple  of  representative  non- 
returnable  samples  to:  The  Ft.  Lauderdale 
News,  Personnel  Dept.,  101  North  New 
River  Dr.,  E.,  Ft.  Lauderdale,  FL  33302. 

An  Equal  Opportunity  Employer. 


CIRCULATION 


DISTRIBUTION  MANAGER 
We've  created  this  new  position  in  our  Cir¬ 
culation  Department  and  now  we're  look¬ 
ing  for  a  bright,  organized,  hard  working 
individual  to  fill  it. 

This  job  requires  previous  circulation  and 
distribution  experience  in  developing  and 
implementing  delivery  systems,  especially 
motor  routes.  You  will  work  directly  with 
our  Circulation  Director. 

The  position  offers  you  an  exciting  chal¬ 
lenge  to  develop  a  total  distribution  system 
for  a  Zone  5  daily  which  has  great  growth 
potential. 


HELP  WANTED 


CIRCULATION 


DIVISION  MANAGER 

Leading  Midwestern  metro  daily  and  Sun¬ 
day  is  looking  for  a  results-oriented  indi- 
viaual  to  join  their  circulation  team. 

This  individual  must  be  knowledgeable  in 
all  phases  of  carrier  delivery  and  have  the 
ability  to  generate  results  through  a  union¬ 
ized  organization. 

Excellent  salary  and  benefit  package.  If 
you  are  interested  in  learning  more  about 
this  challenging  and  rewarding  career, 
send  us  your  resume  describing  your  qual¬ 
ifications  and  salary  requirements. 

Box  3281,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR— voluntary  and 
paid  circulation  background.  Excellent 
opportunity  with  a  weekly  newspaper 
group.  Resume  to  Box  3290,  Editor  & 
Publisher. 


CIRCULATION 

Move  ahead  with  this  career  opportunity. 
6-day  a  week,  10,000  circulation  daily. 
Send  resume  and  salary  requirements  to 
Don  Howell,  P.O.  Box  860,  Hobbs,  NM 
88240. 


CIRCULATION  MANAGER  8,000  daily 
wants  district  manager  or  other  who  is 
ready  to  be  department  manager.  A  work¬ 
ing  manager  who  will  service,  collect,  in¬ 
struct  and  oversee  total  operations.  Good 
salary  plus  fringes.  Write  Box  3278,  Editor 
&  Publisher. 


SALES  COORDINATOR,  number  2  person 
in  Circulation  Sales  Department,  should  be 
experienced  with  dealers  operations  and 
some  single  copy  sales,  salary  up  to 
$14,000.  Send  complete  resume  to  Box 
3086,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER  ZONE  5 
Daily  operation  in  an  expanding  market. 
Demonstrated  ability  in  sales,  promotion 
and  administration  are  a  must.  Resume 
and  salary  requirements  to:  Ron  Mason, 
Manager,  The  Star-Beacon,  4626  Park 


HELP  WANTED 


DISPLAY  ADVERTISING 


NATIONAL  ADVERTISING 
MANAGER 

If  you're  marketing  oriented;  if  you've  had 
experience  dealing  with  national  ad  agen¬ 
cies  and  newspaper  rep  firms:  if  you're  a 
leader  and  a  motivator,  we'd  like  to  know 
more  about  you. 

We're  a  growing  200,000-)-  morning  daily 
and  Sunday  in  a  highly-competitive  North¬ 
west  metro  market.  We  offer  an  excep¬ 
tional  salary  and  benefit  package  and  an 
opportunity  to  grow. 

Interested:  Send  us  a  brief  resume  and 
salaiy  requirements.  Box  3238,  Editor  & 
Publisher. 


WANTED — good  advertising  counselor/ 
space  salesman  for  18,000  circulation 
award  winning  community  weeklies.  Two 
papers,  same  modern  shop,  sold  in  combi¬ 
nation.  Prefer  man  or  woman  with  2-3 
years  experience.  Will  consider  recent 
J-School  graduate  with  advertising  major 
and  sales  savvy.  We  pay  salary  and  com¬ 
missions,  have  good  fringe  benefits,  fur¬ 
nish  car  allowance.  You  can  live  in  major 
university  community  if  you  desire.  Send 
complete  resume  of  education,  personal 
and  experience  background.  You  MUST 
tell  us  your  income  requirements.  Box 
3250,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 
MANAGER 

Experienced  display  advertising  salesper¬ 
son  wanted  to  fill  position  offering  strong 
challenge  and  opportunity  in  fast-growing 
competitive  market  in  Zone  2.  If  you  are  a 
well-organized,  aggressive  salesperson 
who  can  provide  motivation  and  direction 
to  the  advertising  staff,  send  resume  and 
salary  history  to  Box  3291,  Editor  & 
Publisher. 


COMMUNITY  growth  demands  one  more 
sales  pro  for  our  young,  aggressive,  total 
selling  staff.  13,000  upperMidwest  daily 
needs  person  who  wants  to  learn  and  grow 
with  us.  Salary,  benefits  and  advancement 
opportunity  excellent.  Write  Box  3286, 
Editor  &  Publisher. 


SAN  JOSE  STATE  UNIVERSITY  offering 
two  assistant  professorships,  one  in  adver¬ 
tising  and  one  in  broadcast  news,  begin¬ 
ning  fall,  1978.  Appointments  are  pro¬ 
bationary,  with  salary  range  of  $14,256  to 
$17,136.  Strong  professional  experience 
required;  PhD  preferred.  Advertising  can¬ 
didates  must  be  prepared  to  handle  variety 
of  courses  offered  within  a  comprehensive 
BA  program.  Broadcast  journalism  candi¬ 
dates  must  be  prepared  to  handle  skills 
and  production  courses  in  radio-television 
news  and  to  teach  other  subjects  in 
journalism-mass  communications.  Write  to 
Dr.  Dennis  E.  Brown,  Chairman,  Depart¬ 
ment  of  Journalism  and  Advertising,  San 
Jose  State  University,  San  Jose,  CA 
95192.  Deadline  February  15,  1978.  Af¬ 
firmative  Action/Equal  Opportunity 
Employer. 


ADMINISTRATIVE 


TWO  FLORIDA  weekly  newspapers,  60,000 
circulation,  in  dynamic  Broward  County, 
need  capable  General  Manager  im¬ 
mediately.  Papers  part  of  national  news¬ 
paper  group.  Sales  strength  would  be  help¬ 
ful  and  working  knowledge  of  all  depart¬ 
ments  essential.  Top  salary  and  great 
fringe  benefits  to  right  person.  Write  Box 
3242,  Editor  &  Publisher. 

EXECUTIVE  ASSISTANT 
TO 

VICE  PRESIDENT  OPERATIONS 
Major  Metropolitan  Daily  has  an  immediate 
opening  for  an  Executive  Assistant  familiar 
with  financial  analyses  (present  value, 
IRR,  DCF,  etc.).  Applicants  must  be  ca¬ 
pable  of  dealing  with  mathematical  rela¬ 
tionships,  knowledgeable  of  statistical 
analysis,  principals  of  standard  deviations 
and  computation  and  use  of  probability 
theory.  Exposure  to  integrated  manufac¬ 
turing  and/or  fabricating  of  perishable 
products  helpful;  MBA  desirable.  If  you  are 
a  self  starter,  personable,  detail  oriented, 
capable  of  challenging  tradition,  and  will¬ 
ing  to  work  long  hours,  send  your  resume 
and  salaiY  requirements  tO:  Box  3231, 
Editor  &  Publisher. 


A  starting  salary  in  the  mkJ-teens  with  fu¬ 
ture  challenges  and  growth  opportunities 
for  the  right  person.  Along  with  com¬ 
prehensive  medical,  dental  and  life  insur¬ 
ance  coverage  and  retirement  plan. 

Our  Circulation  Department  is  fully  com¬ 
puterized  and  ready  to  support  dynamic 
circulation  programs.  If  you  are  willing  to 
work  hard  to  achieve  realistic  goals,  send 
resume  to  Mike  Fisch,  Rochester  Post  Bul¬ 
letin,  Box  6118,  Rochester,  MN  55901. 


ASSISTANT  circulation  manager  for  9,000 
circulation  evening  daily  and  12  weeklies. 
Excellent  fringe  benefits  and  chance  for 
advancement.  Call  or  write:  Philip  Vega, 
814  N.  Washington,  Junction  City,  KS 
66441,  (913)  762-5000. 


CIRCULATION  MANAGER 
Small  daily  located  in  Colorado.  Opportu¬ 
nity  for  second  man  to  move  up  along  with 

frowth  on  small  chain.  Send  resume  to  Box 
251,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  15,000  eve¬ 
ning  and  Sunday  7-day  eastern  North 
Carolina  growing  newspaper.  Applicants 
experience  should  include  all  phases  circu¬ 
lation  operation  including  PIO,  motor 
routes,  little  merchant.  Must  be  strong  in 
promotion  and  collections.  Super  career 
growth  opportunity  for  take-charge  person 
to  build  a  strong  department.  Include  ex¬ 
perience  and  salary  requirements  in  re¬ 
sume.  Box  3197,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
22,000  afternoon  offset  daily  needs  an 
energetic,  objective-oriented  person  who 
can  conceive,  plan,  organize,  implement 
and  manage  effective  promotion,  sales, 
service  and  collection  programs  in  growing 
Zone  4  market.  The  person  we  seek  is 
thoroughly  knowledgeable  of  all  circulation 
aspects,  is  very  strong  in  human  relations 
and  is  able  to  provide  quality  leadership. 
Position  offers  opportunity  for  personal 
and  professional  development,  achieve¬ 
ment-oriented  pay  and  excellent  fringe 
benefits.  If  you  want  to  learn  more  about 
this  challenging  and  rewarding  opportu¬ 
nity,  send  resume  describing  yourself, 
education  and  experience  to  Box  3144, 
Editor  &  Publisher. 


Ave.,  Ashtabula,  OH  44(X}4. 


CLASSIFIED  MANAGER  experienced  to 
manage  inside  and  outside  sales.  Manager 
will  be  required  to  make  outside  calls. 
Send  resume  to  Box  3289,  Editor  & 
Publisher. 


CLASSIFIED  MANAGER  wanted  for 
16,000  ABC  daily  in  North  Central  Texas, 
35  miles  north  of  Dallas-Fort  Worth.  Lake 
area.  Rapidly  expanding  university- 
industrial  and  agricultural  community. 
Need  aggressive,  innovative  salesperson  to 
train  and  manage  staff  of  6.  Send  resume 
to  Fred  Patterson,  Denton  Record- 
Chronicle,  Box  369,  IJenton,  TX  76201. 


CLASSIFIED  MANAGER  for  Southern 
Georgia  small  daily/weekly  combination.  5 
in  department.  Full  authority.  $13,000 
guaranteed  plus  gain  commission.  Geo¬ 
graphically  ideal.  Plenty  of  cultural  advan¬ 
tages.  Career  opportunity  for  right  man  or 
woman.  Box  3212,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


ADVERTISING  DIRECTOR  to  manage 
young  ad  staff  of  a  growing  19,000  PM 
offset  daily,  located  in  pleasant  New  Eng¬ 
land  community.  Long  term  commitment. 
Salary  open.  Send  resume  and  goals  to  Box 
3112,  Editor  &  Publisher. 


FLORIDA'S  fastest  growing  weekly,  over 
100,000  circulation,  needs  several  aggres¬ 
sive  advertising  sales  people.  If  you  enjoy  a 
competitive  market  situation  and  would 
like  to  earn  a  good  salary  plus  the  indus¬ 
try's  highest  commission  pay  plan,  hos¬ 
pitalization,  vacation,  etc.,  send  resume  at 
once,  in  confidence,  to  Box  3249,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR— Top  quality, 
twice  weekly  suburban  needs  manager 
who  can  keep  staff  working  productively, 
who  is  alert  to  selling  opportunities,  new 
ideas.  Top  benefits,  pleasant  surround¬ 
ings,  salary  and  incentive  open.  R.  Burton, 
TIMES  Publications,  3484  Far  Hill  Ave., 
Dayton,  OH  45429. 


NATIONAL  ADVERTISING  SALES 
Regional  representative  for  major  news¬ 
papers  offering  junior  sales  position  in  San 
Francisco.  Preferred  candidate  will  have 
two,  or  more,  years  in  newspaper  advertis¬ 
ing  sales,  market  research,  or  marketing 
services.  /\gency  or  magazine  background 
OK  too.  Call  (415)  421-7946  or  send  re¬ 
sume  to  Western  States  Association,  110 
Sutter  St.,  San  Francisco  94104. 


FLORIDA  award-winning  daily  in  skyrocket¬ 
ing  market  wants  achiever-motivator,  ex¬ 
perienced  in  sales  management,  to  under¬ 
study  advertising  director,  eventually  tak¬ 
ing  charge  of  big,  highly  skilled,  hard- 
charging  staff.  (Sun,  sand,  and  saltwater 
plus  $20M  in  nation's  most  desirable  ciiy.) 
Box  3294,  Editor  &  Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Hease  be  selective  in 
the  number  of  clips  submit¬ 
ted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never  sub¬ 
mit  complete  newspapers  or 
magazines  unless  specific¬ 
ally  called  for. 

Editor  &  Publisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplacable  material. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRESSROOM 


YOU 

•  Produce  lively,  appealing  pages  and  in¬ 
triguing  headlines, 

•  Are  demanding  and  constructive  when 
you  edit  copy, 

•  Work  smoothly  with  people  and  could 
step  in  for  the  department  editor ...  or 
take  that  job  eventually, 

•  Know  that  meeting  deadlines  is  what 
makes  the  whole  paper  possible, 

•  Think  the  lifestype-living-trend  section 
can  be  the  most  interesting  in  the  pa¬ 
per. 

We  want  to  know  more  about  you  as  we 
choose  a  new  copy/layout  editor  for  our 
lifestyle  department  desk.  Write  us  about 
you,  your  strong  points  and  weak  points, 
about  your  goals,  philosophy,  visions  .  .  . 
and  how  you'll  achieve  them.  Tell  us  why 
you  want  this  particular  job  with  The  Char¬ 
lotte  Observer.  And  send  along  several  of 
your  best  clips  and  tearsheets  and  the 
names  and  telephone  numbers  of  three 
professional  references  we  can  check  im¬ 
mediately. 

Write  to:  Beth  Resler,  Carolina  Living 
Editor,  The  Charlotte  Observer, 
P.O.  Box  2138,  Charlotte, 
North  Carolina  28233.  An 
Equal  Opportunity  Employer. 


ASSOCIATE  EDITOR 

Editor  of  10.  locally  edited  community 
newspai:>ers  in  afluent  northshore  suburb 
of  Chicago  needs  an  associate.  Authorita¬ 
tive.  seasoned  journalist  with  maturity  and 
confidence  to  communicate  news  ideas  to 
large  staff  is  needed.  Ability  to  help  estab¬ 
lish  and  enforce  style  and  performance 
standards,  share  administrative  burdens, 
work  in  field  with  news,  photo  staffs  to 
develop  depth,  quality  coverage  of  each 
community.  Minimum  5  years  news/ 
administrative  experience.  Good  salary 
and  benefits  (package.  Submit  resume  to 
Alice  Schaefer,  Pioneer  Press.  Inc.  1232 
Cebtral  Ave.,  Wilmette,  IL  60091. 

A  subsidiary  of  Time,  Inc. 

Equal  Opportunity  Employer  M/F 


ENTERTAINMENT  TV  WRITER— Experi¬ 
enced  newspaper  writer  knowledgeable  in 
local  TV  coverage,  films,  live  theater.  No 
ivory  tower  types  afraid  to  work  entertain¬ 
ment  as  a  news  beat.  We  want  a  hard¬ 
working  reporter  who  can  interestingly  and 
consistently  produce  3  TV  columns  per 
week  with  heavy  emphasis  on  local  per¬ 
sonality  and  programming,  as  well  as  pro¬ 
vide  interviews,  features  and  some  reviews 
in  other  fields.  Desk  experience  helpful 
(layout,  copy  editing,  heads).  Capital  area 
offers  Saratoga  Performing  Arts  Center, 
top-grade  professional  music,  theater  and 
dance,  very  heavy  summer  theater  activity 
in  numerous  colleges.  Send  resume,  clips 
and  salary  requirements  to  William  M. 
Dowd,  Managing  Editor,  The  Knickerbock¬ 
er  News,  645  Albany  Shaker  Rd.,  Albany, 
NY  12201.  No  Phone  Calls. 


CITY  EDITOR 

The  Metro-East  Journal,  a  40,000  PM,  has 
opening  tor  city  editor  to  direct  hard  news 
coverage  in  competitive  metro  area  of 
Southwestern  Illinois;  must  be  skilled  in 
reporting,  copy  editing,  staff  supervision 
and  news  development:  salary  in  high 
teens;  opportunity  for  advancement  in  Il¬ 
linois  group.  Reply  to;  Keith  Stewart, 
Lindsay-Schaub  Newspapers.  P.O.  Box 
789,  Decatur.  IL  62525. 


CITY  EDITOR 

Because  of  a  promotion  within  our  organi¬ 
zation,  we  have  an  opening  for  city  editor. 
Job  involves  supervising  7  reporters  and  2 
photographers,  developing  enterprising 
feature  and  photo  assignments,  guiding 
investigative  reporting,  assisting  in  plan¬ 
ning  and  budgeting.  14,000-circulation 
M-Sat.  p.m.  in  a  major  university  commun¬ 
ity.  Must  have  previous  reporting  and  desk 
experience.  Send  detailed  resume  to 
Thomas  S.  Jenks,  editor,  (lorvallis 
Gazette-Times,  Box  368,  Corvallis,  Ore. 
97330.  We  are  an  Equal  Opportunity 
Employer. 


When  answering  an  E&P  Box 
number  be  sure  to  inclutje 
only  non-returnable  clips 
and  samples. 


MAJOR  West  Florida  AM  has  an  immediate 
opening  for  an  experienced  sports  desk- 
man  or  woman  who  prefers  the  newsroom 
to  the  locker  room.  We've  got  great  writers 
who  know  everything  about  the  Sport  of 
Kings  but  who  have  trouble  with  the  King's 
English.  We  need  a  competant  copyeditor, 
able  and  willing  to  butt  heads  with  young, 
talented  jocks.  Do  not  waste  your  time  and 
ours  applying  unless  you  already  caught 
the  misspelled  word  in  this  ad  and  are  an 
educated,  dedicated  sports  newsperson 
willing  to  work  “at  home"  while  others  are 
at  the  games.  Solid  professional  and 
character  references  required.  Write 
Buddy  Baker,  1  News- Journal  Plaza,  Pen¬ 
sacola,  FL  32501. 


REPORTER  with  at  least  three  years  ex-, 
perience  all  beats  needed  by  25M  circula¬ 
tion  California  daily  in  heart  of  Sacramento 
Valley.  Strong  emphasis  on  local  news. 
Must  be  able  to  handle  deadline  pressure. 
VDT  experience  helpful.  Salary  commen¬ 
surate  with  experience,  benefits  include 
health  insurance,  profit-sharing  plan.  Very 
attractive  in  university  town  with  many 
recreational  advantages.  Write:  General 
Manager,  Chico  Enterprise-Record,  Box  9, 
Chico.  CA  95927. 

SPORTS 
COPY  EDITOR 

THE  ST.  LOUIS  POST-DISPATCH  is  look¬ 
ing  for  a  copy  editor/layout  person  with 
wide  ranging  experience  and  ability  to  fill 
one  of  its  top  sports  department  positions. 
Please  send  thorough  resume,  layout  sam¬ 
ples  and  writingclips  to  Box  3243,  Editor  & 
Publisher. 


EXPERIENCED  reporter-photographer 
wanted  by  South  Arkansas  weekly  to  cover 
city  hall,  general  and  features  news.  $150 
to  start  with  raises  if  satisfactory.  Long 
hours,  but  we  take  pride  in  trying  to  im¬ 
prove  our  product  and  will  appreciate 
competence  and  sincere  effort.  Send  re¬ 
sume,  samples  to  Pete  Conover,  managing 
editor.  News  Observer,  Box  798,  Crossett, 
AR  71635. 


MANAGING  EDITOR 

NORTHERN  CALIFORNIA  17,000  morning 
daily  seeks  community-minded  person 
with  strong  organizational  skills,  ability  to 
work  in  tightly  coordinated  four-paper 
group,  flair  for  developing  heavy  flow  of 
local  news  (right  down  to  the  grass  roots) 
and  zest  for  a  highly  competitive  news  en¬ 
vironment.  Send  resume  with  brief  outline 
of  your  main  strengths  and  weaknesses  (if 
any)  to  Box  3236,  Editor  &  Publisher. 


COPY  EDITOR  who  can  run  slot.  Zone  1 
medium  PM.  Start  at  $350.  Box  3232, 
Editor  &  Publisher. 


GROWING  newspaper  group  in  New  River 
Valley  of  Virginia  is  looking  for  professional 
to  take  over  Managing  Editor  spot  on  twice 
weekly  in  University  town.  Position  pro¬ 
vides  substantial  financial  and  profes¬ 
sional  development.  Beginning  salary  is 
livable.  Contact  Lea  Campbell,  P.O.  Box 
772,  Radford,  VA  24141. 


ALL-AROUND  desk  person  with  slot  poten¬ 
tial.  Should  be  strong  on  layout  and  able  to 
perform  well  under  pressure.  VDT  helpful 
but  not  necessary.  115M  multi-edition 
Pacific  Northwest  PM.  Write  Personnel  Di¬ 
rector,  the  Oregon  Journal.  1320  SW 
Broadway,  Portland,  OR  97201. 


LAY  MEDICAL  EDITOR  to  produce  tape- 
recorded  summaries  of  medical  conven¬ 
tions  for  Southern  California-based  audio 
publication.  Resume  to  P.  0.  Box  712, 
Glendale.  Calif.  91209. 


IMMEDIATE  OPENING  for  innovative  desk 
person/relief  news  editor.  Our  27  M  AM  has 
35  person  editorial  staff  and  is  recognized 
as  one  of  the  most  prestigious  newspapers 
in  the  Pacific  Northwest.  Applicants 
should  have  imaginative  skills  in  editing, 
news  judgment  and  makeup.  Salary: 
$15,000- .  Inquiries  to  Executive  Editor, 
Lewiston  Morning  Tribune.  Lewiston,  ID 
83501.  Phone  (208)  743-9411. 


STAFF  of  Zone  5  12M  daily  wants  experi¬ 
enced.  creative  leader  as  managing  editor. 
Write  Box  3279.  Editor  &  Publisher. 


MANAGING  EDITOR  for  sharp  Texas 
monthly  newspaper  with  a  new  look.  Write 
plain-talk,  set  up  a  darkroom  from  scratch 
and  produce  top  photos.  Responsible  for 
all  editing,  headwriting  and  layout.  14-24 
pg.  paper.  One  other  staff  reporter. 
$700/mo.  If  you're  working  for  quality  and 
not  money  send  best  3  non-returnable 
clips  or  SASE  to  Texas  Farm  and  Ranch 
Journal,  200  E.  Main,  Round  Rock,  TX 
78664.  Ad  sales  a  plus! 


EXPERIENCED  ad  sales  person  for  Texas 
monthly  farm  and  ranch  newspaper.  If 
you're  dynamite  on  the  phone  and  can  sell 
up  to  1000  ad  inches  a  month  for  a  quality, 
good  looking  publication,  send  us  a  letter 
selling  yourself.  $6(X)/month  plus  good 
commission.  Texas  Farm  and  Ranch  Jour¬ 
nal,  200  E.  Main,  Round  Rock,  TX  78664. 


RESEARCH  WRITER  needed  to  cover  re¬ 
search  activities  at  Virginia  Tech.  Land- 
Grant  University  with  student  enrollment 
of  about  20,000  in  7  colleges.  Writer  will 
also  report  on  newsworthy  events  in  Col¬ 
lege  of  Architecture.  Skills  needed  in 
translating  research  activity  into  non¬ 
technical  language  for  general  public  via 
mass  media  and  specialized  publications. 
Degree  required,  plus  3  years  experience. 
Should  have  some  newspaper  experience. 
Starting  salary  $12,000.  Request  applica¬ 
tions  from:  Ann  Weisend,  Personnel  Of¬ 
fice,  324  Burruss  Hall,  Virginia  Tech. 
Blacksburg,  VA  24061.  VPI  and  SU  is  an 
Affirmative  Action/Equal  Opportunity 
Employer. 


NEWS  EDITOR 

Medium-sized  Zone  5  daily  needs  person 
to  work  with  managing  editor  to  improve  a 
quality  daily  and  Sunday  product.  Report¬ 
ing,  copy  desk  experience  a  must.  Prefer 
experienced  as  city  editor  or  news  editor. 
Design  skills,  editing  talent,  ability  to 
supervise,  organize  copy  desk  a  must. 
Electronic  editing  background  helpful  but 
not  required.  Salary  mid-teens  and  excel¬ 
lent  fringe  benefits.  Send  resume  to  Box 
3292,  Editor  &  Publisher. 


EDITORIAL  PAGE  EDITOR 
We  need  a  first  rate  editor  who  desires  the 
challenge  and  fun  of  putting  out  the  best 
editorial  page  in  Kansas — and  among  the 
best  in  the  Midwest.  That  means  a  person 
with  solid  judgment,  fine  writing  skills,  the 
ability  to  understand  and  relate  to  our 
community  and  our  state,  and  the  organi¬ 
zational  talents  to  direct  the  work  of  sev¬ 
eral  others.  Please  send  resume  and  clips 
to  E.  R.  Lambert,  Publisher,  Wichita  Eagle 
and  Beacon,  P.O.  Box  820,  Wichita,  KS 
67201. 


EDITOR  FOR  THE 
CAPE  COD  TIMES 

The  daily  and  Sunday  newspaper  for  Cape 
Cod,  Martha's  Vineyard  and  Nantucket 
(circulation  33,000  and  growing)  is  now 
searching  for  a  creative  and  seasoned  per¬ 
son  to  fill  the  position  of  editor.  This  is  a 
front  line  challenge  and  involves  full  re¬ 
sponsibility  for  our  day  to  day  news  opera¬ 
tion,  developing  the  best  from  a  talented 
staff.  Good  salary,  attractive  benefits,  a 
great  place  to  live.  In  your  letter  please 
describe  your  philosophy  of  managing  a 
news  department.  Reply  to  Scott 
Himstead,  Publisher,  Cape  Cod  Times,  319 
Main  St.,  Hyannis,  MA  02601. 


AGRICULTURAL  journalist  wanted  for 
challenging  position  with  national  field- 
journalism  agency.  Work  with  national  ag¬ 
ricultural  clients  writing  feature  stories, 
producing  slide  shows,  brochures,  etc. 
Occasional  travel  throughout  the  US  and 
Canada.  Farm  background,  plus  2-3  years 
of  writingand  photographyexperience,  is  a 
must.  Frieberg-Frederick  &  Associates, 
314  E.  14th  St.,  Cedar  Falls.  lA  50613. 


THE  EUGENE  REGISTER-GUARD  is  ac¬ 
cepting  applications  for  the  full-time  posi¬ 
tion  of  reporter.  Applicants  must  have  at 
least  3  years  of  recent  daily  newspaper  ex¬ 
perience  in  writing  news  and  feature 
stories.  Applicants  must  have  obtained  a 
four-year  college  or  university  degree, 
must  have  knowledge  of  the  English  lan¬ 
guage  and  its  use  in  writing  against  daily 
deadlines,  must  be  proficient  typist  and 
must  possess  interviewing  skills.  Salary: 
$287-$441  per  week.  Qualified  applicants 
only  should  submit  a  letter  of  application 
and  a  resume  (no  telephone  calls)  no  later 
than  January  15,  1978,  to  Personnel  De¬ 
partment,  Eugene  Register-Guard,  P.O. 
Box  10188,  Eugene,  OR  97440. 


PRESSMAN  for  24-page  Cottrell  V-22.  All 
fringes  paid.  Profit  sharing.  Excellent  op¬ 
portunity  for  two-thirder.  Call  or  write 
Robert  Myres,  El  Dorado  Times,  El  Dorado, 
Kans.  (316)  321-1120. 


PRESSROOM  Cottrell  V-25.  Experience 
necessary.  Top  salary  and  benefits  for 
qualified  persons.  Contact  Chet  Achord: 
(713)  452-4761,  collect.  Houston,  TX. 


PRESSMAN  for  small  daily  with  outside 
printing.  Newsking  Press  experience.  Zone 
8.  Send  resume  to  Box  3247,  Editor  & 
Publisher. 


PRESSMAN— strong  on  maintenance  and 
ready  to  move  up  to  plant  supervisor  for 
our  third  (lobster)  shift.  $18,000  salary, 
plus  excellent  paid  benefits  and  future. 
Mixed  newspaper-commercial  printing  op¬ 
eration  with  new  12  unit,  three  Suburban 
folder  in-line  Goss  press.  Call  or  write: 
Trumbull  Printing,  Trumbull.  CT  06611. 
(203)  261-2548. 


PRESSMAN  FOR  20-PAGE  GOSS  Com¬ 
munity  with  Suburban  folder.  Print  5-day 
afternoon  daily,  plus  few  other  small 
periodicals.  New  equipment.  Good  work 
environment  in  choice  living  area.  Pros¬ 
perous  small  city  of  12,0(X),  Good  schools, 
college,  prime  outdoor  recreation.  Paid  in¬ 
surance,  good  fringes.  Opening  early 
spring.  Write;  Publisher,  The  Riverton 
Ranger,  Elox  993,  Riverton,  WY  82^1. 


PRODUCTION  MAINTENANCE 
Experienced  mechanic  or  erector  on  Cot¬ 
trell  and  King  Presses  wanted.  Salary 
open,  very  liberal  fringe  benefits.  Send  re¬ 
sume  to  Box  3283,  Editor  &  Publisher.  Will 
pay  to  relocate  to  Zone  2. 


PRODUCTION 


PRODUCTION  MANAGER  needed  for  5  day 
Sun  Belt  daily.  $3(X)  per  week.  New  plant, 
press.  Experience  required.  Box  3244, 
Editor  &  Publisher. 


PRODUCTION  SUPERINTENDENT 
Position  open  for  qualified  person  with  hot 
metal  background,  and  one  who  possesses 
the  thorough  knowledge  and  experience  to 
make  the  transition  to  photocomposition. 
Must  be  management  oriented  and  a  per¬ 
son  of  strong  convictions.  Excellent  salary 
and  fringe  benefits. 

Eastern  newspaper— continuous  operation 
for  three  quarters  of  a  century.  Send  com¬ 
plete  resume  to  Box  3183,  Editor  & 
Publisher. 


PROMOTION 


PROMOTION  MANAGER  wanted  by  Mid¬ 
west  daily.  Super  place  to  raise  a  family. 
Ideal  candidate  should  now  be  doing 
bright,  creative  ads  and  promotion  mate¬ 
rial  for  advertising,  circulation  and  edito¬ 
rial.  If  you  would  like  to  run  yourown  show, 
write  and  tell  us  about  yourself.  All  replies 
will  be  held  in  strictest  confidence.  Feel 
free  to  send  samples  of  your  best  ideas. 
Write  Box  3287,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


PUBLIC  INFORMATION  DIRECTOR— Pinal 
County  Community  College  District.  3 
years  experience  with  newspapers  or  re¬ 
lated  field.  Must  be  skilled  .photographer 
and  darkroom  technician;  design  and  pro¬ 
duce  printed  materials;  graphics  and 
production  know-how  a  must;  knowledge 
of  radio  broadcasting  important.  Applica¬ 
tion  deadline  December  30.  Call  personnel 
office  (602)  723-4141,  ext.  290  or  291. 
Equal  Opportunity  Employer. 


SALES 


SALES  REPRESENTATIVE  needed  im¬ 
mediately  for  expanding  nationally  known 
advertising  feature.  Area  includes  Mis¬ 
souri,  Illinois,  Iowa.  Newspaper  back¬ 
ground  necessary.  Above  average  pay  ben¬ 
efits  $14,0(X)-$20,000.  Travel  necessary. 
Responses  confidential.  Address  replies 
tO:  Personnel  Dept.,  P.O.  Box  310,  Stras- 
burg,  VA. 
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Positions  Wonted.. 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


WANT  TO 
APPEAR  IN 
OUR  CENTERFOLD? 


ADMINISTRATIVE  ' 

TALENTED,  hard-working  young  executive 
with  8  years  management  experience  in 
daily  group  operation  looking  for  new 
career  challenge.  Experience  in  advertis¬ 
ing,  promotion,  research,  and  general  ad¬ 
ministrative.  MBA.  Box  3195,  Editor  & 
Publisher. 


Scan  the  names  in  E&P's  center¬ 
fold,  Newspeople  in  the  News.  ; 
You'd  be  surprised  at  how  many 
of  them  were  once  Newspeople  I 
in  E&P's  Classified  Section!  I 

Here's  a  brief  sampling  of  quotes 
attached  to  news  releases  to  our 
Newspeople  in  the  News  editor; 

“Thanks  E&P — 120  resumes 
didn't  do  what  your  ‘jobs 
wanted'  did." 

"Happy  Central  Pa.  Editor" 

"Incidentally,  I  first  learned  of 
this  job  through  a  classified  ad 
I  ran  in  E&P  for  two  weeks!  Con¬ 
gratulations  upon  having  one  of 
the  best  and  far-reaching  em¬ 
ployment-seeking  services  in' 
theU.S.!" 

S.G. 

"I  received  my  new  job  through 
an  ad  in  E&P — thanks!" 

N.N. 

“The  editor  saw  my  ad  in  E&P.  In 
fact,  he  got  his  job  the  same  way! 
Success  through  E&P  Classi¬ 
fieds!" 

M.W. 

"  For  months  I  sent  out  resumes. 
Then  I  placed  a  classified  ad  in 
your  Positions  Wanted  section. 
The  response  was  outstanding 
to  say  the  least.  I  am  pleased  to 
report  that,  thanks  to  the  effec¬ 
tiveness  of  your  Positions 
Wanted  section,  I  have  located 
the  exact  type  of  position  I  have 
for  8  months  been  seeking,  in 
the  exact  geographical  area 
I  had  hoped  to  find.  Without 
E&P,  I  would  not  have  been  so  j 
fortunate." 

D.L 

Many  thanks  to  all  of  the  above. 
It  was  indeed  a  pleasure  to  read 
about  you! 

If  you're  a  potential  newsmaker, 
send  us  your  Positions  Wanted 
ad.  You  just  might  see  your 
name  in  our  magazine — or  by- 
lined  in  someone  else's  news¬ 
paper! 


ARTIST/CARTOONIST 
Young  major  metro  cartoonist  wants  out  of 
big  city  rat-race.  Local  editorial  cartoons, 
tabloid  covers,  color  illustrations,  etc.  Will 
do  it  all  to  locate  in  smaller  city.  Box  3284, 
Editor  &  Publisher. 


_ CIRCULATION _ 

CIRCULATOR:  Presently  assistant  circula¬ 
tion  manager  on  medium  size  AM,  PM  daily 
in  competitive  area.  12  years  management 
experience,  wishes  to  relocate  as  manager 
or  staff  position  on  metro  paper.  Box  3262, 
Editor  &  Publisher. 

ABLE,  youthful  circulator  seeks  manage¬ 
ment  post.  Not  flashy,  but  steady  and 
hardworking.  Box  3233,  Editor  & 
Publisher. 

CIRCULATION  DIRECTOR  of  medium¬ 
sized  publication — experienced  in  all  ph¬ 
ases  desires  to  re-locate  in  Zones  3  or  4.  All 
replies  confidential.  Box  3275,  Editor  & 
Publisher. 

MATURE  CIRCULATOR:  head  of  small 
daily,  looking  for  medium  size  publication. 
10  years  experience  all  areas  with  prov¬ 
en  track  record.  Box  3288,  Editor  & 
Publisher. 


E&P  CLASSIFIEDS  bitious  and  uniqu 

j  .  .  .  newspaper  staff 

We  produce  /obs  for  ttewspaper  people!  \  Ejjtor  &  Publishr 
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DISPLAY  ADVERTISING 

START  OUT  1978  RIGHT!  Ad  Director.  10 
years  retail,  15  classified  management. 
MBO  believer,  training  and  motivation  ex¬ 
pertise.  Heavy  suburban  experience.  Box 

3190,  Editor  &  Publisher. 

AGGRESSIVE  Ad  Salesman  with  morning 
daily,  looking  for  similar  position  in  Zones 
1,2,4,5,9.  Contact  L.  Grant,  P.O.  Box  311, 
New  Haven,  CT  06502. 

_ EDITORIAL _ 

GLUB  .  .  .  GLUB  .  .  .  GLUB.  Don’t  banish 
me  to  J-Grad  School!  Ivy  League  Magna 
Cum  Laude,  23.  very  canny,  seeks  report¬ 
ing  spot.  College  Editor;  Washington,  D.C. 
legman  for  syndicated  columnist:  National 
magazine  freelance  clips.  Will  Greyhound 
any  Zone  for  good  interview.  Box  3193, 
Editor  &  Publisher. 

CLIMAXING  30-YEAR  top  performance 
editor  leading  energy  and  general  business 
magazines.  Now  seek  weekly  newspaper, 
energy  periodical  or  public  relations.  Box 

3191,  Editor  &  Publisher. 

PRIZEWINNING  FEATURE  WRITER,  AVz 
years  experience.  Trends,  humor,  human 
interest,  TV  and  other  commentary.  Clips. 
Box  3215,  Editor  &  Publisher. 

1  SPORTS  —  WRITER/photographer/desk- 
man.  Recent  college  grad  with  a  lot  of  ex- 
I  perience  in  ALL  aspects  of  sports  depart- 
I  ment  work.  Box  3235,  Editor  &  Publisher. 

INNOVATIVE,  ambitious  young  managing 
editor  of  medium-sized  daily  seeks  spot  on 
desk  of  top-flight  metro.  I've  increased  cir¬ 
culation  8.4%  and  more  than  doubled 
reader  interest  in  a  highly  competitive 
market.  Mature  news  judgment,  top  de¬ 
sign  skills.  Prefer  Zone  9.  Box  3254,  Editor 
&  Publisher. 

ASSISTANT  NIGHT  NEWS  EDITOR  with 
sportswriting  experience  on  30M  AM  daily 
seeks  news  or  sports  slot  position  on  PM 
paper.  South  or  southwest  preferred,  but 
all  offers  will  be  considered.  Box  3237, 
Editor  &  Publisher. 

WOMAN  SPORTSWRITER  22,  BJ,  VDT 
trained.  Experienced,  hardworking,  am¬ 
bitious  and  unique.  Interested  in  joining  a 
newspaper  staff  anywhere.  Box  3253, 
Editor  &  Publisher. 


_ EDITORIAL _ 

GOOD  REPORTER  with  pizazz,  super  story 
ideas.  Ivy  League,  1  year  experience — city 
hall,  features,  columns.  My  fresh  approach 
can  be  yours.  Box  3179,  Editor  & 
Publisher. 

HAVE  EDITED  copy,  laid  out  pages  7  years. 
Like  to  write,  use  camera.  Seek  varied  job. 
Travel  a  plus.  Box  3175,  Editor  & 
Publisher. 

REPORTER  with  5  years  experience  look¬ 
ing  west  to  Zone  9.  BA-J,  MA-Communica- 
tions.  VDT  and  photography  experience. 
Clips,  references,  resume  on  request.  Box 
3137,  Editor  &  Publisher. 

SPORTS  are  much  more  than  stats  and 
weekend  obituaries.  Color,  depth,  imagi¬ 
nation  should  figure  in,  along  with 
thoroughness.  Am  looking  for  advance¬ 
ment  to  a  larger  daily  with  my  own  staff  to 
work  with.  Box  3118,  Editor  &  Publisher. 

ACTION  SPORTS  from  a  journalist  who 
brings  a  wide  range  of  experience  to  the 
press  box.  An  excellent  writer  with  im¬ 
aginative  and  thorough  editing  skills,  I 
would  like  to  move  up  to  a  larger  daily  with 
better  pay.  Box  3115,  Editor  &  Publisher. 

MUSIC/ARTS  CRITIC,  GENERAL  ENTER¬ 
TAINMENT  AND  FEATURES  WRITER,  7 
years  experience  include  layout  and  edit¬ 
ing,  J-school  teaching,  national  magazine 
freelancing.  Prefer  daily  in  Zones  9,  1  or  2. 
Resume,  references  and  clippings  avail¬ 
able.  Box  3078,  Editor  &  Publisher. 

COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 

FORMER  weekly  and  small  (17,000)  daily 
editor  now  with  large  daily  group,  seeks 
return  to  community  involvement  as  take- 
charge  editor  of  small  daily  or  weekly. 
Totally-qualified  non-drinker.  Zones  4,  9. 
Box  2070,  Editor  &  Publisher. 

CANADIAN  reporter,  24,  single,  seeks  re¬ 
porting  position  in  Zones  9,6,4.  Experi¬ 
ence:  makeup  editor  for  big-city  enter¬ 
tainment  section,  copy  editing,  2  years 
with  wire  service.  Interested  in  entertain¬ 
ment  reporting  but  will  consider  other  of¬ 
fers  and  Zones.  Box  3230,  Editor  & 
Publisher. 

FINANCIAL  WRITER/EDITOR/COLUMNIST 
with  6  years  with  an  investment  publica¬ 
tion  with  national  circulation,  in  charge  of 
the  news  department  for  5  years.  With  a 
bachelor's  degree  in  journalism  and  a  mas¬ 
ter's  degree  in  business,  I  can  add  reader- 
ship  to  your  financial  section  by  producing 
lively  stories  that  will  appeal  to  a  wide 
spectrum  of  the  audience.  Box  3234, 
Editor  &  Publisher. 

SPORTS,  general  assignment  reporter 
leaving  California  PM  for  the  family 
reasons.  Will  consider  any  offer  in  upper 
Midwest.  Contact:  209  Hayes,  Kaukauna, 
Wl  54130,  (414)  766-2001. 


_ EDITORIAL _ 

MISPLACED  SPORTS  VETERAN  SEEKS 
return  to  major  leagues.  Inside  or  Out. 
Quality  is  my  Credo,  California  my  prefer¬ 
ence. 

MR.  NOSCAB 
(602)  973-6136 

SELF-STARTER  who  interned  with  a  metro 
daily  and  covered  local  politics  for  college 
paper  wants  reporting  spot.  Persistent. 
Box  3276,  Editor  &  Publisher. 

SHIRT-SLEEVE  EDITOR.  Staff  direction- 
development.  Layout-graphics.  Editorial 
writing.  Community  involvement.  Done  it 
all.  Box  3285,  Editor  &  Publisher. 

DESK  SLOT  on  mid-size  daily  any  Zone 
sought  by  8  year  pro.  Good  heads,  layout 
are  what  I  do  best.  Currently  news/city 
editor  on  small  daily.  Previously  deskman, 
reporter,  sports  writer  on  40,(500  circula¬ 
tion  daily.  Box  3280,  Editor  &  Publisher. 

REPORTER,  24,  6  months  experience  on 
an  aggressive  medium  daily  in  Mas¬ 
sachusetts.  Crime,  city  hall,  feature,  VDT 
experience.  BA-J,  University  of  Mas¬ 
sachusetts.  Will  be  in  Zones  3, 4, 6, 8,9 
January  21-February  21  with  clips  and  re¬ 
sume.  Box  3277,  Editor  &  Publisher. 


PHOTOJOURNAUSM 

NEWS  Editor-Photographer  wants  to  go 
daily,  2  years  experience  editing,  report¬ 
ing,  layout  with  community  weekly.  All  this 
plus  6  years  excellent  photography.  Pho¬ 
to-writing  spot  needed  in  Zones  2  or  5. 
Resume,  clippings  available.  Box  3256, 
Editor  &  Publisher. 


_ PRESSROOM _ 

WEB  OFFSET  PRESSMAN  from  a  large 
metropolitan  daily.  Proven  ability  with 
strong  leadership  and  experience  in  all 
pressroom  procedures,  including  multiunit 
Goss  Metro  operation. 

Quality  conscious  with  top  technical  skills 
and  strong  preventative  press  mainte¬ 
nance.  Seeks  challenging  position  as  a 
working  foreman  or  head  pressman  posi¬ 
tion  with  advancement.  Will  relocate  any¬ 
where.  Box  3011,  Editor  &  Publisher. 


_ PRODUCTION _ 

PRODUCTION  DIRECTOR— Excellent  cre¬ 
dentials  and  audit-proof  record.  People 
oriented  and  extremely  heavy  in  D.P.  sys¬ 
tems  and  technology.  Industry  recognized. 
Presently  secure  in  Area  4.  Looking  for  a 
problem-ridden  medium  size  daily  or  small 
metro  in  Zones  3,4,6,8  or  9.  All  replies  will 
be  answered  and  held  in  absolute  confi¬ 
dence.  Box  3258,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


stimulating 
history  of 
a  newspaper 

THE  WASHINGTON  POST— The  First  Hundred 
Years — by  Chalmers  M.  Roberts.  Illustrated,  indexed. 
Houghton  Mifflin  Co.  $15.95. 

A  capsulized  review  of  this  book  might 
say  it  is  the  story  of  this  newspaper’s 
march  from  near-obscurity  to  greatness 
under  the  guidance  of  Eugene  Meyer, 
Phil  Graham  and  Katharine  Graham  dur¬ 
ing  the  last  34  years  of  its  100-year  his¬ 
tory. 

The  Post  had  lost  money  for  several 
years  under  Ned  McLean  and  was  in  re¬ 
ceivership,  reduced  to  12  to  14-page  edi¬ 
tions,  when  Meyer  bought  it  at  public 
auction  for  $825,000.  In  1929  he  had 
made  a  secret  cash  offer  of  $5  million 
which  McLean  had  blocked.  In  1931 
David  Lawrence  and  W.  R.  Hearst  each 
had  offered  $3  million,  only  partly  in  cash. 

Meyer  had  been  prepared  to  go  to  $2  mil¬ 
lion  to  acquire  the  paper  at  auction.  It  took 
another  $20,000,000  to  underwrite  the 
losses  sustained  until  the  Times-Herald 
was  bought  and  merged  in  1954  for 
$8,500,000.  That  put  the  Post  alone  in  the 
morning  field  giving  it  an  immediate 
boost  in  circulation  topping  the  Evening 
Star  but  it  was  another  five  years  before 
advertising  followed  and  its  volume 
passed  the  Star. 

But,  Chalmers  Roberts  has  done  more 
than  review  the  Washington  newspaper 
record,  although  he  has  done  that  with 
intriguing  detail  supplementing  facts 
previously  reported. 

He  has  interlaced  the  history  of  the 
Post,  its  owners  and  executives,  with  the 
history  of  the  nation,  the  scandals  of  var¬ 
ious  administrations,  international  con¬ 
flicts,  changing  social  values.  It  is  unlike 
any  “authorized”  biography  of  a  news¬ 
paper  we  have  read. 

Roberts  confides  he  was  asked  by  Kay 
Graham  four  years  ago  to  write  the  book 
and  make  her  own  files  freely  available. 
He  examined  1,500  rolls  of  microfilm  of 
each  day's  paper  since  its  founding  in 
1877  and  he  had  the  advantage  of  having 
worked  for  the  Post  in  1933-34  then  from 
1949  to  1971. 

Instead  of  a  dry  history  of  a  news¬ 
paper’s  progress,  Roberts  has  done  an 
outstanding  job  of  writing  a  stimulating 
account  of  what  happened  along  the  road 
to  the  Post’s  eminence  in  the  newspaper 
world  and  he  has  handled  with  great 
sympathy  and  tact  the  personal  tragedy 
of  Phil  Graham  and  the  emergence  of 
Katharine  Graham  into  one  of  the  na¬ 
tion’s  most  powerful  women. 

Her  character  is  portrayed  in  many  in¬ 
cidents  but  most  vividly  in  her  gutsy  de¬ 
cision  to  proceed  with  publication  of  the 
Pentagon  Papers  in  the  face  of 


threatened  legal  action  by  the  govern¬ 
ment  and  contrary  to  the  advice  of  some 
of  her  lawyers.  The  jeopardy  to  the 
prospectus  for  “going  public’’  offering 
1,354,000  shares  of  its  Class  B  Stock  at 
the  moment  was  brushed  aside  in  the 
decision  to  publish. 

The  Watergate  affair  is  not  dwelled 
upon  at  length  because  it  has  been  the 
subject  of  so  many  books.  In  the  course 
of  those  revelations  the  Nixon  attack  on 
the  Post  was  well-known.  Roberts  re¬ 
ports  that  the  orchestrated  effort  to  take 
a  way  the  licenses  of  two  Post-owned 
television  stations  in  Florida  depressed 
the  Post  stock  from  a  high  of  $38  per 
share  to  $21. — rub 

Ingersoll  acquires 
Massillon  daily 

Publisher  John  E.  Rowe  announced 
December  19  that  the  Massillon  (Ohio) 
Evening  Independent  has  been  sold  to 
the  publishing  company  headed  by  Ralph 
M.  Ingersoll  of  Cornwall  Bridge,  Conn. 

Rowe  will  continue  as  publisher  of  the 
Evening  Independent  and  will  be  an  of¬ 
ficer  of  the  new  company.  There  are  no 
plans  to  change  any  of  the  newspaper’s 
personnel,  Rowe  said. 

Ingersoll’s  son  and  partner,  Ralph  In¬ 
gersoll  II  is  in  charge  of  the  group’s 
newspaper  publishing  operations,  which 
now  include  18  plants  in  nine  northeast¬ 
ern  states. 

Lee  W.  Stauffer,  publisher  of  the  Niles 
(Ohio)  Daily  Times  is  a  senior  officer  in 
the  Ingersoll  organization  and  is  now  re¬ 
sponsible  for  the  operation  of  9  plants, 
including  those  in  Ohio. 

The  Evening  Independent  was 
founded  as  a  weekly  in  1863  by  John 
Frost  and  Peter  Welker.  It  became  a 
daily  in  1887  and  the  newspaper  progres¬ 
sed  through  a  number  of  changes  of 
ownership  until  acquired  in  1944  by  the 
Earl  J.  Jones  Enterprises  Inc. 

Rowe  has  been  publisher  of  the  Eve¬ 
ning  Independent  since  1944. 

No  sale  price  was  disclosed. 

Ingersoll  II,  31,  told  Editor  &  Pub¬ 
lisher  that  he  flew  his  company  plane  to 
Massillon  Monday  (December  19)  to  buy 
the  Independent  from  the  estate  of  Earl 
Jones,  who  was  an  Ohio  coal  operator 
before  his  death  in  1956.lt  was  not  Inger- 
soll’s  first  visit  to  Massillon.  He  flew 
there  in  July  because  Ingersoll  says  he 
“wanted  to  help  the  publisher  get  the 
Independent  back  on  its  feet.” 

The  Massillon  Publishing  Co.  was 
struck  by  three  unions  from  April  to 
mid-August  in  1977  and  did  not  publish 
its  newspapers  during  that  time,  Inger¬ 
soll  said.  But  with  some  assistance  from 
young  Ingersoll,  Rowe,  who  is  in  his  late 
70's,  was  able  to  start  publishing  the  In¬ 
dependent  again. 

Lawrence  D.  Stanley  has  been  chair¬ 
man  of  the  board  of  the  Massillon  Inde¬ 


pendent  as  well  as  executive  of  the  Jones 
estate. 

On  November  9,  1976,  Lee  Stauffer 
sold  the  Niles  Times  to  the  Ingersolls  and 
was  continued  as  publisher  and  was 
made  one  of  several  high  level  execu¬ 
tives  in  charge  of  Ingersoll  newspapers. 

In  just  over  a  year,  the  Ingersolls  have 
made  five  daily  acquisitions.  The  Oneida 
Dispatch  Corp.  was  sold  March  14,  1977, 
to  the  Ingersolls.  It  publishes  the  Oneida 
(N.Y.)  Daily  Dispatch  and  the  Oneida 
Madison  Shopper.  The  Ingersoll  news¬ 
paper  family  also  now  includes  the  Toms 
River  (N.J.)  Observer,  purchased  on 
November  23,  1976. 

The  Ocean  County  Daily  Times, 
Lakewood,  N.J.,  and  Jackson  (N.J.) 
News  were  purchased  by  the  Ingersolls 
on  December  2,  1977. 

Harte-Hanks  buys 
fashion  newspaper 

Harte-Hanks  has  reached  agreement 
to  acquire  Showcase  Publishing  Com¬ 
pany,  Inc.,  which  publishes  Fashion 
Showcase,  a  national  newspaper  for 
women’s  apparel  buyers.  It  has  a  circula¬ 
tion  of  40,000  and  is  distributed  17  times 
per  year. 

“We  have  noted  with  interest  the 
progress  that  Don  and  Jackie  Donahue, 
the  owners  and  founders,  have  made 
with  Fashion  Showcase  since  we  have 
printed  the  publication  at  our  Corsicana, 
Texas,  newspaper  for  the  past  eight 
years,’’  Marbut  stated.  “With  their  con¬ 
tinued  leadership  and  the  support  of 
Harte-Hanks,  Fashion  Showcase  can  be 
built  into  an  even  more  exciting  prod¬ 
uct,’’  he  concluded. 

Agreement  has  also  been  reached 
whereby  Harte-Hanks  would  acquire 
Nortex  Offset  Publications,  Inc.,  a  print¬ 
ing  company  in  Wichita  Falls,  Texas. 
Nortex  prints  area  newspapers,  inserts 
for  major  advertisers  and  specialty  prod¬ 
ucts. 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTISING  NEWS 


(Published  every  second  Friday) 
The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  Industry. 


Advertisinf  News,  432-436  Elizabeth  St., 

Surry  Hills,  Sydney,  Australia  2010 

Send  a  copy  of  each  issue  tot  one  year, 
includiny;  FREE 

Guide.to  Clients  and  Agencies  (Match.  Seplenibet) 
Guide  to  Agencies  and  Clients  (June.  December) 
A|;encies  Annual  BiMin^s  (May) 

National  Advertisers'  List  (August) 

Brand  Names  Index  (February) 

Annual  Subscription— USA..  SA40.00  Payment 
must  be  made  by  bank  dratt  in  Australian  currency. 

NAME 

ADDRESS 

CITY 

STATE  ZIP  . . 
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EDITOR  &  PUBLISHER  for  December  24,  1977 


Looking 
back  at 
1977. . . 


Looking 
ahead  to 
1978. . . 


On  January  7, 1978 
Editor  &  Publisher  will  publish  its 

1977-1978 

Review  &  Forecast  Issue 


Deadline  for  advertising  copy:  December  27, 1977 

Start  your  1978  promotion  program  with  your  advertising 
copy  in  this  important  E&P  issue 

Here’s  a  summary  of  the  editorial  content  that  will  provide 
the  right  environment  and  high  readership  for  your  story . . . 

Looking  back:  •  The  Newspaper  Readership  Project, 

Newspaper  design,  new  production  systems, 
new  newspapers,  the  best  ads  of  ’77. 

•  Other  major  newspaper  stories  and  events  of  the  past  year 

•  Changes  of  ownership  of  daily  and  weekly 
newspapers  and  broadcast  properties  during  ’77. 

Looking  ahead:  •  Projections  of  the  state  of  the  newspaper 
business— advertising,  circulation, 
production,  etc.— for  1978. 

Reserve  your  space  today  for  this  important  issue! 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 


Advertising  rates:  Page,  $1240;  two-thirds  page,  $930;  half-page,  $730;  one-third  page,  $520;  one-sixth  page,  $325 ...  or  your  contract  rate  applies. 


still  time 
to  meet 
January  15 
Pyle  deadline 


January  15  is  the  deadline  for  entries  in  the 
Ernie  Pyle  Memorial  Awards  for  newspaper  writing  in 
1977  that  most  nearly  exemplifies  the  style  and 
craftsmanship  of  the  great  human  interest  columnist 
and  reporter. 

Sponsored  annually  by  The  Scripps-Howard 
Foundation,  there  is  a  first  prize  of  $1000  and  a 
medallion  plaque,  and  a  second  prize  of  $500  and 
a  certificate. 

Last  year's  top  winner  was  Carol  McCabe, 

The  Providence  journal  and  The  Evening  Bulletin. 
Runnerup  was  Anne  Keegan,  the  Chicago  Tribune. 

In  war  and  peace,  few  reporters  ever  matched  Ernie 


in  writing  everyday  copy  about  everyday  people 
with  everyday  dreams.  That  is  what  the  Pyle  Awards 
are  about;  the  best  in  human  interest  reporting. 

judging  will  be  by  a  panel  selected  and  supervised 
by  Dr.  Richard  G.  Gray,  director.  School  of 
journalism,  Indiana  University. 

No  entry  blank  is  required.  However,  material 
submitted  must  be  mounted  in  some  manner,  and 
accompanied  by  a  nominating  letter  from  someone  not 
directly  involved  with  the  entry. 

Work  published  in  magazines  or  periodicals  is  not 
eligible,  and  all  entries  become  the  property  of 
The  Scripps-Howard  Foundation. 


Scripps-Howard  Foundation 
Ernie  Pyle  Memorial  Awards 

200  PARK  AVENUE.  NEW  YORK.  N  Y.  10017 


The  Scripps-Howard  Foundation 
sponsors  these  other  competitions 
with  the  following  deadlines. 

Fact  Sheets  can  be  obtained  oy 
contacting  The  Foundation  at  its 
New  York  address. 


EDWARD  WILLIS  SCRIPPS 
FIRST  AMENDMENT  AWARD 

February  1 

WALKER  STONE  AWARDS 
FOR  EDITORIAL  WRITING 

February  10 


EDWARD  J.  MEEMAN 
CONSERVATION  AWARDS 

February  20 

ROY  W.  HOWARD 
PUBLIC  SERVICE  AWARDS 

March  1 
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